Success Stories

Your guide t0 the best dressed
houses in Weston county

BRIGHT

CREATE: The News Letter Journal
developed a “Christmas Lights
Cruise” to spotlight the most festive
holiday homes in their area and
share the joy with local readers.

In 2022, the News Letter Journal
staff kicked off their pilot program
by scouting out the best-dressed
holiday homes themselves and
using Google Maps to mark them.
They promoted their online map in
their social media feeds as a family
activity to enjoy after Christmas
Eve services and throughout the
week between Christmas and New
Year's Day. Even without pre-press,
the program was so successful in
generating traffic to the decorated
homes and newspaper’s website,
the News Letter Journal decided to
repeat the program in 2023.
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“Christmas Lights Cruise”
Delights Wyoming Community
and Local Energy Sponsor

News Letter Journal
Newcastle, Wyoming

A holiday map to the area’s most festively decorated
homes generated a $1,500 sponsorship and invaluable
community connection for a local Wyoming newspaper.

BRIGHT

Black Hills Energy

SELL: For their 2023 “Christmas
Lights Cruise” the News Letter
Journal landed a $1,500 sponsorship
from the local energy company.
They ran a series of quarter-page
ads in the newspaper promoting the
program and inviting residents to
submit their addresses, also running
promotions through their website,
newsletter, YouTube channel,
podcast and social media feeds
from Thanksgiving until New Year's
Day. The sponsor was prominently
displayed and mentioned in all
advertising throughout the duration
of the program. The promotions
culminated in a full-page ad on
December 20 that contained links
to the online map and a printed
version as well. This was followed

by a social media update of the
map on December 23, and a digital
re-release in the paper's email
newsletter on Christmnas morning.

PROFIT: In addition to the $1,500
sponsorship generated by the
“Christmas Lights Cruise,” the
newspaper received praise from the
community for providing this fun
event. The initial release of the map
on Facebook had a reach of 3,340
and engagement of 830. Publisher
Robert Bonnar says, “At the end of
the day, it was another successful
campaign - proven out by a spurt
of new addresses that we were

able to incorporate right away after
the initial release of the map in our
print edition.” These late entries
demonstrated the strengths of both
the print and digital products, and
the power of using them together.
The map featured a total of 78
homes and generated 1,404 online
views. The News Letter Journal plans
to repeat the program again this
year, and the energy company

is enthusiastic to continue their
participation as a partner and
sponsor.



