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TABLOID
PAGE SIZE

10.5” x 11.25”

LIVE AREA
9.375” x 10.25”

LIVE AREA
minus header space

9.375” x 9.875”

HEADER SPACE 9.375” x 0.3”

20 PAGES
1 Cover
9 Pages of ad space
10 Pages of editorial
30 ad spaces (various sizes)
13-15 articles
45/55 ADS/CONTENT

PAGE SIZE 10.5” x 11.25”
LIVE AREA 9.375” x 10.25” • HEADER 9.375” x 0.3”

Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your A�ention
Please
Toasting 101 for
best men and maids of honor

BRIDAL SHOP
Advertiser Here

SALON
Advertiser Here

Planning a wedding requires making
many different decisions. The choice
of wedding attire is among the most

crucial decisions that couples must make.
Whether the wedding is traditional or
customized to suit couples’ personalities,
brides and grooms want to look their best
when they say, “I do.”
Many brides-to-be spend a significant
amount of time looking for their ideal
wedding dresses. What defines the right
gown depends on personal preference and
is unique to the person doing the search.
For example, a dress that sets a fairy tale
scene for one bride may not necessarily
align with the tastes of another. According
to Bridal Atelier, the average bride-to-be

tries on try three to seven dresses before
finding the right one. The following tips
can help those shopping for dresses find a
look that makes their big day even more
special.

1. Don’t get hung
up on perfection
Many brides get caught up as they search
for the one dress they consider perfect. No
dress is likely to check every box. Getting
hung up on a desire to find a dress that has
it all may make it hard to see the beauty in
other dresses. Remember, with the talents
of an experienced tailor or seamstress,
most dresses can be tweaked to suit your
vision of the ideal gown.

2. Consider the season
Getting married during the hazy and
humid days of summer is an entirely
different experience than tying the knot
during the heart of winter. The fabric of
the wedding dress should complement the
season, whether it’s lightweight and
breezy for a warm day, or more substantial
and cozy when darting to the ceremony in
snowfall.

3. Flatter your figure
Chances are brides-to-be know which cuts
and styles are most flattering. Mimic those
style choices in the wedding dress. If you
want to take focus off of full hips, choose
a basque or asymmetrical waistline.
Gowns with substantial straps or higher
necklines may be better if you have a
larger chest. Sheath and mermaid style
gowns are options if you are confident
with your figure and want to show off your
curves.

4. Try a bit of this and that
Don’t go into a wedding dress
appointment with firm parameters.
Although you may have a ball gown style
in mind, after trying on other options
something with a less voluminous
silhouette may actually catch your eye.
Many brides also automatically defer to
strapless gowns, when various straps and
sleeves can be very appealing.

5. Arrive with a firm budget
Weddings can be costly. It’s important to
set a budget for the wedding dress just as
you will with other expenses. There are
plenty of dress designers across a wide
spectrum of price points. A willingness to
consider and ultimately purchase a less
costly dress can help you stay on budget.
Browsing through magazines and looking
online can provide wedding dress
inspiration as well. Also, when in doubt,
defer to the experts at bridal shops who
have experience choosing dresses that
brides are inclined to love.

How to pick the
perfect wedding dress

The average
bride-to-be tries on

3 to 7
dresses before
finding the right one.
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IN EVERY
SECTION
• Cover
• Table of Contents
• Ready-to-Sell Ad Spaces
• Multi-Advertiser Directory
• “Did You Know?” branded article
• Directory of Advertisers
• Back Page Ad Space
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FLORIST
Advertiser Here

VIDEOGRAPHER
Advertiser Here

Why a wedding planner can be a couple’s best asset
Fun ways to utilize social media in your wedding
Explore various wedding styles during planning
4 tips for finding the right wedding venue
Unique locations to host a wedding
How to give weddings a modern touch
Did you know? - Multicultural weddings
Navigating an interfaith wedding
Questions to ask prospective wedding officiants
The rise of the microwedding
How to take the hectic out of your wedding day
Your wedding timeline guide
Timeline tips: Factors to consider when
planning your wedding day timeline
Picture perfect wedding day photography tips
Wedding day tipping guidelines
Directory of Advertisers & Sponsors
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10
11
12
13
14
15
16

17
18
19
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Sell more for every section with the
Pulse + Metro Special Sections Sales Tool.

BRIDAL STORE
Advertiser Here

*How much of that revenueis in your advertising area?

Email service@metro-email.com now to get started.
If you are already an AdSeller client, go to:

https://app.pulseresearch.com/a/focus/prospects/buying_power

1.7%
of U.S. consumers

will shop at a Bridal Store.
That’s $3,315,000,000*

in annual spending!

All ads spaces
will have
advertiser
suggestions
based on the
article they are
shown next to.

Our full page
ad spaces will
also have stats
listed!

TSS Tab Size ads:
Full = 9.375 x 9.875
Half horizontal = 9.375 x 4.85
Half vertical = 4.85 x 9.875
Quarter = 4.6 x 4.85
Eighth = 4.6 x 2.35

Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your A�ention
Please
Toasting 101 for
best men and maids of honor

Wedding planning is a unique
experience unlike any endeavor
most couples will ever encounter.

Much effort goes into planning a wedding,
and that includes building a budget that
ensures the big day will be fun without
breaking the bank.
Most couples planning a wedding have
never tied the knot before, so it can be
difficult to determine a reasonable amount
to spend. It’s easy to go overboard when
planning a wedding, and couples may find
their list of wants and, consequently, their
expenses, growing as they get into the
weeds of wedding planning. Though it
might require some difficult decisions,
couples can keep these tips in mind so they
can build a wedding budget that won’t land
them in debt after saying, “I do.”
• Determine funding.The days when a
bride’s parents would finance the wedding
entirely on their own are largely a thing of
the past. According to a recent
WeddingWire Newlywed Report, parents
now pay for 52 percent of wedding
expenses. As couples begin establishing a
wedding budget, it’s imperative that they
first determine who, if anyone, will be
helping them finance the big day. Fifty-two
percent of wedding expenses is a significant
amount of money, but in that scenario,
couples will still need to come up with
roughly half of the money needed to fund
their weddings. Couples without substantial
savings may be forced to cut back in order
to avoid beginning their life as a married
couple in debt.
• Make a list of potential expenses.
Location will be a significant factor when
determining potential expenses. For
example, a 2022 ValuePenguin analysis of
data from The Wedding Report found that
the average wedding in Massachusetts cost
roughly $30,500 in 2020, while couples

tying the knot in Arkansas spent around
$12,500 on their weddings. With such wild
fluctuations, it’s important that couples get
an accurate estimate of how much it may
cost them to get married in a given city.
Couples who met in a city and still live in a
city but grew up in a suburb might save a
considerable sum by getting married in their
hometowns. Compare and contrast prices in
locales you’re considering, and then build
your budget accordingly. This can help you
avoid sticker shock and going over budget.
Notable expenses to budget include the
venue, attire (i.e., wedding dress and tuxedo
rental), hairstyle and makeup, entertainment,
photography, and transportation, among
others.
• Make a list of what’s most important.
Most couples will have to compromise in
order to avoid taking on debt to finance their
weddings. An earnest discussion about
what’s most important to each person can
ensure you both get what you want. Each
person can make a list of their priorities,
ranking them from most important to least
important. Once lists are shared, couples can
see where their priorities converge and
where they diverge. Any items that rank low
on each person’s list of priorities can be
afforded less funding, while those that are
high on each list can take up more of the
budget, if necessary.
• Commit to a limit before spending a
dime.Committing to a limit before
spending a dime can help couples keep
wedding costs more manageable. Once that
number is defined, couples can then work
within its parameters, which can make
potentially difficult decisions a little easier
by narrowing options at a time when options
can seem endless.
A well-planned budget can be just what
couples need to begin married life on strong
financial footing

How to build a
wedding budget without

breaking the bank
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CREDIT UNION
Advertiser Here
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IN EVERY
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•Cover
• Table of Contents
• Ready-to-sell Ad Spaces
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• NEW “Did You Know?” branded article
• Directory of Advertisers
• Back Page Ad Space
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PHOTOGRAPHER
Advertiser Here

JEWELER
Advertiser Here

According to
The Knot 2021
Real Weddings Study,
the average
engagement
length among
couples in the
United States
is 16 months.

Getting engaged is an exciting moment in the lives
of a couple. One might think that excitement
would lead to couples hurrying their way down

the aisle to tie the knot, but studies have shown that
couples spend a significant amount of time between
getting engaged and saying, “I do.” According to The
Knot 2021 Real Weddings Study, the average engagement
length among couples in the United States is 16 months.
Though those figures are likely affected by the COVID-
19 pandemic, which undoubtedly contributed to longer
engagements as couples waited to get married until large
gatherings were deemed safe, it’s worth noting that
lengthy engagements are not specifically a COVID-
related phenomenon. In fact, The Knot reports that the
average length of engagement in 2019 was 14 months.
Taking more time to get to know one another also seems
to be a popular approach among modern couples, as The
Knot Jewelry and Engagement Study found that three-
quarters of all couples who wed in 2021 had dated for two
or more years prior to getting engaged.
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□ VENUE
□ CATERER
□ PHOTOGRAPHER
□ DJ
□ OFFICIANT
□ HOTEL
□ FLORIST
□ INVITIATIONS
□ PHOTO BOOTH
□ TRANSPORTATION
□ DRESS SHOP
□ SUIT SHOP
□ SALON
□ FAVORS
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OUR

Advertisers &
Sponsors
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Sell more for every section with the
Pulse + Metro Special Sections Sales Tool.

WEDDING VENUE
Advertiser Here

*How much of that revenueis in your advertising area?

Email service@metro-email.com now to get started.
If you are already an AdSeller client, go to:

https://app.pulseresearch.com/a/focus/prospects/buying_power

2.6%
will hire a Wedding Venue

or Banquet Hall.
That’s $19,942,000,000*

in annual spending!
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Anatomy of a Themed Special Section
Digital Component

Available for
EVERY
SECTION
• Themed Website
• Themed Directory
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Themed Website

Themed Ad Directory

Themed Directory
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