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Ad spending in the newspaper advertising
market in the US is forecast to reach

4.72 BILLION DOLLARS IN 2025.

AD SPENDING THIS YEAR WILL BE DOWN BY 5%

In Canada - Newspaper advertising

forecast to reach .55 BILLION IN 2025.
AD SPENDING DOWN 3.7%

Stats from STATISTA.COM
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In the newspaper advertising market, the
number of readers in the US is expected to reach

23.6 MILLION USERS BY 2029.

The average ad spending per reader in
the market is expected to be $103.00 IN 2025.

IN Canada - The number of readers will reach

4.1 MILLION, with an average ad
spending of $78.61 per reader.

Stats from STATISTA.COM
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And — as we know — Newspaper
advertising in the US is experiencing a
shift towards digital platforms to reach
increasingly more tech-savvy audience.

In Canada - Traditional newspaper

advertising (print) remains resilient,

attracting niche audiences seeking
authentic, localized content experiences.

Stats from STATISTA.COM
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COMMUNITY NEWSPAPERS AND
THE POWER OF LOCALENGAGEMENT

The Vital Role of Community Newspapers: Why Local Matters by Al Dicroce

1 2 3 a
LOCAL SENSE OF HOLDING POWER PLATFORM FOR
RELEVANCE COMMUNITY ACCOUNTABLE LOCAL BUSINESS
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COMMUNITY NEWSPAPERS AND
THE POWER OF LOCALENGAGEMENT

The Vital Role of Community Newspapers: Why Local Matters by Al Dicroce

5 6 7 8 9
LOCAL STORIES GAPS LEFT BY PROMOTING CIVIC SUPPORTING SOURCE OF LOCAL
AND PEOPLE SOCIAL MEDIA ENGAGEMENT LITERACY TRADITION
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Digital & Social Media Templates
& Support Features

Free

Horoscopes

Y +
576 likes
my newspaper #metrocreativegraphics
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Social Media Posts, Pop-Ups & Web Ads

. Local Journalism
Local Journalism Helps Helps Protect

Meeting recommended
levels of physical activity
can lower your risk of
developing heart disease by

Heart disease

Protect Our Community. Our Community. is aleading

Your Support Helps Protect Local Journalism. Your Support Helps Protect Local Journalism.

SUBSCRIBE NOW!

cause of death

inthe U.S., Canada
and around the world.

el ) Heart Month

=3

UBSCRIBE NOW!

Chronic stress may
lead to high blood
pressure, putting you

Stay in the know, Moo
' eart attack and stroke.
on the go!

*» Get Our Free Mobile App

Stayin
the know,
on the go!

> Get Our Free Mobile App

) Heart Month

SOCIAL MEDIA POST
Upsell advertisers!

} ) L BOPR

Actively Protect .
Your Heart 'Y WEB ADS

333333333 m

_ | . N
8| Rectangle 250 x 300

POP-UPS & SOCIAL POSTS | i) Heart Month Leaderboard 728 x 90

These JPGs can be used directly on your social media feeds or website! Mobile Banner 320 x 50

T

Keslar Sporting Goods
& Fitness
1234 Washington Street | Somersville Heights

I ¥ 1' [ Protect Your Heart
At B

Keslar Sporting
Goods & Fitness

Actively Protect Keslar Sporting
Your Heart Goods & Fitness
Download a digital coupon 1234 Washington Street | Somersville Heights
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Create Your Own With Backgrounds
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Images v Ads v Templates v Websites ¢ Digital v Iditorial v Puzzles v Planning v Learn More v

Themed Section Templates *

Themed Websites & Directories *

Where to Find:
Social Media & Web/Mobile Ads

Home  SearchBook® = W Go back to original MCC

Marketing E-Cards

Web/Mobile Ads
Print with Web/Mobile Ads
Social Media Images

Revenue-Generating Digital & Print
Event Calendars *

Customize Spec Ads with Wizard *
M:TRO Images v Adsv  Templates v Websites v Digital v  Editorial v Puzzles v  Planning v  Learn More v

CREATE. SELL. PROFIT

ADS On Demand *

Live Webinar: ReveNEW Features for 2025 - Thursday, January 16, 2025 1:00 pm JRETE EL SV

January 13, 2025
n (O Exact match = Filters D View February planning calendar
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SERVICE . % Shop Unlimited  Custom Jersey & Sy Shop Unlimited
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New! Metro Shorts (Ad Spot Fillers)

Did You Know?

Did You Know?
. oo T

Use These Drop-InImage

Home I‘el‘lovations are wildly popular, and that popularity can be
traced to a number of factors. Some homeowners renovate their homes with
their own comfort in mind, while cthers do so to improve the resale value of
the property. For those in the latter group, a recognition of renovations that
yield the highest return on investment may help them decide which projects

o ° °
Files to Quickly Fill Unsold
° °
1o pursue. According to the housing market research and analytics firm ‘ Ad space WIth Engag I ng
Zonda Media, a garage door replacement offered the highest return on / ° °

investment in the American real estate market in 2024, earning a whopping Ed Itorlql Featu res

194 percent return on homeowners' initial investment. An entry door Landscape Iighting has become
replacement with steel door offered the second best ROI at 188 percent of increasingly popular in recent years'

homeowners' initial investment, while replacing siding with stone veneer was
third on the list with an average ROI of 153 percent. Such lighting can extend living spaces, and many homeowners report that
a well-lit landscape helps them feel more safe at home. Though the final cost
to light up a home's exterior will depend on the size of a property, landscape
lighting is among the more budget-friendly home renovations homeowners can |
consider. According to the renovation experts at Angi.com, the average cost
of a landscape lighting project is $4,000. Considering how much landscape
lighting transforms the look of a property at night, that's a lot of bang for

Home Improvement Projects
With The Highest ROI

194% ROI -G Door Repl h ' bucks. Solar light: lar, but h Tt . -
arage Door Replacement Cg:;?;;r;?;m:: S‘ s olar lights are ROPU ar, ‘U omeqwners ma‘y.wan {] Data lndlcates the
Did You Know? jikciebd. Did You Know? average professional

price tag. Howeve|
of the energy use

Home Improvement

isretiring shortly

Home renovations are wildly populer, and that Projects With = =
gty cos b e o &b of o The Highest ROI reliable optionthd Landscape lighting has become after turning 60
o cormiors m i, whie ohers o s 1 mprore 194% ROI increasingly popular in recent years. tu g 60.

the resale value of the property. For those in the latter
group, a recognition of renovations that yield the
highest return on investment may help them decide

Garage Door Replacement
188% ROI

Such lighting can extend living spaces, and many homeowners report that a well-it
landscape helps them feel more safe at home. Though the final eost to light up a home's
exterior will depend on the size of a property, landscape lighting is among the more budget-

Ahigh cost of living and advancements in medicine

hich 151 . According 1o the h that have contributed to longer life expectancies
xaﬁ;g:fch"a?‘:'::;mfg;,,',:ngma i) ;nalrdy‘;i?nsrr:;placemem friendly home renovations homeowners can consider. According to the renovation experts d = 1 dg iduall tp X1 The average
garage door replacement offered the highest retumn at Angi.com, the average cost of a landscape lighting project is $4,000. Considering how worlic seemungly compel MOIVIANAISTOWOrK onger, retirement age
on investrent in the American real estate market in 153% ROI much landscape lighting transforms the look of a property at night, that’s a lot of bang for but data indicates the average professional is retiring across Canada
2024, earning & whopping 194 percent return on Replacing Siding with homeowners’ bucks, Solar lights are popular, but homeowners may want to consider ” el . i
homeowners’ initial investment. An entry door Stone Veneer electrical wiring that ensures lights maintain their awe-inspiring glow throughout the night. shortly after lun'nng A0-Tat E:l om the 202,4 o in 2023 was
replacement with steel door offered the second best et S Electrical work requires additional Iabor, and thus a higher price tag. However, Angi notes MassMutual Retirement Happiness Study indicates 6 5.1
RO at 188 percent of f 3 t, via Media that modern LED bulbs consume just 25 percent of the energy used by incandescent that the average retirement age among American »

g siding with as third on

alternatives, which can make them a more reliable option than self-installed solar lights.
the list with an average ROI of 153 percent,

Asreported by

retirees is 62. That’s in spite of the fact that pre- Staitics CRRkdL

retirees and retirees who participated in the study
indicated that 63 isthe idealrativement age
Canadians are stayingin
longer, as Statistics Cana
retirement age across Carl  Data indicates the average professional
disparity couldbedueto] is retiring shortly after turning 60.
(CPP), which replaces par]

The average retirement A high cost of living and advancements in

monthly, taxable benefit. ageacrossCanada  medicine that have contributed to longer life
in 2023 was ies would compel i
reports the standard o
ports the standard age 65.. work longer, but data indicates the average professional
Asregortad by is retiring shortly after turning 60, Data from the 2024 MassMutual
i i udy indi the average reti age

among American retirees is 62, That's in spite of the fact that pre-retivees
“The average retirement  and retirees who participated in the study indicated that 63 is the ideal

ageamong American  retirement age. Canadi; yingin the d deal longer,
retireesis as Statistics Canada reports theaverage retirement age across Canada in
62 2023 was 65.1. That disparity could be due to the Canada Pension Plan (CPP),
commistsnmmn Which replaces part of retirees’ income with 2 monthly, taxable benefit, The

Reticemant Happ mesa Study Government of Canada reports the standard age to start the CPPis65.
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Copyright-Free Editorial Features “ ’1

Recipes

Where to Find:
Metro Shorts/Ad Spot Fillers

M:TRO Images v Ads v Templates v Websites v  Digital v Editorial v Puzzles v Planning v  Learn More v

CREATE. SELL. PROFIT

Ad Spot Fillers
Themed Section Templates *

Themed Websites & Directories *

Home | SearchBook® W Goback toor

Live Webinar: ReveNEW Features for 2025 - Thursday, January 16, 2025 1:00 pm

January 13, 2025
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Brainstorming & Marketing Tools
for Sales Reps and Monthly Planning Y
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Create. Sell. Profit.

M=TRO

NEWSPAPER SERVICE

Creative&Planning SearchBook®

February 2025

Creative&Planning
SearchBook’

Sales, Creative
& Editorial
Solutions Inside!
All of our print
ads come with
companion
web ads.

GAL & PALENTINE'S DAY
Drinks & Dining Promotions

Hot Topic:

Heart Health
Informative Social Media
& Sponsorship Opportunities
for Heart Month v

CHILI MONTH
Chili Cook-Off & More Ideas

VALENTINE'S DAY
Activity Page & Advertising

More Events
& Opportunities

]

AVE
'T"'g.r.u‘"ﬂ’»'ra

COOKING
CLASSES

COOKING
CLASSES

85% of parents planned
to give their childrena
gift on February 14, while
59% of spouses planned

o give their partners
agift, according toa
Today show survey of
1500 paople.

COOKING
CLASSES

SOCIAL MEDIA POST
With consumers looking for woys

to offset inflation, market cooking
classes 05 an investment in prépar-
ing healthy, money-saving home
made meals, including options
geared toward dietary restrictions.

We Love Puzzles
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January

April

Planning Calendar

INTERACTIVE PLANNING

CALENDAR

Prepare to maximize your advertising and

promotional efforts all year long.

CALENDAR SEARCH

Enter a keyword to search.

Search

ACCESS BY MONTH
February

iy

_

MARCH 2025 CALENDAR

Prepare to maximize your advertising.and

promotional efforts all year.long.

MARCH EVENTS

Monthly Events Weekly Events Daily Events

American Red Cross Month
Aries, The Ram (3/21-4/19)
Brain Injury Awareness Menth
Canada: Kidney Health Month

Canada: National Colorectal Cancer Awareness Month

Canada: National Nutrition Month
Canada: Red Cross Month
Canada: Women's History Month
Colic Awareness Month

Credit Education Month

Daylight Saving Time Begins
Deat History Month

Employee Appreciation Month
International Ideas Month

Irish American Heritage Month
Lent

March Frozen Food Month

Music in Our Schools Month
National Colorectal Cancer Awareness Month
National Craft Month

National Crochet Month

National Kidney Month

National Ladder Safety

National Multiple Sclerosis Education and
Awareness...

National Nutrition Month®

National Peanut Month

National Pet Vaccination Month

National Reading Month

National Umbrella Month

National Women's History Month

Paws to Read Month

Ramadan

Red Cross Month

Save Your Vision Month

Social Work Month

Spring Begins

Workplace Eye Weliness Awareness Month
Youth Art Month

View Printable Calendar
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METRO
Sales Idea of the Week
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Sales Idea of the Week #5
Heart Month in February
Access Now »

MZTRO
Sales Idea of the Week
Sall a Campaign for Woman's
Histary Manih in Marchi

@Um@
HISTORY MONTH
e
== ==
== ==

Faaty-to-808 Spanssrsiips fas Waaksy Prink s s Rt

Sales Idea of the Week #10
Women's History Month
Sponseor Campaign
Access Now »

Plan Ahead With Our 52 Sales Ideas

for every week of the year!

METRO
Sales Idea of the Week

METRO S Lt
S:es id.?: f{ the Week Sales Idea of the Week Sales Idea of the Week
i e T P D B e i T P, g st S o P
B i
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| ey 14 © I=
| == =3
=)
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Sales Idea of the Week #6
Black-Owned Businesses Guide
Access Now »

Sales Idea of the Week #7
Valentine's “Shop Local”
Contest
Access Now »

Sales Idea of the Week #8
Shop Local
Access Now »

Sales Idea of the Week #9
Easter Greetings + Free Special
Section

Access Now »

METRO METRO
Sales Idea of the Week Sales Idea of the Week
Craste and SollFamay Frindly Promat
‘51 Paers Day Fun Pagel

s Rostaurant

METRO
Campaigns and Promotions

Sales Idea of the Week

METRO
Sales Idea of the Week
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Sales Idea of the Week #11
Leprechaun Trap Fun Page
Access Now »

et bt b, e, e, Mgy P el ey

Ouwniosd This Punch Card Program

Sales Idea of the Week #12
Restaurant & Bar Campaigns

SPREAD THE
Access Now »

5 ADVANTAGES
Sales Idea of the Week #13 Sales Idea of the Week #14
Agriculture Week Infographic Shop Local
Access Now » Access Now »
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Thematic Revenue Programs

that integrate all of your subscription assets
to maximize print and digital sales

TTQUWJ(/A ptp b

3 e QUYZ LET’s odll
PLAY
TRlVlﬂ'

Customize this ad...
Swap out the heading.

Tuesey
at8PM

Change up the image.
ll It’s all included!

TRIVIA NIGHT

Join in the fun with a friend, as a team or solo! N "GHT Rectongle 2507);30090
HEADINGS SOCIAL MEDIA POST FREE TO PLAY — k::gleer g‘;%fer 330")( 50
Build ads around them! Upsell Advertisers! Bar Tab Prizes - 21 & up
Kitchen Open Late Local Bar Local Bar
R
Local Bar ......... (rrviaiGHT Bt )

or Restaurant

1234 Washington Street | S ille Height Every l] R“V“Q N"GM |] ocal Bar or

/ashington Street | Somersville Heights

000-000-0000 | www.namewebsite.com 0B apMY Restaurant
\

-
W
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Print Ads
v

Social Media Post

Headings

Makelta

Olisit us online for more fast,
P P ' easy and affordable family
meal ideas and recipes!
(t1o)
o

ON SALE THIS WEEK .
Neighborhood

80% lean 2for$5 Name Brand

Ground Beef NameBrand Canned Beans Market

$1991b. Spice Specials Only 99¢ 00 oz.

1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com

‘Advertised offers good through 00.00.25. List details, terms and conditions here.

Pair this ad with the
Totally Excellent Chili
recipe from your

Metro site! Hundreds of
RECIPES ARE INCLUDED
with your Metro

6 Voted wh o I° subscription. If you
need help finding them,
iy B% I I use the link at the

Thanks fiov making us the chili champs! bottom of page 08, or
give us a quick call!
Taste for yourself, and see why

we bowled them over at the
annual Chili Cook-Offl

SOCIAL MEDIA POST
Upsell advertisers!

HEADINGS
Build ads around them!

.as yourfavorite
@ local restaurants
get set to compete
forthe title of
chili champion!

> Saturday,

February 00
Event Location Here

Youbethejudge! ..ccceccccccccsccces -

$15 Tasting Tickets On Sale Now

Winning Recipe
Chili Bread Bowl
$12.99
... or Spice Up Any Lunch or Dinner

Entree With a $5 Chili SideCup!

Mom & Pop
Restaurant

Somersville
Chili Cook-Off

Photos

1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com

1234 Washington Street | Somersville Heights

()0 000-000-0000 | www.namewebsite.com ()0

PASS2colx5

Saturday,
et
WEBADS O * o
Rectangle 250 x 300 i .
Leaderboard 728 x 90 e ey
Mobile Banner X

PASS2colx5

Web Ads
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Sponsored Editorial Contest Placemat
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° ; Add more sponsor . ‘ D .
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Marketing e-Cards

To learn more about these and other upcoming promotional
opportunities for your business, contact us today!

Name Newspaper

. - . . Sales Rep
Email this image with your contact info and 000-000-0000

offers to capture the attention of prospective sponsors. namenewspaper @email.com
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Marketing e-Cards
=

We Have So Many grEAT Ways
to Promote Your Food or
Beverage Business

e
FHoe Comes the

“ Bridal
Season!

Ask about our monthly
food and beverage event
promotions and how they
can draw more diners

to your door.

Pet Spending Topped

$143 billion

in the U.S. in 2023.

Source: American Pet
Products Association

We Can Help Promote
Your Business for

Saint
Patrick’s
Day!

IT'S SPRING

HOME
IMPROVEMENT
TIME!

Y-t ‘Tl

To learn more about these and other upcoming promotional
opportunities for your business, contact us today!

i_
\"..‘.‘{

Name Newspaper
Sales Rep
000-000-0000

namenewspaper@email.com
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Custom Creative &
Editorial Content Requests

Success stories and revenue-generating ideas

Success StOHes | o poer publications across North America

CREATE: Direct Mailer Publisher
Gregg Knowles knows how
important it is to keep his
marketing message top of mind
for local advertisers, and he
doesn't shy away from stepping
on the toes of competitors when
touting the advantages of print
advertising in his publication. He
recently contacted Metro through
the Requests & Feedback link, 7
asking for custom artwork that
illustrates how frustrating it must
be for an advertiser to pay for
radio, only to have the station
change before consumers can
hear it. Metro supplied the design,
and Knowles used it to create the
“radio skip” ad featured on this
page. He cites Metro as his go-to
source when searching for ideas
and images to accompany his
latest marketing theme, and says
almost all of his marketing ads
exclusively use Metro art.

MZ=TRO . newspaperservice

2073 ot Creative Grophics, nc.

The Right Image Helps
lllustrate the Advantages
of Print Newspaper

Advertising

A creative stream of fresh marketing themes and
engaging images help a community paper successfully
target new and returning advertiser revenue.

Direct Mailer
Carroll & Denison, lowa

SELL: The Direct Mailer relies
heavily on house ads in

their printed products to sell
advertising. They run these ads
whenever space allows, as paid
advertising dictates their page
count. The layouts vary from one-
quarter to full-page sizes.

Have a Content Request?

Click Here to Let Us Know.

* Yes, It's a FREE Benefit
for Metro Subscribers!

PROFIT: The Direct Mailer's
combination of marketing and
direct outreach by sales staff to
business owners and decision-
makers has been effective and
profitable. The publication also
runs self-promotion ads on the
back of their mailed statements to
advertisers. Knowles says, “These
obviously reach current customers,
but whatever the message is, it is
always one that can never be told
too often.”

Gregg Knowles

Publisher

Direct Mailer (formerly Smart Shopper)
Carroll & Denison, IA

712-792-2179
gregg.knowles@netzero.com

Metro Subscribers, You Have Access to

> Subscription & Ad Marketing Ideas
> E-Cards to Pitch Advertisers

Radio
SKIPETIFADE

3,&_;33_ >

your expensive advertising investment
and you might never know it.

Direct Maller doss not have a probiss ith skip or fade.
We deliver to the households your business nesds every week!

1 =

REACHING ALMOST

22,000 HOMES

IM TEN WEST CENTRAL
IOWA COUNTIES




ReveNEW Features for2025 <%s=

Success Stories
from newspapers across North America

Success stories and revenue-generating ideas
from peer publications across North America

Success Stories Stories

o o g ideas
from peer publications across North America

Success stories and revenue-generating ideas
from peer publications across North America

Success Stories

Deck “Christmas Lights Cruise”
Elegant Design and thelI§USE ristmas Lights Cruise’

888 S i i i Engaging Features Give cnazn i o Delights Wyoming Community
r 1 SPECIﬂl o Wgstg\l rg' ia Weddings ‘ wepmnemses | €N Local Energy Sponsor

News Letter Journal
Newcastle, Wyoming

a Spotlight on LOCCI"Y i@ Scction Niche Audience

Owned Businesses onresgl and Advertiser Appeal A holiday map to the arec's most festively decoroted
i Gt homes generated a $1500 sponsorship and invaluable
o wedding ers. While couples may be scaling back on some wedding expenses, community connection for a local Wyoming newspaper.

Bradford Publishing helps local businesses stand out ahead of the demand to make the celebration special remains high, making niche

Loeat businesdes help build
redilient commundied!

CREATE: Bradford Publishing
recently produced their third
annual Locally Owned special
section ahead of the 2024 holiday
season. It ran as a book in three

of the group’s local publications

in print and online. The section
included advertising from a variety
of local businesses, as well as
features from the Metro Editorial
Library that focused on supporting
local businesses. Locally Owned
published on October 31, to
capture the attention of an
increasing number of early holiday
shoppers.

holiday shopping season with a unique special section.

The Bradford Era, PA and
Orlean Times Herald, NY

Why supporting local
small businesses matters

SELL: Regional Ad Manager Jill
Henry says the section has gained
popularity over the years, with
local businesses contacting her
about participating after the piece
was published. She recommends
putting this type of section on
every locally owned business
proposal, and notes you can run
this theme at any time of the year.
She says the publication’s pitch

to advertisers is, “We are a locally
owned business, and being a part
of the community, every business
counts.”

our fully templated, ready-to-run
special section is also available to purchase.

> Preview Our “Shop Loc

> Learn More About Metro’s Special Sections

Click here to see more
SUCCESS STORIES

METRO . newseaperservice

2024 et Cractive Graphic, e

PROFIT: Henry says that in spite
of economic challenges affecting
area businesses, the section was
asuccess. To keep it affordable
and encourage participation,
they dropped the price for local
advertisers this year. The section
still produced over $5,000 in
revenue, and remains a valuable
advertising vehicle for local
businesses and consumers.

Jill Henry
Regional Ad Manager
Bradford Publishing/

jilh@bradfordera.com

Metro Subscribers, You Have Access to

FEBRUARY 2025 17

advertising a valuable addition to any vendor's marketing strategy.

-Herald and Blu
West Virginia

CREATE: The Register-Herald
and Bluefield Daily Telegraph have
worked together in recent years
to produce a joint special section
focused on wedding planning,
running the publication as a
magazine insert in both papers,
They populate the section with
editorial features from Metro,
along with other content that
includes images from a local
wedding photographer and plenty
of advertising from area wedding
vendors.

(EWSPAPER SERVICE

SELL: Advertising Sales Manager
Lisa Stadelman says this section's
niche appeal helps simpiify selling.
The publication has produced
multiple wedding-themed sections
over the years, and knowing their
audience helps them target area
advertisers who offer the products
and services these readers seek.

1d Daily Telegraph,

N Ydo =

%

PROFIT: This year's 32-page
weddings section featured 15
advertisers, including six full-page
ad spots. Stadelman says the
publication was profitable for the
paper, and that both advertisers
and readers loved the finished
product

lisa Stadelman
Advertising Sales Manager

The Register-Herald
register-herald.com
Istadelmane@register-herald.com

CREATE: The News Letter Journal
developed a "Christmas Lights
Cruise” to spotlight the most festive
holiday homes in their area and
share the joy with local readers.

In 2022, the News Letter Journal
staf kicked off their pilot program
by scouting out the best-dressed
holiday homes themselves and
using Google Maps to mark them.
They promoted their online map in
their social media feeds as a family
activity to enjoy after Christmas
Eve services and throughout the
week between Christmas and New
Vear's Day. Even without pre-press,
the program was so successful in
generating traffic to the decorated

repeat the program in 2023,

Robert Bonnar
Co-owner/Publisher
The News Letter Journal
editor@newsijcom
(307) 746-2777

M=TRO

PER SERVICE

SELL: For their 2023 “Christmas
Lights Cruise” the News Letter
Journal landed @ $1500 sponsorship
from the local energy company.
They ran a series of quarter-page
ads in the newspaper promoting the
program and inviting residents to
submit their addresses, also running
promotions through their website,
newsletter, YouTube channel,
podcast and social media feeds
from Thanksgiving until New Year's
Day. The sponsor was prominently
displayed and mentioned in all
advertising throughout the duration
of the program. The promations

by a social media update of the
map on December 23, and a digital
re-release in the paper's email
newsletter on Christmas morning.

PROFIT: in addition to the $1500
sponsorship generated by the
‘Christmas Lights Cruise;” the
newspaper received praise from the
community for providing this fun
event, The initial release of the map
on Facebook had  reach of 3,340
and engagement of 830. Publisher
Robert Bonnar says, “At the end of
the day, it was another successful
campaign - proven out by a spurt
of new addresses that we were
able to incorporate right away after
the initial release of the map in our
print edition.” These late entries
demonstrated the strengths of both
the print and digital products, and

views. The News Letter Journal plans
to repeat the program again this
year, and the energy company.

is enthusiastic to continue their
participation as a partner and

Got an ildea

to Share?
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Where to Find:
Brainstorming & Marketing Tools

Images v Ads v Templates v Websites v  Digital v  Editorial v Puzzles v(_Planning v ) Learn More v

Metro SearchBooks Sales Features Communications and Resources
o - Planning & Promotional Calendar Email Communications
— Creative &Planning January | February | March | April | May | June
-M-T.Tn&g- SearchBook July | August | September | October Sales Professionals Toolkit

Hot Topic November | December  Search All Events . . .
Heart Health Creative Professionals Toolkit
Informative Socal Media

& Sponsorship Opportunities
for Meart Month s

Community Forum
Revenue Ideas Y

Quickly target print, digital, social media and native Revenue-Generating Digital & Print
advertising around these themes Event Calendars *

Get Inspired = ) .
Pulse + Metro Special Sections Program *

-+ *
52 Sales Ideas Pulse + Metro Ad Sales Program

Kick-start planning, pitches, presentations and revenue for Succe$$ Stories
every week of the year

Start Selling Revenue-generating ideas from peer publications across

North America
Read Now = | Learn More =

Marketing E-Cards
Clickable pages connect you directly to Enter your info and pitch to prospective clients
every ideq, image and ad for instant Personadlize & Send =
downloading
Access SearchBooks =
Customize Spec Ads with Wizard *

Personalize and share print and digital ads and
presentations with advertisers in three simple steps
Try It Out =
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New Website Features
for smart searches & optimization

FASTER SPEEDS

Your search results now
load faster with no delays.

BETTER HOVERS
We've optimized
timing and accuracy,
so you can scroll the
page without hovers
getting in the way.

Searches now default to
“Best Match” for more
accurate results.

EXPANDED
SITE COMPATIBILITY

IMPROVED : ;j* E [H[HIBUEG[B [H[Esmuﬁt,{g i
SEARCH RESULTS 05 Low gﬁ" &3 ‘&!




“Whenever | have a request or question, “Whether we're adapting Metro’s ad ideas to our “ Their templated special sections pay

it’s answered in a timely and friendly manner. customers’ needs or adding our own spin, we would for themselves a dozen times over and the
| love working with you. “ be lost without the source of inspirational ideas and support (for the rare times we need it) is as
— Pat Johnson great supply of artwork.” responsive as you'll find. “
Communications Coordinator — Sharon Rexrode — Todd M. Smith
\

Send us feedback! *
Thank You

800-223-1600

Darrell Davis - ddavis@metro-email.com
Bethany Weidenhammer - bethany@metro-email.com

M=TRO

“ The Metro Creative Special Section Templates “ Working with Metro is a breeze. We originally “ | appreciate all the personal help you and your
have been a great asset to our company to help started with them for stock art, but soon came team always give! Itis great to have a company
us sell more ads to generate revenue. 1would to rely on them for special section layouts and that still knows how to give personal service
highly recommend Metro Creative to content, spec advertisement design, and and doesn't hide their phone number so

help your business grow. * sales ideas and sales tools.” customers can't find it!

— Sue Rought — Michael Jaeckle — Rinda Maddox





