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1918 MICHIGAN FARMER LIVESTOCK JOURNAL

“This Magazine
Section forms a
part of our paper
every week.

Every article is
written especially
for it, and does not
appear elsewhere.”



J “Everything has been thought of before,
but the problem is to think of it again.”

— Johann Wolfgang von Goethe
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Special Sections

Special sections give readers content that
differs from the normal flow of news, sports, ads,
articles and other features in the newspaper.

Special Timing

Special sections are created in advance
of the seasonal topic you are targeting.
Back to School sections in July, Holiday
Gift Guides in October.
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Special Content

Special sections provide readers with tangible information
to help them improve their lives: tips, advice or how-tos.

Special Editors

Special sections aren’'t always managed by a managing editor
or features editor. Advertising sales teams and publishers
frequently manage special ad-supported seasonal sections.

Special Results

Special sections guarantee interested readers and work
because of their timely hooks, useful content and attention-
grabbing headlines. Placement near ads often energized reader
response as they can directly relate to editorial content.

*(Ed Henniger, wannews.com,2018)
*(StatePoint Media, Why Special Sections Work)
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Succe$$ Stories

SUMMER LIVING

The Ozark Horse Trader/
Ozark Marketing

West Plains, MO

Lively, well-designed layout
Customized Contents page

Great display ads throughout
Local historical content

Maps, campgrounds, rivers/creeks

Editorial content: Home Improvement,
Summer Camps, Grilling Feature,
Did You Know?

Breast Cancer
CQwareness

wAGEs s MR iving

UNIQUE FAMILY
VACATION IDEAS

regardless of which region of
the country they plan to visit
or which period of history
most intrigues them, from
the Revolutionary War to the
California Gold Rush to the
American Civil War and more.
Canadian history buffs can
o all the way back to the
days of the dinosaurs at the
Dinosaur Provincial Park in
Alberta or visit Nova Scotia
1o see the eighteenth century
economic and miltary hub
the Fortress of Louisbourg,
which is the largest historical
in Nortt

Summeris the unoffical season  options on
of vacations, especially for 3 ballpark.

tour. Both MLB and minor league
stadiums tend to be located in
schedules may grind to.a haltin  large o mid-size cities, which
sumrmer, when sports leagues,  means there's plenty to do in
dance classes and other activities  between games as well

9o on hiatus. « Camper/RV trip: A family
School closures and a largely  vacation in a camper or RV
empty obligation schedule cozy way for families to bond as

“leisure activi

eat Must-have items for
mertime i
‘the backyard

CONTENTS

- Unique family vacation ideas
~ Cabool, Missouri
- Paddling Trails
~ Missouri’s Current River |
Current River I
0 - Current River Il
1~ Keep Summer Days Fun & Bus,
12 - North Fork, White River, Bryant Creek
14— Grill Safely
17~ Installing 2 Pool
19 - Outdoor Living Spaces

25— Waterways - Mile by Mile
28 - Eleven Point River

30 - Summertime Activities
31 - Dark Sky Parks

33— Artin the Ozarks

34— Norfork Lake
35-Day at the Lake

36 - Houston, Missouri

37 - Mountain Grove, Missouri

makes summer a great time they vacation at their own pace. America.

for families to go on vacation. National parks across the. Um(ed « Urban tours: One of the

Traditional vacation hotspots like  States and Canada make f joys of visiting Europe is the
d resorts merit  ideal ehance to travel from city to

Consideraton. bt the folowin cach country na comper or RV. ity without spening too

are some unique family vacation  But there's really no limit to the much time in the car or on the

ideas that can help parents. experiences families can enjoy on

and their children make lasting  self-criving trips when thei beds

memories. sroon board forthe ice

« Ballpark tour: For families & History roud e Historal

that love baseball.a summer ancimarks do the N

ballpark tour can be a truly unique

experience. Whether families

prefer Major League Baseballand  hit the road and learn a little

its large ballparks or the more  something along the way.

spread out. families can still
tour various urban lacales in
a single vacation. Parents can
pick a region of the country
{such as the northeastern
United States) and then plan
road trips that enable them
no inthat
area over the course of a

stadiums,

shortage

week to two weeks, Make an effortto by the foods
each ity is known for and vist a local andmark.
making sure to Leave time to walk around so
everyone can geta feel for what a day in each city
is le.
Family vacations can be as unique
as the individuals taking them.

eace 12+ AR iing

North Fork (W hite River)

“The North Fork of the White
combines  relatively constant
flow of clear water from large
Springs with some of the best
whitewater in the Missouri Ozarks.
Since its upper reaches are in Mark
Twain National Forest, it retains
some wilderness character and
has good watershed protection,
The section from Hwy. 14 to Hwy.
His near-widemess and ncludes
Some fine stands of short-lea

pine as well as several Aarge
springs. Old mills and a nurml

of National Forest recreation areas
enhance the attractiveness of

area for vacationers. Indeed, this,
river has high-quality recreation
value equal to any in the Ozarks.

The river is almost always
floatable from Dora down to

lorfork Reservoir. Although the
gradient of the lower sections
is not spectacular, the volume
is good and this produces some
fairly sporty rift.

The Little North Fork, in westem
Ozark County. was afair float
before Bull Shoals Reservoir
destroyed its lower reaches. There
is now lttle of it left that could

be floated, but it s still suited

to wading and fishing in the

jammond area.

Diffculty: [and Il
Afewplaces might rate a
low Iilin high water.

Gradients: general- 7.5
Hwy. HH to Round Valley
Ford - 10.4;to Twin Bridges
8 Hammond Camp —

t0 Hwy. H- 6.4;o Tecumseh
take-out - 5.6.

Counties: Douglas, Ozark.
Howell useful for roat
connections.

Northfork River
Mile-By-Mile Description

0.0 Hwy. 76 Bridge. Access.
0.5 Low-water bridge on
connecting road between
Huwys. 76 and E. Access.

6.6 Low-water bridge and
spring at Topaz. An old mill
remains standing. Access.
11.1 Slab ford. Access
L14indian Creekenterson

5% Ostorn Ford low- water
bridge in Round Valley,
County Road AH-260off
AH and County Road
181

Hwy.
284 off Hwy.

148 Hale Ford Bridge
access on County Road 275
off Huy. 181 and County.

Road W-278 off Hi
16, Fiddls Springs Hollow

%55 Bridge on conectng
road between

ok o e on
left, on County Road 279 off
H

24.1 Hwy. 14 Bridge at Twin

Bridges. Other bridge is over

Spring Creek. Access and

camping. Roadside park on

left bank just above Hwy. 14

Bridge is a popular access

‘campgroun

between bridges.

259 Spring Creck enters

on left. The lower 8 miles

of the creek have a gradient

of 125 butitis more

wading/fishing stream than

a floating stream and tends

%o be blocked by logs and

other obstacles. Big Spring.
5 miles upstream, is only

third magnitude spring.

26.0 Hicks Spring on right

just below the mouth of

Spring

# Fiid on bppoto s of

iver.
292 Harmond Camp
Access just off

Concrete bndge e
Plains Road. Forest Service
North Fork Recreation Area
and campground on e

29.9 Blue Spring on left.
at river level. The flow is
seldom less than 7 million
gallons per day.

333 North Fork spring
issues from rock ledge on

e
33.5 Upper branch of
Rainbow (Double) Spring on

Private use only. This is rated

as the fifth (argest spring in

the state with mid-summer

flows of up to 137 million

gallons per day. There is

a rocky riffle on the ben

just below the mouth of the

lower spring.

350 Mckee Bridge. Private
e only

36.0 The Falls is merely a
rock ledge about 2-3 feet

high. Chute is best handled

ffomthelft and go toward
the right, but check first

39.2 Blair Endge conaete

low-water bridge, on

necessary to pull boats over
this bridge. Approach with
caution, since 3 broadside
approach in medium-hig!
‘water could result in being
swamped and pinned
against the upstream side.
Just below the bridge are
Ssome old concrete bridge
pers which produce ticky
nnelin
504 Blar Bridge Access on
et on Cﬂumv Road H-354

5 Pouate campground on

409 spring Creek on et
) numerous springs.
e o them large. Ithas
a gradient of 14 on the 6
miles above its mouth but
access tot is poor except at
the Duncan Ford 2.3 miles.
upstream. It has often been
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Succe$$ Stories EMERGENCY i
EMERGENCY & o€ “
PREPAREDNESS & ez [P

RESPONSE ~ Beacon

West VVolusia Beacon

Deland, FL

« Weather is a huge,

trending topic - A . i i ol
« Created section ahead  uhatioaoF o
of hurricane season e
« Customized with local emergency sk | N
numbers and resources Howinduidta s shouid
- Matched articles with o o M,

relevant advertisers

« Ran as an insert, with 17K copies
appearing in their weekly publication
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Succe$$ Stories FITNESS

FITNESS & NUTRITION & Nutrition

Freestone County Times Buialieg Waskaot: | T QisatI
o o Boredom of Carbs
Fairfield, TX et o, Shourizartallie

Filling
the Tank

« Coordinated with services e
offered by local advertisers

feeling of fullness
« Used premium-quality paper to
enhance appeal

 Distributed at local events

« One advertiser incorporated native
advertising from a local Pilates studio
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Succe$$ Stories W, e @

" A Supplement to E[‘IB ﬁiview January 2024

WEDDING PLANNER
The Daily Review
Towanda, PA

« Features, tips, trends and
advice from local wedding
venues and vendors

« Section ran online
and as a print insert

Mastering

 Placed overrun copies in 'fm 5 Here comes i oate. < BT
high-traffic locations e R o deoe iy

around town

_/g into these wedding cake opllons

We've recently remodeled
T our baliroom to help make
¥ your special d’nym
. more memorable!

EDGE GOLF CDU

ST, <at 7 b Erln Edvenrda b n-rbnuv,wrlu-“ﬂ
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Succe$$ Stories

SPECIAL EDITION WRAP

The Holton Recorder
Holton, KS

« Owners of paper
did custom wrap for
daughter’s wedding

» Distributed to all
guests at wedding
as keepsake

« Concept is adaptable
to focus on local
business or any
other local event

https://www.editorqndpubIisher.com/stories/special-sections-and—editions-are-stiII—successfuIIy-driving-revenue,249340
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Special Printing

Custom wrap to heighten awareness

« Special occasion

« Business highlight \
» Weekend event

« Special sale

Structure cost to profit
from special wrap offering
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Different Configuration

No rule says that a section has
to be in a tab or magazine format

;3 NEWSPAPER

!

Draw attention to a section topic
by delivering bite-sized features

over a few days
Create more focused content l

and a serial effect of the information
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Mining Your Existing
Local Content

« Community information

« Maps & Guides

- Local history, 100 years ago today:
Include stories about local
long-time businesses
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Readers Love Photos

Connect with readers through photography

« A Day In The Community
Photo portfolio of your area in 24 hours

« Reader submitted local photos:
Parks
Local Architecture (Barns)
Portraits
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Targeted Sections
Zip Codes

Communities
in Larger Areas

Reach optimal readers with targeted
advertising within a section

- Ability to customize
Local content
Community information
Emergency numbers

1
TN
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Contests, Contests, Contests

« Readers’ Choice
- ‘Best of’ Guides
» Local Favorites

Scalable event/section -
Can be smaller and local or large
with peripheral events

Generates interest
Engages advertisers and readers
Profitable
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Holiday Guides
Shopping ol
Worship Directories

In Remembrance \

Classic section solution, but done with a twist:
Feature local advertisers, history, etc.

« 25 Local Gifts Under $25
Feature local craftsmen & craft shows

« Christmas through local eyes over the years
Use archived nostalgic content
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TEMPLATED SPECIAL SECTIONS (TSS)

N ) TS o
HEALTH el q In the
Classroom

Seles HEALTH 3

RENOS &
REMODELS
e {

“Plug-and-Play Solutions “The quality content, artwork,
That Work for Your Customers and low cost make Metro’s
While Saving You Time themed special sections

and Money” — Wesner Publications, Texas a nO-brainer. 7 — West Volusia Beacon, Florida
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SECTION SPECS

« 20-page layouts with ad spots in place
12 to 15 professionally written articles
10.5" x 11.25" tab or 8.25" x 10.75” magazine
INnDesign® or Quark® formats

Free Google font links

\,_:?]‘IE responsibilities
of bridal party members
- =¥ . i

TUX RENTAL SHOP
Advertiser Here

8.25"x 10.75” magazine

Histap u

7Jow to find the right
:':iﬂciant for your wedding

riser Hei

Masterin,

OFFICIANT FOR HIRE
Advertiser Here

the mements

Here comes t£¢ cake

coples cam dig it s o yosar
oy

Fonts Used

We are currently using Google free fonts only.
You can download the fonts used in this section from Google Fonts site:

« Lora - https:/fi google. p /Lora
« Lavishly Yours - hitps:/fonts.google.com/specimen/Lavishly+Yours

Google Font Download links
SectionSetupandFonts.pdf

64.1%

of 115 consimers
will stay at a Hotel or Matel
That's $08.996,000.000°
e aneitad spendig’

DESTINATION HOTEL
Advertiser Here

Pulse + Metro Special Sections Sales Toel

o 1 et atarsed,

National spending stats
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WHAT'S INCLUDED

« Cover design

- Copyright-free editorial features

» Photos and art

- Rate card and promotional materials

GG2409MQKEM.pdf

%OW & GG2409MQKEM.QXP
A , GG2409MQKBN.pdf
‘@(gt ‘@(Mdﬂ e ] & GG2409MQKBN.QXP

last-minute - .
shopping 8 Pictures

'™ Promos

SectionSetupandFonts.pdf

SERRA Gl
S

Flidy

GG2409MQKBM.pdf

&5 GG2409MQKBM.QXP
GG2409MQKBN.pdf

& GG2408MQKBN.QXP

9 Pictures

[ Promos
SectionSetupandFonts.pdf

T 9 AdvertiserAd

[ SocialMedia b 9 AdvertiserAdBW
@ web * [ RateCard
[ RateCardBW
7 ReaderaAd
[ ReaderBW
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“LOCALIZE" IT

« Unbranded, copyright-free editorial
features can be edited to match your

HEALTH
SWefhes

legacy titles or “localize” any way you like

1z PHielideg il Ghade

SHOE STORE

Advertiser Here

SPORTING GOODS
STORE

Advertiser Here

f comprehensive guide to
gi[;:;niﬁgﬁtnesg fans

-

Buile gowr gift ist for
DIY enthusiasts

= 4 mesage therap ke
e et b

nsalated water botile
20 tumblar

Sesying yiratnd i avpertant v
wurking vt An imleted wadr

oty i Ghoide 1y

HARDWARE STORE
Adrertiser Here

PAINT STORE
Advertiser Here

Breast Cancer

o comprehensive

gifting fitness fans

hysical activity is an important

component of a healthy

lifestyle. Exercise guidelines
supported by the medical
community indicate most adults
should get at least 150 minutes of
moderate-intensity aerobic
activity each week, or at least 75
minutes of vigorous aerobic
activity each week.

Upgrade a membership

Do some research to learn where
your fitness lover spends most

time working out. If it is a traditional
gym, a kick-boxing studio or a H.LLT
establishment, speak with the staff to
see if you can upgrade the member’s
plan to receive more perks. For
example, a base gym membership may
only include use of the floor machines
and weights, but another may include
all that as well as access to massage
chairs, spa services and more.

Gym Memberships:
Name Business Special offer
Name Business Special offer

Massager or massage package

Working out muscles can lead to
soreness each time a new milestone is
reached. Help soothe those tired
muscles with the gift of a neck, back
and shoulder massager. Or go a step
further and purchase a few sessions at
a massage therapy location near the
recipient's home.

Where to get a massage:
Name Business Special offer
Name Business Special offer

Insulated water bottle

or tumbler

Staying hydrated is important when
working out. An insulated water bottle
ensures that fitness fans can enjoy cold
water or a sports drink throughout
their exercise sessions. There’s even a
water bottle that self-cleans using UV
light to kill bacteria in the bottle.

Where to buy tumblers locally:
Name Business Special offer
Name Business Special offer

Treadmill or stationary bike

If you know a loved one has had eyes
on improving a home gym, a treadmill
or stationary bike can bring the space

(cte to-

to the next level. There is home
equipment for every budget.

Where to buy locally:
Name Business Special offer
Name Business Special offer

New kicks

Comfortable, supportive athletic shoes
ensure workouts aren't hindered by
sore feet. Since shoe fit and style is a
personal choice, it might be a safer bet
to give a gift card to a popular athletic
store or online retailer rather than
purchasing the footwear yourself.

Where to buy sneakers locally:
Name Business Special offer
Name Business Special offer

Fitness monitor or smart watch

It seems like everyone now has some
sort of smart device, but if the person
on your list still hasn’t made the switch
to a watch that tracks various health
data, then that can make for a perfect
gift. Smart watches and fitness
trackers monitor steps and various
health markers such as pulse, elevation
climbed and distance, and can even
detect if a user has a burgeoning health
problem. When pairing the watch with
popular fitness apps, users can log
daily activities and their diets to get a
bigger picture of their overall health.

Those who prioritize fitness can
benefit from any number of health-
and fitness-minded gifts this season.

Where to buy locally:
Name Business Special offer
Name Business Special offer

Build youw

ift (ist fo1

DIY enthusiasts

Business Owner
of NAME BUSINESS

Business Owner shares his gift ideas for
all of the handymen and hanywomen in
the area! Stop in and ask him any
questions on the prducts listed.

+ Magnetic wristband

- Painting essentials kit
- Rolling work bench

* Hearing protection

* Headlamp

« Laser measuring tape
+ Sawhorse

* Magnetic wristband: Keeping items close
at hand takes on new meaning when one
utilizes a magnetic wristband. The
BinyaTools Magnetic Wristband is just
one of the versions of this handy tool
that’s ideal for wrangling screws, nails,
washers, and any other ferrous items. It's
also a great option for crafters and
jewelry makers.

- Painting essentials kit: Painting is an easy
and effective way to transform a room.
For those DIYers who have yet to compile
all of their painting gear, local home
improvement retailers often package kits
that include a dropcloth, assorted roller
sizes, brushes, a paint tray, and even
painter’s tape to get started on projects.

* Rolling work bench: People serious about
projects will need a place to store all the
tools they have collected. A rolling work
bench, such as the Gladiator nine-drawer
work bench, has drawers to store tools
and a wooden top on which smaller tasks
can be tackled. Roll it where needed.

« Hearing protection: Drills, sanders and
other power tools can be noisy. DIYers
will want to protect their hearing, and a
set of workshop earmuffs can be a
thoughtful gift. Some, like the 3M
WorkTunes headphones, even come with
Bluetooth technology to offer both
hearing protection and the ability to
listen to tunes while working.

+ Headlamp: DIYers need both hands to
tackle jobs effectively, which can make
holding a flashlight to illuminate the area
challenging. Hands-free lighting is
possible with an LED headlamp. The light
is easily focused where the user is
looking.

« Laser measuring tape: A smart measuring
tape utilizes a laser to increase measuring
size, calculate distances and ensure that
every home improvement project lines
up.

« Sawhorse: DIYers working on large
projects can benefit from an adjustable
saw horse to support materials and
ensure safer cuts. The ToughBuilt C700 is
an option to consider since it has support
pegs that fold out of the legs to allow for
greater ease of use.
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“LOCALIZE" IT

« Unbranded, copyright-free editorial
features can be edited to match your
legacy titles or “localize” any way you like

4 Foliday Gl Gide

FINANCIAL
PLANNER

Advertiser Here

Why you should

shop local for

the holidays and beyond

together 1o make the haliday

season a festive time of
s, There is 3 Jot 10 get done in
& sher amsount of vime dusing the
haodiday weason, and par of tha
inchudes shopping for all of the
hmnyw;pheg‘am_fmndilm your
>Pmppm ist. ing can be a
Conaplicied process tha invoives
LAeaeing ehich stides W Bt

beest places b shop. Local retailers

m:l:r the rn‘f\'f\l Place 1o shop for

I stores are
bound 1o have smaller crowds and
I‘nuﬂmnnhm Than translates to
bess stress asd hassle when it comes
R geeting i and out with holiday
s,

« Smalker carbon footprist: Follution.
traffic congestion, habitat loss, and
resource o may ot occur
on the same levels when shopping
Bocally compared 1o paronizing
big bax stores. That's because local
retallers tend to create or source
products locally, whereas

Accortl mum‘

v bl their

B

hor s oo che e of very e
twith a local busness stays in

community, Indeed, shopping

- Eatiar parking: This goes hand-
En-hand with smaller crowds, as
dinpplnﬁluc:llvdmml}pﬁ:allv

er an
community alike. The follnumn are
some of the many per
locally lhwuﬂ‘oul the lmhd.n’
sedson,

« Personalized attention: Small
businesses are known for their

alddes at malls or standalone

stares in an effort Lo find a wrkm.(
spot. Local retailers in Lown m,

Buave on-street parking of closed
ot that are convenient Lo shoppers.

owtiers and staff are often ded

far |Hkif¢ the time 10 isteract and
ashout their customers, o

dynamic that ihke at barger

Cansumers can secare Rems in
small businesses that are net carbon
copies of those found across the
comntry a1 major vetail chains When

retaflers.
Mastand intaactwith
sppérat n-person at local
L tdhtos foces rom your
Defter

shopping umilm the way to go.

Shopging locally this holiday season

provides an array of benefits to

comsamers, and o soladify &
Street

knomm in the local area.

More than 2/3 of every dollar
spent with o [l husiness stays in

the community.

QUOTED
BUSINESS
AD HERE

Why you should

shop local for
the holidays and heyond

ocal businesses love the
I holidays! Name business
owner says it's her

favorite part of the holiday
season.

“I love interacting
with customers and
helping them find
the perfect gift!”

Business Owner
Name Business

According to the American Express
Business Economic Impact Study,
more than two-thirds of every dollar
spent with a local business stays in
the community. Indeed, shopping
local benefits consumer and
community alike. The following are
some of the many perks to shopping
locally throughout the holiday
season.

+ Personalized attention: Small
businesses are known for their
personalized customer service and
owners and staff are often lauded
for taking the time to interact and
learn about their customers, a
dynamic that is impossible at larger
retailers,

+ Meet and interact with people:

Shopping in-person at local stores,
you'l see faces from your

community and become better
known in the local area.

« Shorter lines: Local stores are
bound to have smaller crowds and
thus shorter lines. That translates to
less stress and hassle when it comes
to getting in and out with holiday
gifts.

+ Smaller carbon footprint: Pollution,
traffic congestion, habitat loss, and
resource depletion may not occur
on the same levels when shopping
locally compared to patronizing big
box stores. That's because local
retailers tend to create or source
their products locally, whereas
many big box stores secure their
goods overseas.

- Easier parking: This goes hand-in-
hand with smaller crowds, as
shopping locally does not typically
require driving up and down endless
aisles at malls or standalone retail
stores in an effort to find a parking
spot. Local retailers in town may
have on-street parking or closed
lots that are convenient to shoppers.

- Small batch shopping experience:
Consumers can secure items in
small businesses that are not carbon
copies of those found across the
country at major retail chains. When
seeking a unique, thoughtful gift,
shopping locally is the way to go.
Shopping locally this holiday season
provides an array of benefits to
consumers, and help§ to solidify a
strong Main Street in communities.

More than 2/3 of every dollar

spent with a

business stays in

the community.
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“LOCALIZE" IT

- Easy-to-swap photos

and artwork to make it local

SUMMER
SAVINGS

LIFE OF
LEISURE

HOW TO MAKE
SUMMER TRAVEL
MORE AFFORDABLE

MAKE THE
MOST

OF A DAY AT
THE LAKE

?EALTH
&

Welhes

Breast Cancer
CQwareness

leisure activities

PAGES «+  HEVIIEW. iving

UNIQUE FAMILY
VACATION IDEAS

Summer is the unofficial season
of vacations, especially for
families. School is not in session
in summer, and kids' often busy
schedules may grind to a halt in
summer, when sports leagues,
dance classes and other activities
go on hiatus

School closures and a largely
empty obligation schedule

makes summer a great time

for families to go on vacation
Traditional vacation hotspots like
adventure parks and resorts merit
consideration, but the following
are some unique family vacation
ideas that can help parents

and their children make lasting
memories.

« Ballpark tour: For families

that love baseball, a summer
ballpark tour can be a truly unique
experience. Whether families
prefer Major League Baseball and
its large ballparks or the more
intimate settings at minor league
stadiums, there's no shortage of

SUMMER

options on
a ballpark
tour. Both MLB and minor league
stadiums tend to be located in
large or mid-size cities, which
means there's plenty to do in
between games as well

« Camper/RV trip: A family
vacation in a camper or RV is a
cozy way for families to bond as
they vacation at their own pace.
National parks across the United
States and Canada make for
ideal places to visit when touring
each country in a camper or RV.
But there's really no limit to the
experiences families can enjoy on
self-driving trips when their beds
are on board for the ride.

« History road trip: Historical
landmarks dot the North
American landscape, making a
history road trip a fun way to

the road and learn a little
something along the way.
American history buffs have no
shortage of historic sites to see

LIVING

regardless of which region of
the country they plan to visit
or which period of history
most intrigues them, from

| the Revolutionary War to the

California Gold Rush to the
American Civil War and more.
Canadian history buffs can
go all the way back to the
days of the dinosaurs at the
Dinosaur Provincial Park in
Alberta or visit Nova Scotia
to see the eighteenth century
economic and military hub
the Fortress of Louisbourg,
which is the largest historical
reconstruction in North
America.

« Urban tours: One of the
joys of visiting Europe is the
chance to travel from ity to
city without spending too
much time in the car or on the
train between stops. Though
North America might be more
spread out, families can still
tour various urban locales in
a single vacation. Parents can
pick a region of the country
(such as the northeastern
United States) and then plan
road trips that enable them
to visit different cities in that
area over the course of a

CONTENTS

4 - Unique family vacation ideas
5 - Cabool, Missouri
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8 — Missouri's Current River |
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11 - Keep Summer Days Fun & Busy
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30 - Summertime Activities
31 - Dark Sky Parks
33 Artin the Ozarks
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36 - Houston, Missouri
37 - Mountain Grove, Missouri
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©

week to two weeks. Make an effort'to try the foods
each city is known for and visit a local landmark,
making sure to leave time to walk around so
everyone can get a feel for what a day in each city
is like.
Family vacations can be as unique
as the individuals taking them.

The Ozark Horse Trader/ Ozark Marketing
West Plains, MO
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CUSTOMIZEIT

« Completely customizable
for alternate page counts
and printing requirements

« Create various sizes
and reproductions
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The different types

of breast cancer
I

ypes: non-invasive breast cancers

the disease is based on decades
search and millions of patients

1n 2001, Dr. Charles Perou first

classificd breast cancer into

subiypes based on genomic
st Cancer

and invasive breast cancers.

thought to be the precursors to
breast cancer, says the BCRF. While
non-invasive breast cancers are not

iniallyle threatening et
untreal i develop it
vasive breas cancers, which can

e fat
Here is a look at some of the
different types of breast cancer.

« Invasive ductal carcinoma:
This is the most common type of
breast cancer, advises the National
Breast Cancer Foundation, Inc.”

cancer diagnoses in women and
men, Thiscancerforms nthe milk
ducts and spreads

* Invasive lobular carcinoma:
This is the second most comman
type of breast can

for 10 to 15 percent of diagnose:

carcinoma originates in the milk-
producing glands of the breast

n as lobules. Tumors that form
due to invasive lobular carcinoma

only grow in lines in the

breast rather than in lumps, so they
present differently ona
mammogran.

+ Inflammatory breast cancer:
Inflammatory breast cancer is a
e fast growing pe ofbrast

Invasive ductal
carcinoma
accounts for 70 to
80 percent of all
breast cancer
diagnoses in
women and men.

presentn the cancer tumor. These
ceptors are estrogen,
progesteronc and the HER2 /e
B e the tamor cels ek
Recessary receptors, certain
treatments like hormone therapy
and drugs that arget hes
receptors are ineffective
Chemotherapy s tillan opton.

o tom e appearance of the
skin of the breast. It looks red and
inflamed, which is caused by breast
cancer cells blocking lymph
channels in the breast and skin,
says Breast Cancer Now, a research
and support charity.

 Triple-negative breast
e NBCF says a diagnosis
ortrples negative breas cancer

static
This type of breast cancer is also
known as Stage IV breast cancer,
Metastatic breast cancer originates
in an area of the breast, but spreads
(metastasizes) to another part o

t breast cancer should b
aware that there are various types
of the disease. Which type an
indiidual s s an mportant

types of receptors known to cause
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The benefits of breast
cancer support groups
1

illions of women across
the globe are diagnosed
with breast cancer each

year. According to the World
c Fund

Did You
KNOW

h ports that
I 30 percent of postmenopausal breast cancer cases can be

attributed to potentially modifiable risk factors. That finding, cited
in the organization's “Breast Cancer. Facts & Figures, 2022-2024" report,
means as many as three in 10 breast cancer diagnoses in
postmenopausal women may have been attributable to variables within
patients’ control. The ACS notes such variables may have included body
weight,alcohol consumption and physical activiy levels. The same report
also notes that certain modifiable risk factors accumulate over the course
of a woman's life, meaning both postmenopausal women and younger
women could otentialy ower ther sk for breast cancer by making a

ahealthy body

e
depression, anxiety and more while
also making women more capable of
dapin o thir siuatin,

International, breast cancer is the
‘most commonly diagnosed cancer
in women each year, with nearly
three million new cases confirmed
every
‘Those figures are undoubtedly
daunting, but they also tell a
different story of perseverance and
survival that can comfort women
who have recently received a breast
cancer diagnosis. According to the.
/CRE, in 2020 there were 78
million women worldwide who had
lived for at least five
their breast cancer diagnosis.
indeed, survival rates for breast
ancer have improved dramaticall

durlng treatment can have a
g effect, inal study
pubhsm in the
Bevchsoncotoy 3014 found that
social Support of breast cancer
patients was positively predictive of
better physical and mental health-
relted qualtyoffe at tree-year
folow-up appointments o breast
cancer patnts. That means the
beneiis ofjoining a breast cancer
support group are not only evident
during treatment, but endure long
after treatment as well,

be
informative on multiple levels.

overcome the .mw o account of
theirown personal resence, but
also by drawing on the experiences
of others for inspiation and
Strengih, namely through support
roups. Women recently dingnosed
ith breast cancer may

rpriscd to learn just how
beneficial support groups can be
- Support groups can help wornen

participation in a support group can

advocates for themselves. That's a
notable benefit, as women
confronting the menal healh side
effects o cancer tratn

Inchuding depression and anxity
may fee 5 hough they lck agency
In addition, by listening t0 others in
support group, women can

of a diagnosis. A 2019 study
published in the journal Frontiers in
hology exarmined th
effectiveness of support groups for
women with breast cancer and their
caregivers. The study found that
participation in a support group can

identify ne
ndnswmmg(hewd\kr«icam‘
tratment o

t groups can be invaluable
o nomen dignosed wih breace
cancer. Women can speak wih heir

incer care team to

local support groups.
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SELLIT

* Run sections online.

Create a call list.

Show and sell.

Market to advertisers and readers.
Present a spec ad.

Overcome objections.

Offer package deals.

Localize articles.

Evaluate your current program.
Think outside the section.

Breast Cancer
Guware

Special Section Selling Tips
to maximize ad revenue

gl
NP. o
\

Run sections online.

If printing is too costly, it's easy to run a PDF
of your special section on your website. You
can even offer to include advertiser URLs

for driving readers to advertiser websites.

If you run your section in print, an online
companion gives you the option to promote
print and digital package rates.

Create acalllist.

Themed sections are a great way to
approach new advertiser prospects with

a niche product. Metro’s Themed Special
Sections have advertiser suggestions in
place to help you jump-start a call list.
Metro’s online planning calendar is another
helpful resource for brainstorming prospects.

Show and sell.

Present the ready-made section to prospects
in person or by email, so they can visualize
their ad in the finished product. Offer the
option to choose the available ad spot that
best complements their business offerings.

Market to advertisers and readers.
Metro’s Themed Special Sections include rate
card and promotional ad layouts, as well

as social media posts, geared toward both
readers and advertisers for print and online
promotion.

Present a spec ad.

It's a fact that spec ads help close more
sales, and your Metro subscription provides
access to thousands of spec ads that are
ready to personalize and present for virtually
every type of advertiser. Sales reps can also
use Metro’s site tools to personalize their
spec ad presentations online, and email
them directly to prospects.

Collaborate to

overcome objections.

By sharing the most commonly heard
reasons why businesses don't want to
adbvertise, your sales team can work
together in developing responses to
overcome those objections.

Offer package deals.

The diversity of titles in Metro’s Themed
Special Section program helps you develop
advertising and sponsorship package
deals for local businesses, giving them the
opportunity reach a wider audience.

Localize articles.

All of the features in Metro’s Themed
Special Sections are unsponsored and
copyright-free, so you can edit them
any way you like to incorporate native
advertising with tips, advice or even
events from local businesses.

Evaluate your current

sections program.

Figure out which sections are performing
well, and which sections you should consider
replacing. Metro’s Themed Special Sections
program offers 24 titles, giving you ideas
and options for trying something new.

Think outside the section.

If you're short on prospects for a particular
section, consider publishing single pages
within your paper for a targeted group of
small advertisers, or sell pages as a series
for a single large-scale sponsor.
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2025 SCHEDULE - Titles & Publication Dates

Health & Wellness 11/5/2024
Brides Today 11/20/2024
Spring Home 12/5/2024
Living 50 Plus 12/20/2024
Children’s Health 1/3/2025
On the Road 1/17/2025
Home Interiors 2/5/2025
Confetti 2/20/2025

Senior Living 3/5/2025

How To 3/20/2025
Weddings 4/4/2025
Summer Fun & Games 4/18/2025

Outdoor Living 5/5/2025

Our Neighborhood 5/20/2025
Back to School 6/5/2025
Emergency 6/20/2025

Fall Home 7/3/2025

Senior Health 7/18/2025
Holiday Gift Guide 8/5/2025
Breast Cancer Awareness 38/20/2025
Holiday Lifestyle 9/5/2025
Modern Parenting 9/19/2025
Winter Fun & Games 10/6/2025
Money Matters 10/20/2025

“Metro themed sections provide
a yearly dose of new, broad copy
and art to supplement our own
local content, and are easily
customizable to fit our
unique needs.”

— Pulaski Citizen, Tennessee

SCAN
CODE

to read section
summaries
and learn more




Reinventing Special Sections

2024/2025 THEMED SECTIONS SCHEDULE

Download 2024 Schedule | Download 2025 Schedule

First Quarter -

Health & Wellness - 11/5/2024

Readers turning over a healthier leaf at the start of a new year won't want to miss Health &
Wellness. A focus on healthy lifestyles makes this section the perfect place to introduce
health-conscious readers to the many local businesses who can help them achieve their
health and wellness goals in the year ahead.

Brides Today - 11/20/2024

As the calendar turns to a new year, engaged couples direct their focus to wedding planning.
Brides presents the perfect opportunity for local wedding vendors to showcase their services
to happy couples on the cusp of tying the knot.

Spring Home - 12/5/2024

As spring flowers get ready to bloom, homeowners begin to revisit their renovation plans.
Spring Home shines a light on the latest remodeling trends and popular projects while serving
as the ideal space for contractors to connect with renovation-minded homeowners.

Living 50 Plus - 12/20/2024

Life after 50 is filled with adventure, and Living 50 Plus has all readers need to make the most
of this exciting time in their lives. Advertisers from various industries can utilize this unique
section to connect with this influential and growing demographic.

Children's Health - 1/3/2025

Parents know that no concern is too small when it comes to their children’s well-being.
Children's Health draws attention to issues that can affect youngsters' mental and physical
health so parents have all they need to raise happy, healthy children.

Second Quarter *
Third Quarter B
Fourth Quarter -

Breast Cancer
Cwareness

Confetti - 2/20/2025

Graduations, children's birthdays and anniversaries are just a few
of the milestone moments worthy of celebration. Confetti can
help families make the most of these special events and connect
them with the local businesses who speciadlize in celebrating.

How To - 3/20/2025

Home, health and recreation are high on readers’ priority lists.
How To includes a range of features focusing on these important
topics, making this a great opportunity for local businesses
across various industries to showcase their goods and services.

Our Neighborhood - 5/20/2025

Local businesses are the backbones of their commmunities. Our
Neighborhood shines a spotlight on all restaurants and retailers
do to make their communities great places to live while also
providing a showcase for those firms to connect with local
residents.

Emergency - 6/20/2025

Weather events are the new normal, and that only underscores
the importance of being prepared and the significant role local
heroes play to keep their communities safe. Emergency
Preparedness brings all that together, making this a go-to guide
for communities everywhere.
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1. Select Editorial from
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Agriculture
Automotive
Beauty/Grooming
Boating
Books
Bridal/Wedding
Business/Career
Children/Teens
Consumer Tips
Crafts/Hobbies
Did You Know
Dining/Entertainment
Education/School
Environment
Family/Parenting
Fashion/Accessories
Fitness/Nutrition
Food/Beverage
General Interest
Gifts/Collectibles
Health/Medical
Holidays-Fall
Holidays-Spring
Holidays-Summer
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Home-Exterior
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Home-Misc
How-To
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Fun ways to make Christmas Eve
even more special for kids

There are a handful of ways

ents can make Christmas Eve
even more special for children
HL24A055

Get ready for scholastic sports
seasons

Young athletes can take certain
steps to prepare for the upcoming
season. TF249230

=)
<
o

A 2

Did you know?

Many children wear eyeglasses,
and they may need them for
different reasons. TF248211

items Per Saction 50 ~

Wizard Presentations

Roflover Preview

Recommended for you

Feature .

Signs of ADHD in children
Symptoms of ADHD can be
categorized into two types of
behaviorial problems:
Inattentiveness and hyperactivity
and impulsiveness. TF249274

What young athletes can do to
reduce injury risk

There are ways for student
athletes to reduce their risk of
getting hurt while playing the
games they love. TF249231

Calm first-day-of-school jitters
New faces, new experiences and
teachers can lead to a little
anxiety. Here are some wavs to

Back to school can mean the
return of lice

The start of a new school year
often means shopping for supplies,
making new friends and getting
acclimated to the teaching styles

Did you know?

Treatment for head lice should not
begin before a live nymph or adult
louse is identi advises the
American Academy of Pediatrics
TF249281

Athletes are ready for action
during fall sports

Here is a list of the sports student
athletes can expect to encounter
once school begins. TF249233

Did you know?
School sports participation
continues to grow, TF249235

Study tips for a strong start in
school new school year

How families can get ready for a

Parents and children can work
toaether to ensure the transition

These study tips can put students
on a path for success. TF248222

Baby safety tips for now parents
New parants can keep these safety
guidealines in mind as they care for
their children, TF249289

7 benefits of cheerleading

There are many benefits of being
involved in cheerleading
TF249238

How to prevent hot car
emergencies

Itis essential that parents and
careaivers aet in the habit of



Themed Websites & Directories - How to Find on Metro

Newspaper e g

Websites

Leaderboard Ad
(728x90 pixels)

Search Results Projects Lightbox MIAD Wizard Presentations
close X
Applied Filters Reset fiters o
Websites (7 )
ISSUE YEAR . con "
ISSUE MONTH +
THEMES =
Agriculture
o .
» Automotive
» Business/Career
Holiday Gift Guide Active Livina a
» Community 2024/2025 THEMED SECTIONS i S renovations that provide a How to make renovation
: vnload 2024 strong return on investment projects go smoothly
’ Education
The home renovation industry
» Environment 5 booming as homeowners f o
‘ continue to look for ways to N~ Theaghics ce
Family & Parenting improve their properties. g
Renos & Remodels offers ideas
4 Food/Beverage and inspiration to renovation- | e -
’ Health minded homeowners, making it §
an ideal opportunity for local
4 Holidays contractors to highlight their Remodels
services. = "
> Home |
= iora Ontions ¢ Rectangle Ad
» Life Style H - 1300x250 pixels)
3 £-mail File Link I 0
Money/finance L
Pets 3 3 -
—— Did you know? The most popular rooms to
» Real Estate ]
a Careaivers Guide All Atqut Pets Modern Real Estate In The Classroom Pty sty or gt D it s g Nt m

iy, Ba withy
Poputar 0pen flsce pLin CoNCRts thet hawe

demaated

o==n o

View mire armicies frem (e category Pamodes

home

1. Select Websites from 3. Select More Options
Main Pulldown to View Website &

2. Use Filters to Directory o
Narrow Down Results

More Sectorn

Skyscraper Ad
(1604600 pixels)

around & home 1 ensure it
hidren Chiaprocting +

View more aricies frem s categary «



Succe$9 Stories - How to Find on Metro

1 Succe$s$ Stories v

Search Resuits Projects Lightbox
close X
CONTENT .
Succe$$ Stories (o)
Images
Include images used in ads
Spec Ads & Section Covers

Include related ads
Succes$$ Stories
Ideas & Training

Sales Ideas -

Applied Filters Reset filters

Success stories and revenue-
generating ideas from peer
ions across North A

Keepsake Graduation Section
Brings Together Local Families

Pet Calendar Proves a Paw-pular
Way to Engage Readers and Ad
Revenue
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A special section and site
celebrating Veterans Day drew
print and online sponsorships
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as well as local readers.
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SucceS$ Stories
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/ 15 Minutes to a Successful
Holiday Advertising Program

Thursday, September 12, 2024 1:00 pm, EST

Make your game plan ahead of the pivotal fourth quarter with
best practices for utilizing every sales and creative asset included
with the 2024 Holiday Advertising Service from Metro. This
webinar will outline all-new features focused on local

holiday shopping and events, as well as fresh holiday L .
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greeting ads, to help you engage new and returning
advertisers and your community. We'll also take a peek at
the four ready-made special sections that come with this
year's Holiday Advertising Service, including a new Holiday
Recipes guide. Don't miss this opportunity to get inspired
and organized to “sleigh” Christmas season sales!
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1. From our Home page PR spec Ad My Account
Editorial Feedback
Select Support Font Guide

2.Then Choose Live
Training Webinars

3. Click to Register

LIVE TRAINING WEBINARS

Live anden-demand webinars for digital, sales
and design topics

Webinar Topic: Reinventing Special Sections

Thursday, August 15, 2024 1:00 pm, Eastern Stondard Time

Creating a fresh, relevont and profitable special sections program year after year is an important part of every
newspaper's revenue strategy, and a challenge for many. As you prep to strategize for 2025, join us for o free
webinar focused on developing a program and products that will maximize reader and advertiser engogement.
This workshop will give you fresh perspectives on creating successtul print and online sections from every angle,
including best practices for designing covers, mastheads and page layouts; combining stock editorial content with
personaiized locol fectures; opportunities for native advertising; section od selling tips; monetizing wrops and
covers; and much more. We'll also present Metro’s new 2026 Themed Special Section titles and schedule. Don’t
miss this opportunity to get inspired and optimize planning for a prosperous new yeor!

Click here to register 3

Webinar Topic: 15 Minutes to a Successful Holiday Advertising Program
m Thursday, September 12, 2024 1:.00 pm, Eastern Standard Time

Make your game plan ahead of the pivotal fourth quarter with best practices for utilizing every sales and crective
asset included with the 2024 Holiday Advertising Service from Metro, This webinar will outline ali-new features
focused on local holiday shopping and events, as well as fresh holiday greeting ads, to help you engage new ond
returning advartisers and your community. We'll also take a peek at the four ready-made special sections that
come with this year’s Holiday Advertising Service, including a new Holidoy Recipes guide. Don't miss this
opportunity to get inspired and organized to “sieigh™ Christmas season soles!

Click here to register 9

For additional questions or information call 800-223-1600 or email us at service@metro-email.com



Do you have any special
section ideas to share?

Thank You!

Darrell Davis - ddavis@metro-email.com
Laura Koch - lkoch@metro-email.com

Jackie Ulloa-Thines - julloa@metro-email.com
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