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“All Access” Delivers
Added Value to Home-
Delivery Subscribers

W Over many years, the Scranton,
Pennsylvania-based Times-Tribune
has cultivated a loyal following and
substantial base of home-delivery
subscribers. To keep pace with the
times, the newspaper — alang with
the other publications owned by its
parent company, Times Shamrock
Communications — has steadily
increased and expanded its digital
products. But it has taken a while
for Times-Tribune readers and
subscribers — a large percentage of
which are Baby Boomers or older —
to fully embrace all that the daily
has to offer.

"We began charging for digital
subscriptions in 2011," explains
Edward Pikulski, digital audience
director for Times Shamrock
Communications, "which gave those
subscribers access to our website,
our news apps for iPad and
smartphones, our ‘Smart Edition’
[print replica] for desktop or mobile
devices and our digital archives. But
about a year later, we began to see
a big demand for digital access from
our print subscribers. It was then
that we came up with an 'All Access’
plan that gives home-delivery
subscribers access to our complete
suite of products — as well as some
very nice added-value features.”

Pikulski reasons that the timing of
the increased demand for the
publication's digital products was
no accident. Rather, it signified that
Times-Tribune readers had grown
more comfortable with technology
and were ready to explore all that
the newspaper has to offer.
“When we started, were weren't
sure that everyone was ready to
access their news on digital
devices,"” says Pikulski, “But since
then, there has been a huge
migration to mobile and big
changes in the ways that people
consume content. Social media has
driven that as well, and we are
along for the ride.”

In addition to getting all of the
!'IF!'-'J.‘.F!&F!!—'.‘[IS content on Bveary
platform, "All Access” subsaibers
have digital access to The

Washington Post, receive special
offers and discounts from more than
175 Scranton-area businesses, and
are invited to take part in contests,
promations and special events
designed exclusively for this group
of readers. The Times-Tribune even
created an "All Access” email dub
whose members receive freguent
updates about newspapar-sponsored
events, pIUmGlIOﬂS, contests and
other exclusive opportunities.

"All Access” also provides valuable
opportunities to engage Times-
Tribune readers via the newspaper’s
social media sites. For example, the
newspaper uses its Facebook page
to share news about its contests,
giveaways, promations and
cammunity events.

"Recent technological and lifestyle
changes mean that people want to
have this kind of content on a
variety of platforms,” says Pikulski,

" As the desire for new content and
engagement has increased, so

has interest in our "All Access’
subscriptions.”

Pikulski notes that " All Access” was
in the development stage for about
a year before it launched in 2012,
While the original goal was to
convert 10,000 home-delivery
subscribers to "All Access”
subscribers, the Times-Tribune
uickly surpassed that goal. Since
then, the program has grown to
include 15,000 subscribers. The
ultimate goal, says Pikulski, is to
reach 20,000 “All Access” members
— or half of the publication's total
home-delivery subsecribers,

"Our driving force has been
creating added value for our home-
delivery folks, who are the core of
our business,” says Pikulski, “We
want what we do to be part of
Eeople’s everyday lives — to

ecome traditions — and for
people to enjoy and appreciate
the ways that our newspaper and
our company contribute to the life
of this community. Creating the "All
Access’ program has been a great
way for us to do that.”
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"Answer Book"”
Gets Tremendous

Response

B The Herald-Whig of Quincy,
llinois is a newspaper with plenty
of tradition. The result of a merger
of two publications and two
families whose histories date back
to the early 19 century, the
publication is now part of Quincy
Media Inc., a multimedia company
sarving markets in 14 states that is
still owned and operated by
members of the founding families.
Advertising director Tom Van Ness
represents the sixth generation of
his family to be involved in the
running of the company and gives
credit to his mother, Quincy
Media's VP of Interactive, for
coming up with the idea for

“The Answer Book."

Launched in 2005 and published
every other year, the book is big,
bold and bursting with information
about every facet of life in Quincy,
which includes everything from its
colorful history as a stop on the
Underground Railroad to its
hasting of the famous Lincoln-
Douglas debates to rumors of its
links to organized crime. Present-
day information includes listings
of political reprasentatives,
information about accessing
municipal and social services and
averything anyone in Quincy
needs to know to enhance quality
of life in the city,

“The content is a wonderful
recruitment toal for our city,” Van
Mess says. "It has wide appeal and
is something that everyone can use
and appreciate. And the books
often have special spots in people’s
homes and businesses. One of our
big medical groups keeps them in
their bathrooms and on coffee
tables in waiting rooms. You know
you've got something good when
old copies are still arcund at so
many local businesses.”

Van Ness notes that content ideas
for the first "Answer Book" came
out of focus groups aimed at
locals and what they wanted to
know about Quincy. He recalls
gaining valuable insights from a
first-year student at Quincy
University, whose fresh perspective
on the city differed from those of

Quincy’'s many life-long residents,
That student’'s experience was
ultimately in the boglk,

With such broad input and
widespread interest in "The
Answer Boak,"” it makes sense that
the Herald-Whig distributes a copy
to every household in Quincy, The
books are placed inside poly bags
with holes cut in the top and hung
on the doorknobs from one end of
the city to the other — a fact that
ensures the product will have
abundant advertising support. In
2015, Van Ness sold advertising
on the poly bag for the first time
and looks forward to continuing
this trend in the future.
Advertising revenue from "The
Answer Book" is solid, says Van
Mess, and while he is pleased with
the $45,000 to $50,000 it brings
in, he is always locking to push
that number north, Selling ad spots
in the book is never a problem,
since the sales team knows that
they always sell out.

"It's not a high-pressure sale, but
there is a sense of urgency for the
businesses because if they hesitate
to secure a spot, another business
is always ready to grab it," says
Van Ness. "Typically, we hit 75
percent of our budget in the first
two days of selling.”

For the next edition in 2017, the
Herald-Whig will introduce a
digital "Answer Book"” that can
be updated reqgularly to reflect
changes in and around Quincy.
Van Mess sees this move as part
of the newspaper's effort to
introduce added value features
for home-delivery subscribars.
“Products like this present several
different kinds of oppartunities,”
says Van Ness, “They are ways to
offer added value ta subscribers,
which helps us grow our home
delivery numbers. But they also
open doors for economic
development in our region and
serve to show both current and
prospective residents and
businesses what our community
has to offer.”
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MiAD Wizard Works

its Magic in

Upstate New York

B For advertising salesperson Doug
Hill, the introduction of Metro's
MiAD Wizard in early 2016 was a
lucky break — one that made his job
both easier and more productive.
With his extensive background in
newspaper advertising, including the
last four years with The Daily
Gazette of Schenectady, New York,
Hill has a strang sense of what
advertisers need and when they
need it. But despite camying an
iPad® to every sales call, Hill still
finds it challenging to show business
owners what he has in mind.

That hurdle, combined with his
newspaper's recent decision to
downsize its graphic design team,
meant that, unless Hill sold
customers on spec ads, there

was lag time — and lost time —
between sales calls and ad
presentations. Then he discovered
MiAD Wizard.

“For most people, it's hard to picture
what their ads are going to look like
without seeing them,” Hill says. "I
have a pretty good idea of what ads
are going to lock like, but MiAD
Wizard allows me to show customers
the actual ad layout and let them
choose the images they want. That
cuts out a whaole big step and a |ot
of time."

Hill describes his experience using
MIAD Wizard with a local bee
distributor and beverage center

as an example of the magic he has
performed with Metro's newest ad
design tool,

"This was an account with a digital
ad running that needed updating,”
recalls Hill. “The customer wasn't
getting enough impact with his
existing ad and the ads were not
the sizes that he should have had
So | did a search on Metro for beer
and out came all these great ads in
a variety of formats and sizes.

| chose one, uploaded the customer’s
information and sent it to him. He
loved it, approved it and the ads
were up and running that same day.
Mot only did it take minutes to get
approval, but | was also able to upsell
to the sizes that he should have been
running all along. It was a great
weight off my shoulders to have it

all done in such a short time."

During another sales call with a farm
equipment dealer interested in
promoting an upcoming tractor
sale, Hill was able to create,
customize and sell a digital ad on
the spot — and the advertiser knew
exactly what his ad would like.

“If a customer picks artwork or a
spec ad from Metro, you've just
gotten a Yes," says Hill. “You don't
have to go through the big deal of
asking for the order because it's
already a done deal. And you can
make several seasanal ads and
show customers a whole concept or
campaign. They may choose one or
any combination, but by showing a
set of options, you're giving them
something concrete to look at and
think about.”

While Hill now uses MIAD Wizard
regularly for his current customers
during weekly sales calls, he thinks it
is particularly effective when meating
with prospective customers who are
interested in digital advertising.

"Especially with new adveitisers,
I'm looking for them 1o say "Yes,'”
says Hill. "With MIAD Wizard and
my iPad, | can say 'Let me show you
how this will look as a digital ad.’
Generally, we have to reformat an
ad and show it to the custamer
again, but the Wizard eliminates a
whaole lot of back and forth — and
that gets me closer to the Yes' I'm
looking for.”
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is About Forging

Connections

By Jo-Ann Johnson

B Over the past 16 years, Facebook has
emerged as a force to be reckoned
with. In addition ta the 1.6 billion
people who are active on Facebook
each month, the site includes 50 million
small business pages — a figure that
grows each year. And for businesses
large and small — including all manner
of publications and media companies —
Facebook has revolutionized how
businesses do business.

Maximizing the value of Facebook

as a marketing medium requires an
appreciation of not only what the site
is and cloes, but also how it can help
publications create, sell and profit.

In the Facebook universe, engagement
is everything, affecting whether content
is viewed and who views it. Facebook
uses an algorithm known as EdgeRank
to determine which posts make it into
users’ newsfeeds. High-ranking posts —
those seen by the most users — have
three things in common, They are
recent, they engage readers who are
involved with other involved Facebook
users and they feature brightly colored,
high-quality, visually appealing images.
The bottom line is that engaging
Facebook posts encourage users to
read and absorb the information and
comment and share the posts with
other involved Facebook users.

But Facebook's value goes far beyond
sharing information. For publications
and media companies — particularly
those whose success stems from
playing a vital role in the lives of their
communities — Facebook and other
social media sites offer essential
opportunities to forge connections with
readers and create buzz about special
events, promotions and products.

Ed Pikulski, Digital Audience Director
for Times Shamrock Communications
in Scranton, Pennsylvania, notes how
newspapers benefit from social media.
"We use Facebook as an extension of
our newspaper r'-ll'ld as a promoﬁnnal

tool to let people know what we are
working on and how they can engage
with us,” Pikulski says, "We've done all
kinds of contests and giveaways — fun
things like trivia and news quizzes. It's
news, but there's no reason it can't be
fun as well "

Pikulski’s comments reveal an important
lessan about how publications can
benefit from their presence on
Facebook and other social media
platforms. While these sites offer an
array of opportunities for getting
readers involved with your various
communications, they need to be
treated differently than other forms of
audience engagement and marketing,
Simply stated, Facebook, Twitter and
other sites are vehicles for getting
people to talk about what you have to
say, including what you highlight about
the local community and advertisers.

By combining new media knowledge
with the essentials of high-quality digital
and print ad design, publications can
use Facebook and other social media
sites to build an unparalleled social
media presence for both themselves
and their advertisers. If you are on the
lookout for engaging content to bring
your publication’s Facebook page to
life, check out Metra's Interactive
Planning Calendar, which offers
seasonal, continually updated
information that will get people talking,
The Metro Creative Connection
Facebook page also offers fresh and
inspiring ideas, tips and updates to
bring some sparkle to your publication’s
Facebook page. To add visual pizzazz
to your Facebook presence, Metro
delivers a vast array of colorful, high-
quality images with eye-catching focal
points — the types of images that
research shows will significantly increase
the likelihood that your content will be
both read and shared.

M

Plus Business welcomes your comments and feedback. Please send comments to: plusbiz@metro-email.cam. Plus
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Build More Opportunities to Increase
Revenue with Fall Home & Garden

Accarding to statistica.com, the hame imprevemeant products industry will top £345 hillian
this year. The Home Improvement Research Institute adds that a recovering economy with low
inflation; increased employment and the lowest gas prices in a decade point to an expected
4.7% increase in home improvement sales this year,

Crther farces, including the growing influence of Millennials, are also affecting home
improvement sales. The Millennial Generation, which includes more than 75
million men and women between the ages of 18 and 34, have
now overtaken the Baby Boomers in sheer numbers, and many
Millennials are buying homas for the first time.

Here ara some trends to explore when you develop your home
Ir1|[)l(}'-'el'l!'iﬂf'lt |:ern(:l:i{]r|5:

sustainahility of products (flooring, countertops, siding)
energy efficiency (windows, doors, roofing, insulation,
appliances)

smart home control (lighting, security, heating and cooling,
sprinkler and irrigation systems)

water conservation via new lower-use appliances
{dishwasher, washers and water heaters)

spa-like master bathrooms

pet-friendly customizations (feeding stations, ocutdoor access,
sleeping stations)

multi-generational living accommodations

indoor-outdooer living

L]

L]

The Fall Home & Garden print Templated Special Section s a complate
Z24-page section, with cover design and in-position ad spaces. The T55
s available in QuarkXPress® or InDaesign® format, and has an alternative
layout with in-position spec ads ta |n-|;1 you start selling imme

-

ately.

-

Ukl . ZALES

If You Build It, Revenue Will Come
Metra wants you to get your share of this tremendausly lucrative categary, sa you'll find an
extensive collection of material available ta you in the MCC Libraries. Look for:

* A wvast selection of imagery, including photos, headings, graphics and backgrounds

* A wide variety of ready-to-present interior and exterior home improvernent spec ad layouts

» Print Templated Special Sections (T55) available throughout the year (as an opticnal

profitability taal)

* Companion anline e-Sections coardinated with the print T5S {alsa optional)
Each of the home-related print TS5 and online e-Sections are great for expanding ad sale
inventory and pmfi‘rs. They are ready to sell and p-.1|::|:5h, with relevant and timely editarial
content and ample opportunities to generate ad sales in strategic page and site positions.
Spec ads are MiAD-anabled so they can be easily created for sales presentations in bath
MIAD Wizard and MIAD DES[CTOFI The companion Fall Home & Garden online e-Section s ready to sell
Call Metro's Client Relations team at 1-B00-223-1600 ar e-mail service@metro-emaill.com for and publish
more info and pricing on the print Templared Special Sections, online e-Sections, or getting
started with MiAD — including Wizard and Desktop. M

METRO
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array of home and garden spec ad

layouts, from individual advertisers to

directory-style guides. Spec ads are for all types of
MiAD-enabled for sasy customization and garden topics
with your adwertiser info in the MCC Creative

Library, which boasts an

ive collection of
and eye-catching
.pi'll:-1|p',
and backgrounds
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Winning Strategies for Campaign Selling

Publishers who speak to Metro often note their desire to sell more ad campaigns. While publishers know that more linage equals more
revenue, they're often frustrated that their staffs don't sell ad campaigns as often as they would like. Publishers cite various reasons for the
lack of sales, including the usual suspects: time, knowledge and resources. In this installment of our series, we'll define what constitutes a
campaign and address some strategies for making successful campaigns.

What |s a Campaign?
An ad cAmMpAagn s a series af ads designed to
accomplish a specific goal, t's campaign season in
the political warld, and ad campaigns can be
thaught of in the same way that palitical candidates
approach their campaigns. For example, political
candidates make multiple stops around a given
territory, often repeating the same or similar
mfarmation with a goal of convincing peaple to vote
for them. On that same nate, ad campaigns typically
appear multiple times and, through the power of
repetition, deliver the acvertiser’s message with a
goal of compelling consumers to choase their goods
or services
Toward that goal, a campaign can be a series of same
size ads, differently sized ads, print and digital ads or
any combination thereof, (_,,-lr'np.-li{__]ns may include srmall
teaser ads that point to a larger ad in one edition, or
span multiple weeks across various platforms.
Why Campaigns?
The justifications for campaign selling are clear:

* Advertisers gain more exposure and recognition

» Consumers gain a better understanding of what

the advertiser |s offering
= Campaigns generallly deliver better results than
ane-time acds

» Campaigns offer more linage and revenue far you
Elements of Good Campaigns
When it comes to campaigns, same is g:.\:x:'.
Campaigns work because of the power of repetition
Therefora, the design of ads within a campaign
should always be similar if not the same. This includes:

* Same typographic choices

* Same type of ad barders

= Same style imagery

M-=TRQO Newspaper Service
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Ads within a campaign that appear similar connect
within the minds of consumers. The similar loak alse
opens passibilities to change colors, sizes or copy
headlines and messages as well as move from print
to digital platforms.

Print vs. Digital

Many |:.1u'n|i(:a:iorls ara attempting to sel| campaigns
by bundling digital Web and mobile ads with print,
This approach can be effactive at getting advertisers
the exposure they desire amaong the widest range of
consumers. However, there are innate differences
between print and digital that need to be considered
when creating multiple platform campaigns.

The first difference is the call to action. Whereas print
acds traditionally ask consumers to came into the: brick
and mortar site or call 3 number to make a purchase,
the call to action in digital Web and mobile ads is often
a “click hera" suggestion. That click ray delivar the
viewer to mare information or directly connect themn to
buy the goods or services at that time. Since the vast
rmajority of small retail businesses are not curently set
up to sell online, these businesses must consider
including a succinct call to action in the limited space of
the digital realm

Anather difference is space. Digital ads are more

like billbeards than print ads. That is why digital ads
genarally limit the message to no more than seven to
10 words. These limitations make it virtually
impossible to create the exact same ad for digital and
pri!'.T campaigns. That makes the link within the digital
ad — where you send your viewsr — very important.
Maybe you want to refer your digital viewers to

the print ad by delivering a coupon to thern when
they click, or use the link 1o direct viewers to the
information contained in the more expansive print ad
Conversely, maybe your print ads want to refer to the
chgital ads for more information or discount specials.

i
B

m Arrington
\ Motors
e Arrington

R - e
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Mo mater the situation, consider the strengths and
limitations of sach platr-urrn to best reinforce the
advertiser's message.

Selling Campaigns

Advertisers are different, so each campaign needs to
be developed individually, The knowledge you gain
about your prtjﬁpi—}l‘.f H‘lr{)u_qh your initial meetings will
help you develop a campaign that works far them,

Regardless of which way you decide to go with a
campaign, having presentation-ready spec ads are
vital ta the process. An entire campaign — or at least
the start of ocne — will have a much greater impact
than a conversation about a prospectiva campaign,
Metro Campaigns

In our time-crunched world, anything that helps
facilitate the process can anly be a good thing.
Metro delivers developed campaign spec ads for
primt and digital in every issue. To view a selection,
select Camypaigns under the Ad Type menu in the
MCC Creative Library, along with ralevant keywards.
Ses ads that have complementary digital spec ads
by clicking the Print with Web/Mobile box under the
Spec Ad Filters.

If you routinely need more campaigns, explore the
possibilities MiAD® Wizard and MIAD Desktop can offer.
Plus, the Campaigns and Classified service includes
ready-to-go multiple-ad campaigns up to 13 weeks

Call gur Client Services Team at 800-223-1600 for mors
information, or e-mail service@metro-email.com.

Sell more campaigns and get more results for your
advertisers while increasing your revenue. You may
save additional time by preparing a campaign in
advance, too. M
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N1E0SADBO01C - 10x13

Many cancer-related events are
eamarked for the last few maonths of
the year, including Breast Cancer
Awareness Month in Octaber and
Lung Cancer Awareness Manth in
November. Create a Cancer
Update section that can raise
awarenass for all types of cancer and
inform readers on the progress that is
being made — especially locally — in
combatting the disaase. Sponsors
should be quick to gather
considering this impartant topic.

N1609A08002C - 5col x 13
NIBDBADB00IC - 6 col x 21

Newspaper
Anniversary

The nastory ol Incal newspapers
The next W yeurs of nEwspopers

Newspaper
Anniversary
Guide

Thi benefiis of loen| newspapers

s ik i

Newsworthy lecal t’.'\'{‘lllth
from the last 100 years

N1B09A0B0OTC - 10x13

Mational Newspaper Week is
October 3-8. Celebrate by
publishing an Anniversary Guide
to pramate your publication’s own
history and community involvement.
Sell the Quick-Sell layout ta run the
wesk befors and during the event,
culminating in the publishing of
your section. See this complete
Themed Event Package far
comesponding self-promotion
print, Web and mabile ads for your
readers and advertisers.

Mewspaper Subscription Special

N1E09ANS008C
N1609A0B003C

Scolx13
B col x 21
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Leaf
Peepers’

Birding: 101

Pre-road trip

tuneup tins

Local bed and breakfast guide

gt g A e g

N1B02ADS004C - 10x13

Travwal Agant Photo Shudio

B

As autumn appraaches, a Leaf
Peepers' Guide section or
pages can be your readers’ guide
to the best fall Fr;}|iaglle wiewing
opportunities in your region. Think
about publishing the Quick-Sall
miultiple-advertiser layout each
week far a manth or langer before
the peak viewing time. Compose
a campanion online version 1o
bring the subject to your website,
inviting readers to post their
leaf-peeping photos,

N1603A0B005C
MIEORADB00E0

5colx 13
6 col x 21

Letat-mnmmete
haliday abopping tine
H X - HEsiss S

N1809A08010C - 10x13

Fall begins September 22, but the
haliday season will be here befors
you know it. Start planning now
with The Big Holiday Gift
EDDk section or pRges. Dirop tha
title in your holiday sechion
schedule for release before Black

Shopping Conter

! : M1B0DACH011C - 5 col % 13
Friday sales, or save it for the first -
Nt M160SACB0I2C - 6 col x 21

week of December once the inmial
haliday shopping frenzy has
subsided. Keep In mind that each
Cuick-5ell layaut is available in
both tab and broadsheet page
sizes in MCC.

M=TROQO. Newspaper Service
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See

the
complate
Themead Event
iaclcage for
thess TUES

10%13

Community Gentor

M1B0BA3Z004C

A recent article in The New York
Tirmas rt—?pr_'rhﬂ.d unsettling news
from the National Center for
Health Statistics: suicides are up
considerably over the past decade.
The LLS, lists the suicide rate at 13
per 100,000 people, while it is 15
per 100,000 in Canada. A Suicide
Prevention & Mental Health
saction or pages can raise
awareness among readers and
acvertisers (t)?l-ﬁ:t—:lrlirli_.] thiege
important community subjects

5C -5 colx 13
MA603A320060 - 6 col x 21

(.ull:uﬁe-'.e-

n rac rs Themed Event

Package foor

- e these layouts
2Ry

on page 34

What:to look for during roofinspections

& Howto Hire
g aContractor -
| Fall Froject Showcase

N1E09A34004C - 10x13

With = Local Centractors
saction or pages, you're presanting

something anling aggregators
can't: locally-based contractors at
your readers’ fingertips. Slide this
section in with your scheduled fall
hame improvement sections to
grab additional inage and
revenue. See this complete
Themed Event Package for
corresponding self-promotion
print, Web and mobile ads for
your readers and advertisers,

o

N1GOSAZ4005C - 5 col x 13
MNAG03A34006C - 6 col x 21

M-=TRQ Newspaper Service
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Sae

=
complete
Themed Event
Il’ack,age for
the

P

T, S
Fractce

s take-out
OUPOns .
Local & Srocial food safety

Offors [}

Chefs

Choice

Favorites

N1609A33004C - 10x13

Whether your region calls it “carr
g |

out,” "take-out” or "take-away,” a
To-Go Menu Guide section ar
series of pages will become the go-
ta resaurce for your readers looking
to order food for pick-up or delivery
Publish @ mabile-friendly version for
your smarnphone subscribars, too.
Ses this complete Themed Event
Package for corresponding self-
promotion print, Web and makile
ads for your readers and advertisers.

M1609A33005

N1B09A3Z006C

Themed Event
Package for
these layouts

on page 35

| Lheen!
.
Gt nvolved: Local Conservation Eloms

N1608A35004C - 10x13

Publish a Hunting Season
section or pages to coincide with
National Hunting & Fishing Day on
September 24. The beginning of
hunting seasan varies by region, so
include the information your readers
will need for license pracurement
and legal game seasons, See this 1§
complete Themed Event Package s
for comesponding self-promation

print, Web and mabile ads for your

readers and advertisers

6 col x 21

AJLINGE
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METRO Contests

CREATE. SELL. PROFIT.

of RestaurantGive

e Weekly |

=

Lnier by 55 gy St

Seafood
Restaurant

Italian
Restaurant

23 o G
=

Mexican
Restaurant

Brunch
Restaurant

Family

Steakhouse

Japanese
Restaurant

/ Fine Dining
Restaurant

Usage Note:

Got foodies? Government
stats indicate that meals
eaten away from home
have steadily increased
ey over the past few
decades. This 10 Days of
Restaurant Giveaways
can put you in teuch with
your foodie readers and
provide 3 boost to local
restaurants at the sama
time. If you create monthly
food and restaurant
newsletters or updated
Web areas, capture g-mail

Hege
Fo

Restaurant

addresses as part of your
BNtry requirements.

Swest

TROPHY CATCH
| PHOTO
| GONTEST

Look for the s e

' Winners Here!
s, = . [
MNational Hunting

& Fishing Day

Share your best
hunting and fishing
photos for a chance
to win big prizes
from our featured
contest sponsors!

by

, .
iy 3

Maied Eniries May Be Seof oo
Thn Scmaraviie Press
At Contests

Gun &

o e |
B0 e

B

b
[

-

Meat Processar

K

Taxidermy Studia

Wi St P
13 | v

10

SEPTEMBER

by b s, chilacs ] frives

Bait & Tackle Shop

Hunting Lodge
el

N1603A10001C

Usage Note:

Mational Hunting &
Fishing Day is Saturday,
September 24, Plan this
Trophy Catch Photo
Contest 1o coincide with
the event. Photo contests
are great because you can
create print sections and
web pages with reader-
generated content
throughout the contest
and beyond with the
winning entries, By
+c-|:i_,isin_g on h-.,untlng and
fishing, your prospect list
of potential sponsors can
gain extra exposurs for

a wide variety of local
merchandise and service
advertisers that specialize
in ouﬂlttlng and serving
hunters and fishermen.

vl iy
N1GCRA 100020

M-=TRQ. Newspaper Service
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Now close more
sales like magic with

Personalize and present SPECtacular a
EVERY prospect in seconds—it’s as easy as 1-2-3

The ease and efficiency of targeted spec ads with MiAD® Wizard
has already delivered proven profits for hundreds of customers like you.

alae Blit7 e - Texas Publisher charges team to close more 1-year advertising contracts
: {EATE: Targeted print and online spec ads

S 1 0 4 : 5 O O qun:kly created for each appointment—often
h with multiple ad options—using MiAD Wizard

SELL: 67 appointments, signing 28 1-year contracts

PROFIT: Sales blitz results: $104,500
in Contracted Advertising and counting

Sales team delivered the goods — Metre Ads on Demand
did the heavy lifting! All web ads created on yet another
easy-to-use, proven profitability service from Metro.

MiAD Wizard is a FREE upgrade for current MiAD subscribers! If you, too, would like to instantly
conjure up targeted spec ads, for sales calls that will practically close themselves, then go to miadwizard.com
and set up a FREE Trial. You will see for yourself how the Wizard can make your sales soar!

METRO'S FILE NAMING SYSTEM AT A GLANCE

Service indicator. Month indicator. Page Number. Color Type.
N = Metro Newspaper Service two-digit field to two-digit field to one-digit field to indicate color
S = MIAD Spec Ad Library indicate month match the page in (C = color, K = b&w, A = line art).
C = Campaigns & Classified (1 through 12). the printed guide.
H = Holiday Advertising Service % i )

Year Indicator, J File indicator. t Unique to File,

two-digit field to one-digit field to three-digit field three-diglt field (or

indicate the year indicate the type that is unique four) that indicates

(i.e., 16 = 2016). of file (P = picture to the item. the file format (TIF,

[phato or graphic], eps, jpg, OXP, indd).

A= ad, W = Web ad).
O EPS art file format @ TIFF art file format < Photoshop® EPS file format

M-TRO. Newspaper Service
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MN1609P36011C-@

2.4 BM Da C Corner RE

r / 547 : "ol F 2-4 PM Dail ) 3 v

}’0?'/(,4’ ;’jfﬂﬁ oo P %K"J{/{ _ -k H”"’i:l:“, COo0: oy ington Street | Somersvilla Heights
/ | Baked Good Specials 000-000-0000 | www.namewebsite.com
PASS 6C0L x 1
N1609P30005C-@

Everybody Starts Somewhere Total Training Fitness

Start total body transformaton with us today, e - . . 3
One Month Free * $0 Initiation Fees E%gﬁmx."':.; B £ 0000008 | rrcamenaatto oot s

ADE N1BDOA12002C =T 1e=TE S

N1608P42006C-8

Better Selfies " v

Start Herel
PASS 6 COL X1

N160APEE012C-8 N1203P46009C"-0

" Homemade —
Apple Cider me Fla gz)or 0 Fal[ Orchard Farms  facebook |
$3.99 3200 jug : ' 1234 Washington Street | Somersvilla Heights

$5.99 soonjug All narural, freshly pressed, and available fog o LimMeld e only! 000-000-0000 | www.namewebsite.com

AD# N1G09A12004C LA Sve B

cut & color | eyelash extensions | .
brow design | waxing | tanning S a | O n M ’ Eg&ﬁﬂm‘gm“

. 1] i =
e SAVE 25%! = g anvadie s 11 3

NAG0SP31007C-@
i Starting Saturda ] : x 2
Fa”. Fumlture mu;;}mnmi;c::nd::;;m;:ﬁxﬁh' St Estllo Furnlture
SALE w10 40%0ff EESEEmizEs s et
PASS5COL x1
N1609P26002C-@ MN1203P46009C*-0
(/o Lt/ w Del’s Pharmacy
(U ddtd: 0 5pa beauty kits | mani . ) * -
T B e e B o

N1609F21009C-@

Decorative Gourds
Fresh Pumpkins * 2

J 4| ’ |
Gourdgeous fo! fori Boug

Achaprinnd prices good fwough BI04 Lini ded

ADF N1609A12007C el dl

MN16029P15003C-@

“Fal Fashion (s Heve Barnes @yemgmse

- 000-000-0000
e Fall head over heels for the latest looks! Department Store  www.namewebsite.com
PrssscoL

N1609P37001C-@

Improve your r
firearm skills at our
indoor shooting
range, open to the
public all year!

% Take Your Best Shot giuing Range

5 L Beoinners weicome JRaiatdgiigtie mersville Heights
: i il private & Group Instruction 000-000-( namewabsite.com
5

AD# N1600A12000C B dl=c MR

£ WE

ADE N1600A12010C RRSH3es IR S

N1B02P3T00EC-@

We Come l]] ]lan(]y ' Tolal Hardware & Building Supply I3 1,

Great Selectlon | Low Prices | Helpiul Service | Couventent Locailon | Open 7Days ARtk iaesreibd Sehiokbdpioshime g

12 sepTEMBER M=TRQ. Newspaper Service
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format.

M=TRO Marketplace

CREATE. SELL. PROFIT.

(MCC Creative Library / Print Ad Type: Marketp

[ AD# N1609A13002C |

PASS2C0OL 25

[ aDi N1sosatz0osc | ()

PASS2COL 55

Q Il
o , -
8 ) A
o
2 ( \*® )
= A )
- ,__.,'E'"e
Nina's Nails Clark’s Bar & Grill Bella Boutique
NEW Farll Colors Try Do Meiwr Fall Manu! Fail Preview Sale Going Da Now
Y234 Washingien Stvme « Som ol et 1234 Wnatiegtun Srast « Somarsotis Holghts 1234 Washingon Siret « Samtarsvily Heighis
warw, namewebsite.com www. namewebsite.com werw.namewebsite.com
Hina's Nails Clark's Bar & Grill Bella Boutigue
NEW Fail Colors Try Dor New Fall Manu! Fafl Preview Sale Going Dn Now
1224 Washingecn Street ¢ Sl Haighty 1234 Washington Straet » Ssmersvlls Heights lmnwﬂrbm-mwn
whenw. namewebsite.com www. namewebsite.com werw.namewebsite.com
Nina's Nails Clark's Bar & Grill Bella Boutigua
NEW Fall Coiovs Try Cor New Fall Mamu! Fafl Preview Sale Goimg On Now
1234 Washingion treet « Somaraville Helphts 1234 Washington Street + Somersvile Heights 1234 Washinglon Strest » Semerseile Heights
wanw, namewebsite.com www. namewebsite.com wnw.namewebsite.com
Nina’s Nails Clark's Bar & Grill Bella Boutigue
NEW Fall Colors Try Our Mew Fall Mol Fall Preview Sale Going Dn Now
1234 Washingion Streel = Somersvils Heights 1234 Washington Sireet » Somersvile Heights 1234 Washington Street » Scmersvibe
DO0-000-0000 DOO-000-0000
www.namewebsile.com wewrw. namewebsite.com www.namewebsile.com
Nina's Nails Clark's Bar & Grill Bella Boutique
NEW Fall Colors Try Do Nisir Fall Ml Fail Preview Salo Going On Now
1zmmmm-ﬁ;nmnm 128 Srel « 1234 Washinglon Strent « Samerveill Helghts
wanw, namewebsite,com www. namewebsite.com wrw.namewebsite.com
Nina’s Nails Clark's Bar & Grill Bella Boutigue
NEW Fail Golovs Try Dur New Fall Manu! Fafl Preview Sale Going Dn Now
Gtreet » Some Street + Somervelle 234 Sireel » Someryeila
1234 Washingion - rrwilie Hsights 1234 Washington Heights 1| hinp;ﬁ - Helghts
www.namewebsite.com wewwi. namewebsite.com wiew.namewebsite.com

Fall Has Arrived!

We have sverything you nesd to
bring home that ive

festive feeling of fall

Bkl Goods
Apple Cidsr
Opem 7 Dayn

N1608P22003C"-0)

Eihaner
m-‘mmm

Somersville

Nursery
1234 Shoat
Somamvills

wnramonetstacon 03 2

N1609P62004C-@

Tkt buws a s of e ek apps bt !

W 1203P46008C* -0

Farmstand Bakery
1234 HgmlmMmmmh

Fit Your Style.
Fit Your Budget.

A

®-001051608LN

Usage Note:

E: rpose of this
ome to Fall”

Markeqalace layout
is to give you the

uppurh_lmty to promote

related local advertisers

by offering a variety
of price points ta
include even the
smallest budgets.

They can benefit from

the association while
you reap the rewards
of a full-coler page.

Use this Marketplace
layout for a variety of
sponsors as part of a

rnu|'ﬁple~n.|n campaign.
Feor your convenience,

ata
the page is available
in the MetroCreative
Connection Creative
Library.

iE z i
gz g|z
(g iig
ig g B
8 o 8
e o

Town Suwmge

General SIore  wewnamewsbsia.com

AD# N1609A13001C R Edes S 2]

ADR N1609A13008C ERLERE

M-TRO. Newspaper Service
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Pmind s L SA

Leave Fall
Yardwork to Us

wﬂ,.ﬂ““i‘.."‘f.‘u“‘.d‘f;.

E'l"w MI.‘-
|“-'|;I;.:ﬂi 3&,‘*,.\,‘
SR e
feruain
Clem’s gt
Landscaping

1234 Washingon suwmmwbmma
00000000 | waiw.rid

M Focebook BBl
¥

355: :’-?.g
ARy
g Lo § 9
(o} g 9
. @

:

s
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N1603P14001C-@ N1608P14002C-@

M1608P14004C -4 N1B08F14012C-@
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N1609P15005C-@

a8 TS
MN1608P15007C-@

N1809P15009C-@

£

M1608P15001C-@

M-=TRQO. Newspaper Service

SEPTEMBER i5
& 1 Meise Drosbior Craghinn, Tne, Paming = L34



N1609P18010C-@

- 1 e
N1609P16004C-@
[ i ¥

N1609P16012C-@

MN1609P16003C-@ M1603P16011C-@ N160’9F‘16{)D?C
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MN1609PEE004C @
N1609P20009C-@

N1809P17002C*0

N1608P20002C @

Sep

N1609P17001C™-0

MN1609P25004C-@

N1608F38003C-®

MN1609P39002C-8

tember

BaDAY  MOeDay | TUREOWY | WEDMEROST | TeLSEDAY | DY RATURTY

1 2 3
6 7 8 9 10

11 12 13 14 15 16 17
18 19 20 21 22 23 24

Fall Sbgand

25 26 27 28 29 30

September [4]4]

@
M1609P48003C-@

AD# N1609A1T003C
PASSSCOL &3

woww ramewebsite.com
September 00

MName Event Hera
Ewaril catalls hara. E'Ml
it P,

hira,

Ewarit unuh hara,

Name Event Location
D:00am-0:00pm

WL namewebsite.com

tember 00

Name Event Hera
Ewsr chitadls hara, Event
ditnils oo, Event dotalls
s, Evant detalls e,
Ewent datails hare. Event
MMMM
wm
El tailn
unt ‘Beation
Ofam-0:00pm

m mamewabsite com

Evant
Name Event Location

00am-(:00pm
WA namewabsite. com
September 00
MName Event Here
ant detolls hene. Evert
datails hers. Event dotais
e, Eyaril dotails hore,
Evont ctnis N,
#m- Event Localion
WA Ram eweb e com

Protect it
EENINgs and exal
leader In men’s he

AD# N1600AATO0IC [LSTiTe o B8 31
AD#E N180OA1T7004C 10x13

M- TRO. Newspaper Service

B Brin Crwaie Grughlas, Tni, Primind i W30

Saturda

Mame Event Hera
Evant dutails hore. Evont
datails hord. Ewsant datals
hre, Event detnits e,
Name Event Location
C:00am-0:00pm
WAWLIAM ewebaite com

September 00

ﬂﬂhﬁml Evant ditals

e i Tai,
00am-0:00pm

W namewebsite.com

September 00
Mame Event Here
Ewant

September 00

Outdoorsman Ex
Discount Sockats. now
Somersville

inad

G,
mﬁmb:ltn.l:nm

September 00

e, Evonl detnits Mo,
Somersville Police
Station

10am-3pm
WAWLAT om
September 00

b, P
Name Event Location
CeDaem-0:00pm

WA AT Ewebisite com

m-0:00pm
Wi namewebs(te com

September 00

Septem
1Iam-4pm

]}::er 24

Harvest Festival

Bushels of fall fun for the whole family!
Hayrides » Games » Kids' Crafts « Petting Zoo
Pumpkin Parch = Apple Picking = Bounce Zone
Apple Cider = Fresh Donuts

Orchard View Farms
P, e

ifi
e
fiie
]

H
:
i

1

September 24

Harvest Festival

Fall fun for the whole

'anmnrd View Farms
am-4pm

mnnmsm com

September 00

mt?ﬂd Location

0:008m-0:00pm
www.namewebsite com
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M=TRO Top Ad Sales Prospects

CREATE. S5ELL. PROFIT.

@
Love Where You 2
- Treat Yourself g
to a New Kitchen &
o Kitchen Depot $9,999
124 Woshrglon Sreet Lopturpigtzkon
% T e e
* A _nameweber s com
2 {0
g8 9 - Easy
3 Street
g 3 Moving
e} g seroorece Sornorenite ot
. ' g fi aT:" T:-anl- m%n.?amﬂfwngm e COMm
eass2c025 () eszcoLss ) resroois @)
=
g
Bible Study : :
Em‘zc}fr Your Life! g g
® @ I g
: |
3 Educatlun Gty Dobter
8 to Put Your misio™
=1 : Careerin i e
¢ Join us this week! Tuesdays at 7 pm ' Gear mr lace mote peogte turn and trust for
| Wednesdays at 2 pm | Thursdays at 7 pm ! un-m-mmn-m o s nnws and advartisng.
e o : mmﬁum uf"""'u.rﬂmu The ﬁ;‘:ﬁ'_&ﬁ;ﬁ
St. Andrew’s Church Moore Technical School Somersville sréss e
1234 Washinglon Street | Somersville Heights 1234 Washington Street |summm Haights 0.0000
000-000-0000 | www.namewebsite.com 000-000-0000 | www.namewshsite. PTESS wwwnammhsﬂe,:m
mer——y.. oo © E——

< Trusted
Care for Keepi

XN Your_Little Y:ﬁ‘:? tghe

Miracle

We combine siate-ol-the-art
compiabiehilve Cale with &
personalized and compassionale
fouch {o help yoo fesl your baxl
Iheeugh svery KLage ol preghancy

Lall todiy 5 wpeuk weth & peet care

S m.-_y-nlmpzmqu il
: ._ A i T P L anu
‘\ Somersville

Ob/Gyn Associates

woine. namew ebsite.com

1234 Washingbon Streal

¥ Somarsville Heights
- 000-000-0000

acebook

- D0L06E460SLN

M1609P38010C-@

watiee bar | boique |
eatery | bakery | wih

N1609P18001C-@

= ‘i’l—.\'\' Rehllable
old Brew Growlers

Cr. 06009k dE0S LN

- = e, e
AD# N1609A18009C passzm.a@
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s
Portrait.
Specialists
g

Mmm

M1608P38012C-@

Profiles
Ph otogra phy

ADE N1G02A19001C LGS EE= MR 0

Wild About
the Ombdovﬂé’

Wi husr all o e 85 et s cliee
.nu'f.-mm!m nattiee’

@-0200BEJE09L N

wildisfe Event
Gaing On Now: :

16 30% 0
culars & Oplics

-
O D6009FdE0ZLN

AD# N1609A19004C

N\

ringoal muﬂn

£
¢
)

SECURITY ,

Foomid mani A

cammunity, business ar
proparty profectad.

To Iu;n mors sbout sendcen
and compatitve prices,
pleasa ghve ue @
call teday.

@-OLLOBEdE0aLN

Professional Security
On Demand

corparais security | avent secur
courtesy patrols | loss prevention | peesonal protaction

ADF N1G0SAT900TC Rt Edes L] m

M-TRO. Newspaper Service

¢ FOUA Mion Crmeion Eragtict, Tar, Pmind i L34

MN1609P3E00EC-9

Inspire confidence with a
pollshed and professional
laok far your workplace,

ADE N1609A19002C

-l

@-0FL0SEJE0OLN

Sleep tike a Dreamt

h'numlowmvwd; Sewiannual
on sl - -
m nu' |“‘l'lllt'||| Sl
L Gaing On Now
SLoss
INENS 50"/fo |
.5

& More  FslasiesTio
1234 Washinglon Street e S =
Somarsvills Helghts o e comciacr b
000-000-0000
Wans. nanmewebsite. codm facebook

AD# N160DA19005C - E1 - B ] 0

Personalized Banking
in the ?m:qﬁfaaﬁ{mad

Cart Frre Uhecking &

M!hlhwnﬂl,ﬂ-klﬂrn
o . ik

il nbn.d
E".ﬂ:; edale sdati

Somersville
Community Bank
1234 Washin; mﬁmﬁ:

. ]ulnn: o 1 oo

ww an o bt you, ke b fucday

ARG, Someile 1
predos ioeuls. W keek 000-D00-
fear u preting 1o ke youl ﬂ-u-nammhﬂw com

ADE N1609A19008C EAECEI-= L] @

O-.06008rdE0E LN

@-D900S2dB09LN

MN1608F38005C-@

ready-to-display
Framed Prints

afforddably ptaed hom

Put On
a Fall Coat

Give your home a fresh new look for one low price!

+ Pamnt Tray + mm + Palntera'Taps

Only $39 asssvae

Hardware
& Paint

1234 Washington Strest
Somersville Helghts
000-000-0000
www.namewsbsite.com

Cr.D6009FJEDZLN

= s
AD¥ NABDOA1S0DEC Pasazm.s@

@-0200024609 LN

In fllu wing

Call or stop in tooay for a fast and T
gy flu SHOT. NS ApEoINTMent nesded “ Bl

Kramer Pediatrics

1234 Washington Street | Somersville Halghts
G00-000. | www.namewabsite.com

_ NAG0OA19000C Qi L] @
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M1609P21001C-@

y N1609P2 1007C-@

N121m40-.

N16029P21003C-@
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N1609P22004C -0
N1602P22005C"-0

gk

M1609P22010C-@
M1609P22011C-@

(; "“
N1609P22025C"-O N1609P22021C°-0)
N1608P22012C*-O
N1609P22024C*-0
b 1)
o9 09

N1609P22016C*-O

M1609P22015C -0 N1609P22013C0)

.
. ‘ ‘
z}*‘\’ B

Sip &8

N1B0GP22020C-C

N1809P22023C" -0 N1809P22014C* -0

N1803P22017C"-C

N1609P22007C*-0

FALLW
5LOV!;PRICES

N1609P22006C" -0 N1B08P22002C-4@
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N1809P22001C"-0

Starting This Saturday
Doors open at Sam
Bag big bargains to spruce
up vour landscape
for fall!

Name Brand  20%0ff Potted

Lawn & Entire Stk Mums
Super Buys Leaf Bags Name Brand st s
available while supplies last 4. Gﬂi:.n Tools Un]}? $5

Central Hardware

1234 Washington Street | Somersville Heights | 000-000-0000 | www.nameweabsite.com

ADE N160OA300HC ST T=w BE R

Stock your closet with fresh and fabulous footwear
fashions, from on-trend ankle booties to urban athletic
es and beyond. We have the latest and greatest

looks from your favorite brands on sale all weel!

Low Prices on

Up to 30% Off
Top-Selling
Styles

Styles Starting
at Only

Sale ends Sunday, September 00, 2016 sed savings
on select styles. Llst detadls, terms and here.

1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com

AD# N1608AZ3002C U1 1o IR

M-=TRQO. Newspaper Service
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Name Brand
Leaf Blower/Vacuum
12 amp 335N

facebook
T Bt
EENETE

©-D500LEJEDALN

Cr.26009FdE02LN

@-JLL09LdE0TLN
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METRO Multiple Advertiser

CREATE. SELL. PROFIT

£ FaII Sales & Spemals

““Catch 1 them wmle youcan!

M1B0BP24004C"-0)

N1608P24005C" 0

-0

N1608P24

Jumpers i i ; - Tiki
Kidswear - ()" Tanning
Ciant = e 425 Unilimnited
Dt.'t_nr__vel_r_‘.zue . Makecver Sale Going On | Improvement specials Mowzﬂnng
. : o R s com
m e e ks com e e s com wweres ronveeeebs e comm T34 Wanblagion Sireet

ADF N160SA24001C ERVEEE R

Usage Suggestion:

Multiple-advertiser, double truck lay-
outs present unigue opportunities for
advertisers to gain more exposure while
sharing the cost of appearing in color in
a prime position.

At the same time, they give you a full-
color spread. Use the altemative head-
ings on this page to change the focus
of the layout, and don't forget to repur-
pose the content for your Web site.

(MCC Creative Library / Print Ad Size:
Doubletruck / Print Ad Type: Multiple
Advertiser or Directory)

N1609P24001C-@

ShopjforiFalllBestiofiEall

MN1609P24002C"-0 N1609P24003C"-O
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N1B09P2E004C-@

i == I

N1609P28001C-@ N1609P28006C-@ N1BOSP2E002C-8

™
| COFFEE SHOP]

N1609P28021C-O TRY OUR

-
{\@/"””
M
| ;

k

N1B09P28019C"-

IT'S MATIONAL NEWSPAPER WEEK!
N160aP2a016C" 0
N1609P28014C* -0 MN1609P28017C"-0

N1809P28013C*-0O

mEn = = T i e e BT ] -
N1609P28010C*-0  N1609P28012C*O - | o - Ry S R “-‘-—Jh“‘_}l'""’

¥ ]

4

MN1809P28011C°-0) N180gP2geQ22C"-O N1e0aP28018C*-0O
N1609P28023C*-0)

@

'

\ Thanks to Our ikmmasaninenlivii

' Loyal Subscribers =i

Fetching you the local storfes and developments that matter most is what we do best,
and we couldn’t do it without your valued readership. Thank you for your support!

In Print & Online + Subscribe Today & Save!

The SOI‘H@I‘SVille PI'@,S S 000-000-0000 = www.namewebsite.com

ADE N160OAZBODMC EREEETT== k]
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N1609P29002C-@ MN1609P23001C-@ N1609P29004C-@

N1609P29003C-8

\!Meekf
" Oclohen 2-8, 2016,

N1609P29009C"-
M1609P23010C-0

[nternational & .j a—
Subscription Newspap
Spec|a| Carrler Day \—«—'\,

October 8

N16809P29013C*-0 N1609P22011C* O N1G0SP29005C-@
N16809P28012C* -0

e eEdition Only
i Your Local News SN s499
: Just the Way You Like It Y\ 2/ Tontny
‘@ ooy e s |
i $9.99 month - The Somersuville Press
Thursday-Sunday Delivery |Add $3 for 7-Day Delivery | In Print, Online & Mobile | Subscribe Today & Save!
L — i, L i, B A e e o | 000 0 | www.namewebsite.com

AD# N1G0SAZ001C LT Zes BEE]

M-TRO Newspaper Service SEPTEMBER 29
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N1608P20005C-@

N1609P30011C-@

N1609P2000a8C-@

MN1809P30002C-@ N1E09P30010C-@ N1609P30012C-@
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NAB0OPA2001C-@

CREATE. S5ELL. PROFIT.

SECTION COVER:

& Mental Health,
. g

HAME NEWSPAPER

Fiind a Mesitl
Paalih Frofaomal

Toer for Bafiing

Ervrsrie Guuise

10.213

HEADING:
N1603P32003C*

Prevention

QUICK SELL:

& Mental Health

Hﬂlphl'lﬁ 000-000-0000

B s g

AD# N1609A32002C 2667 k13

ADE N1609A32008C

PABSECOL x

Themed Event Package

READER CAMPAIGN:

Ay Opncind Beaeion Pacmy

NAME
& Mentnd Health  NEWSPAPER

Ini Prind & Online &
MEaTENEWEEDar ComysLiciasprenentionandmisnta e

PASS2C0L x5 m

?.‘fw Power Is in Our H:umi:

ME
ssind Health  NEWSPAPER

Ini Pring & Onling at
ramenewspap-s comy suicidepreventionandmentakhealth

SrCOUBgm Swareness, srass e sigme sed smirece help.

ADVERTISER CAMPAIGHN:

B St S Tt Pt

HAME
{Health NEWSPAPER

Achvertising Deadine: Ssplemiber 00
To kg rtise, Call D00, D00 D00
Email nameSnamenawspapercom

ADd N1609A32004C PABSZCOL x 8

Ihow ‘:’WJ’
for Sticide Prevendion

Cur gy Suicide Provention & Mental Health mac mct

o ity b (B B i sucica p
¥ -\.:lflrnﬂtlmqr*g rrvortad fmalth £1 cur comendt
il DT 0N, bt [AMTCIDABNG b i ITOrtant spe:
) T B OF N, LR LY 8l P B

S S 801 FROATY

HAME
& Meseind Health  HEWSPAPER

Achrertising Dreoclline: Septerbsar 00
To nchrertise, Call D00, 0000000
Ermenl nesrmee sinaumeniewrspa per com

AD# N1809A32006C

Yous Menta—:f Health .FH vices

Ohr Lty Bulcads Pravention I.M-nl.nl Hul‘ll RO @

s i acdveriier o apornor, somtacl your Sabs fep Loy

A il Sesctican Facam

NAME
% AMetad Health  NEWSPAPER

Achrertising Deaclling: Sepiember 00
To adverize, Call (00000000
Email namersnamenew spapar.com

ADE N1600A32008C PASE 200U x 8

N

]

FONEBO!

L 3

LN

DEAG0

80

DE00ZEJE09LN

@ DL009EJE0T LN
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F

M=TRO\. Newspaper Service

#JEN eon Drewtive Gisphie, e, Broted w U4




SECTION COVER:

N1609P33002C°-0

Local
Menus
for Every
Appetite

Coupons
& Special
Offers

Chef's
Choice
Favorntes

@®-JLO0EEJE0OLN

& D2L09EdB09LN

ADil N18DOAZI001C 10.x13

HEADING:
N1602P33002C*0

CUNCK SELL:

Tkt femed
rrmein £ b

Practice
take-out
food safety

DR =

]
e malshy Ao
st fnen

e s v m 12

et e
o

by NieoeAsaonse IR
ADE N1609A23000C PABE 6 COL ¥ 21

M-TRQ. Newspaper Service

¢ HOUA Wion Comaion Eragics, Tac, Pomind i L3A

®-DL00EEJE0ILN

Cr.OZ00EE4E091N

READER CAMPAIGN:

What's for
Dinner?

Look Tar I Sunday, Seplember 00
1 Pt & Onilires ol COMAOE

@ DE009Ed609EN

A el faen Frney

- DZ00EE4B0OLN

Comact us
inday o advertisal
I Db
Saptamber 0 %
mmﬁnm + Emiall nam e ONameniswSapsr.com

AD# N1609A33003C  [REEEL-TEL

Satis
YburEL

Look for it Sunday, Seplember 00
i Peind & Ol a1

i ed T

AD# N1609A33005C PASS 2C0L x5

AD# N1600A33004C ETC-TI-- BN

:
:
:

lo =
- 0 =
Doliver your §
wlferings 1o mors doors menu
0 our Te-Go Mot Gliss - el
This popular pullsat and online gwde
azction wil sseve 03 the go-io
o or moea than
100,000 kool houschol da! .,,.i.m.,.. E%
AME :
Conact us L
today b nevertisel NEWSPAPER o
|amie Date
Septembar 00
sy Deadline: DO
ok O00.0%0 5000 » Erl S Grameninwspapetom

AD# N1609A33006C PABS2COL x5

Look for it Sunday, September 00
I Peind & Crilir ol

comAngon

@-D60095J6091 N

CrD200EEd609LN

This poputir pulicin ard onling
m'ﬂ‘“‘l\'\iﬂﬂﬂmﬂ

05 Bofioca Pousaodar

Contaot us
5 e

AD# N1609A33007C PASE 2000 x5

AD# N1609A3300BC PASE200L x8
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CREATE. S5ELL. PROFIT.

T :
B Locol P
=

= Contractors
g= LHontoHicriD

[ alContractor -

3 | Fal Project Showcase
2_1—‘-5& .

MAG0AP3401C 4

HEADING:
MN1603P34002C"-0

Local
Contractors

QUICK SELL:

I Contractors——

Whatta Iookforduring raaflnspecbfnﬂs

N1609P34001C-@

AD#E N1809A34002C 2667 & 13
ADE N1609A34009C PASSECOL x 1

34 sepTEMEER

READER CAMPAIGN:

~ '.sr-
|

‘:%.;-« -
g —
I.aythe Foundation — |
fora Successful Project
s right conirector ke e job i e Rrst and mast
mEmCE s

51:_6}35"8: e E T oW

i_Hire the Right Contractor

Chuiss i i Aghl SorEcior ke W (o i tha Arsl el ot
e umwm t Eriuins
s pro you u Btk
Wil frem, at mmm BT R i e
WA Bevic o s B i I PO CONITRCICE, B4 10 0 Chooss
ety arted protec your et

Srnclay, S
inFrnt 8 Crinest

A e :
Connect With -
i Qualified Local Contractors

ADVERTISER CAMPAIGHN:

Il!i "
L' 4
@-0.L00LEdBOILN

R
S
L]

Looking ta
Bulld Your Business?

Cirwieint g with naw polarviiel chanis is key 1o helping i i

Wrive Our Local Conramcton apecid sect i he oruen for
prochucts and mervices 1o ocal auckencs of Mo

mmw-mpwnummupn{-h

O-.:Eooredﬁdam

: =
g
-8
PSR :
Introduce Yourself s
toNewClients —
ot g wilfs i xterilal Cibesnts m bary b hadgarny
"w“nm ““mﬁ”:?ﬁ-ﬁﬁ Sz
[=r]
° 3
(8] e
2 5
% L5
z

@ JEDDLEQBOILN

SEUA Vs ‘ f—
ShowcaseYourSkills = '—
_ inOurLocal Contractors Guide _
mzm““.;":.“““m e

prochuci mnd ssnvices o8 kol audlsnca of mors
Ay mummwmnumn

OF DEO0PELEOALN
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SECTION COVER:

T\!‘IEG‘?F’ESUD‘IC'-O

ADil N18DOA3S001C 10,213

HEADING:
N1602P35002C*0

season

CQUNCK SELL:

Protect and enjoy public parks

N1609P33002C*-0O

M

|
deanaar Aaras dianaa v | Bl fraeey
o) ugguestcn pr—] frecirry | Gl Eaggunion
o | | UG PTG (P | .
s || SR | S |&_ =i .._"'—"'E.'.E-" bl
—t
th=  Sporting Goods Store
AD# N160BA35002C B5ET x 13
ADE N1609A5000C PASS 6 0OL ¥ 21

M-TRQO. Newspaper Service

¢ FOUA Mion Crmeion Eragtict, Tar, Pmind i L34

@ DL LOLEJBDALN

®-2200.E46091LN

@D LOLEJBOILN

READER CAMPAIGH:

Your Guide to a
Greal Hunting Season

vertizing

Sfuiting

¢

AD# N1609A35005C PASS 200L x5

See What's New
This Huniing Season

Speacisl Sachion Frors

NAME NEWSPAPER

AD# N1609A35007C PASE 2000 x5

Companion
WEB ADS
available
an MCC

ADVERTISER CAMPAIGH:

Increase Your Visibility

Wit b S 0t CP ik el Bty b 0 0 BT B
Tt dsson: Iy A T

, 4
L]
o
o
=
e z
§ @
2
= 3
o, ik
5 ER o 7o
1)
Tosday
3 Nl 600 000,
i~ Email name-Gninmenewspaper.com
o Phesuh
8 b DededSeptembie 00 |
§ Advertising Deadne !_-‘.'r!-ulpni;nfl‘.l‘.l =
E 5 e S §
Hinifing [}
\ g

! \

srsszca x3

et Your Sighis
on More Sales

=
a
=~
o
-
s
&3
®

MN1809P35001C*-0

NAME NEWSPAPER

AD# N1609A36008C PASE200L x8
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N1B09P36010C-8

N1609P36014C-@ M1609P36009C-@ N1609P3E012C-

CRISIS COUNSELING
THERE IS HOPE

MAKE THE CALL N1609P36011C-@

THE CONSEQUENCES OF |
JUMPING FROM THIS
BRIDGE ARE FATAL |
AND TRAGIC.

»

Y
=«

N16[BP3-. N1609P36001C-@ M1609P36005C-@ I";|1E£BF‘3601SC-.
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N1809P38011C-@ N1609P32012C-@ N1609P38004C-@ N1609P38002C-@ N1609P32007C-@

M1E09P28008C-@ MN1B09P32002C-@
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[ their
M=TRO AdScape Ads

CREATE. SELL. PROFIT.

Usage Note:

Use this Adscapes
shaped specialty ad

to draw attention to a
subscription promation
for your publication

of create a start to a
campign for a coffee
house. The ad's unique
pesitioning and shape
are sure to draw extra
attention for your
advertiser while gaining
premium pricing for
you. Introduce a new
advertiser with the
shaped ad and sell
additional smaller-
space ads to publish
thro ughc:ut your
edition to keep the
advertiser's name top-
of-mind for readers.

o

« subscrlbe Dufing Nationbl f'
Newsnapar Wesl for a'Spiicial
) . Rate &a Free,510,Gift Card
to’ Name cﬂfee of!

N1603P40001C~C>

In Prln'l & Online | Subscribe by phane or anfine today!
oodg. Ell'll]l (00 | wwnamawebsile com

40 sepTEMBER M=TRO\. Newspaper Service
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Capture free g with these re

= c g fer targete e distribution to attrac
M:TROr Sir‘lg|e Sheets 1|'|I‘r|~qun—r“.t au:iu.—t"tr'aer_, or sell them as regular ROP.

CREATE. SELL. PROFIT. (MCC Creative Library / Print Ad Type: Single Sheats)

N1609PE1012C-@
N1609P31011C-@

Beautify & Protect
Your Home With New Siding

Is Yuur Roof
Ready for Wmter"

Fail Is fhe best fime ko upgrade your homa H
Free Roof Inspections . Fall Special z with new maintenance-ree vinyl siding. Not Fall Special
Don’twait until #'s too late, Call now to E only will Il protect and enhance T Kok of
from hwr‘;u&ummrvud ndci:“; su“ uFF % mm mpmmxm ‘ﬂl;‘:ﬁ"ﬂ Save
W:“"mwm“ nlm s w and reduce enengy costs. Contact us foday
wieak havoc on your home. We speec Any Roef or 2 o amange: your free, no-pressure consuiotion 500 Off
1 shingle, fat and tils rools, olering =] and extmase, and hove your new siding
compeitwe rates, quality woekmanship Sidinglob 3 instabed befors O han Wirter aves! Any Roof or Siding Job
o warrnnty you can frest s L L 0 @ = Knimum §3,000. Coll for dedolls & estimais.
100°. Finaneing Avidabis | Al Work Guaranieed > Quullw 100% Financing Available
e st = Roofing A Work Guarehteed -
=] Call o arange your free
Fully insured & Bonded |y - & sidl In-home estimalel §
JD(Lunuihmunu g ng Wiryd Sicling «+ A + Laeck: Dedaction + ;
1234 Wesshin Streat Roof Repdr s Gutlors & Loadars
Quality Roofing & Siding g ey g
1234 Washington Street » Somarsville Heights » — FY Licraae 00000 O
Sonligad e oo ey A, 5 Wi, nomewebsie.com facabock Jiearpy e C;

AD# N1600A41001C IRLTRQ ' AD# N1609A41002C IS LR
[BACK

Go to the
Local

LeaveYour

1;1\“,1&1 jth 41 '--‘E“

z Ies z
B

g g

B [4.]

E-;% %

4L ®
[ ]
X o
: 5
g :
= >

Al for One Fixed Monthly Prico!
Laarn MoraToday Compars your cumant monthly living

Call or go online 10dey | sEparasd WITth The Mxed coal of Caratras Hvimg
1o schadule your i at Miaple RidgaVilkage, and tha valuo s sasy
S LS e LOub o pppeecigie] Plug, youll enjoy the greai
with one of owr friendly § company of frisndly neighbors; angaging
Team mm comimunity acthithas; haalthy, dalicous
weailabl  helping dining; comvanisnt schadulad tranaponeticn;
hand whan vou nasd 8 and 24:hour s2af Tor your peaca of mind.

NAGDOP42005C-@  N1608P42004C-@

N1E0SP42004C-@  N1B09PSE001C-@

The Somersville Press M@bfc:%d’ 'Vﬂgf

Local News & So Much More!

1234Wa!|1|ngtc-n Stmat
In Print & Online Somersvilla Heights
Q00 000,000 = wivw.namenewspaper.com 000-000-0000 | www.namewabsite.com

AD# N1600A41003C LEERL] AD# N1608A41004C EEEERL

M-TRO Newspaper Service
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M=TRO Shop Local

CREATE. SELL. PROFIT.

N1E09P4202C-@ MN16CAP42024C"-0 N1608P42023C"-0

restaurant

Il |
j II;:l : |
L

| RS

: N160OP42018C"-0 N1609P42012C-O N1609P42025C*-0
A 11609P42019C*-0 N160OP42020C"-0 N1609P42013C"-C

N1608P42010C"-O

N1609P42014C" 0 N1603P42000C*-0
M1608P42015C"-0D

N1608P42022C -0 N16CaP42017C -0 N160aP42016C"-0
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N1609P45014A-@
MN1609P45015A-@

M1609P45010A-@
N1G608P45006A-

Your guide to local gems in
dining, shopping and entertainment!

Try our §9.99

Shipping, printing, copies,

“SHOP
LOCAL"
SUPPORT

This Local Treasures
mu|tip|e-advertiser
layout can be a
powerful theme to
boost local advertisers
now and any time of
the year. Run this page
to help them reach
consumers all through
the fall season. There
is also an altemative
tab size available

in MCC.

Premoting local
patronage is morne
than an economic

NECcessity in many
areas; it has become a
source of community
pride. Lok for two
additional “shop
lecal” pages each
month for a vaniety of
advertiser categories,
so you can keep a
local campaign going.
Many have companion
Web ads ready to
present for combo
package buys, too.

Friendly service

daily blue plate special!

lm“\;lﬂ!\hmﬂ'"ﬂﬂlrﬂ = Somoreville Heighis

00K = W namewebsile com

presentations & more

123 Washingion Sireet » Somersville Heights
D000 = wraweramewelsite com

& local delivery

154 Washingion Street » Somenavilie Hoighis
LY

QOOUNEE) = st mamewebsdle oom

Your host for fine dining
& special events since 19XX

1254 Washington Streel = Someriville Heights
DO0H00 armewehaile.com

) = wwrwon;

Good old-fashioned
service since 19XX

1234 Washington Streel = Somersville Heights
D000 = W com

Personalized service
& on-site alterations

1234 Washingion Street = Somersville Helghs
QOO0 » wamnamewebsdie.com

bridals | proms
special occasions

1244 'Washingion Street = Somerwville Heights

0L ) & W T Dadle OO

Live musical
entertainment wightly

1234 Wishingion Sireet » Somersville Heighis
COO-DD0L000 & WRw e we bl com

Showcasing talented

local artists

1224 Washingion Street » Somensville Helghis

= wyrw namewebesile com

new & used books
in-store cafe

1254 Washingion Street = Somerwille Heights
AMATCREN (MM

= www namewebsiie com

Your trusted local
jeweler since 19XX

1234 Wishengton Street = Somerville Heighss
GO0DLO0H) » e namewebslle oom

[ AD# N1609A43001C T
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Stop in
and say hello!

124 Washington Street s Sorseraville Heights
DOOCOON00 = wermnamewebed

e com
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M=TROQO. Retro

CREATE. SELL. PROFIT.

N160SP44012A-@

M1608F440144-@ N1608P44004A-9 N1609P44015A-@
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Over 100 years of providing premium content makes Metro’s archive one of the deepest and richest in
existence. Now you can access some of the best from years past to use in your creative design work.

(MCC Creative Library / Image Type: Retro)

MN1609P45005A-@

5

(‘n“xi

-

=1
N1609P45015A-@

-\ WANTED

e
M1602P45001A-@ N1600P45003A-@ N1609P4S002A-@ M1609P4S012A-8 N1609P45014A-@
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M=TROQO. Templated Special Sections

CREATE. SELL. PROFIT.

N1609P46005C-@ N1602P46004C-@ N1G02P46002C-@

Fully Templated Special Sections & Collateral Material -

participate in your section are also included in the package. Adapt the ads for
online use to pramote the upcoming online version of the section.

View this month's Heliday Gift Guide Templated Special Sections package in
the MCC Editorial Library. If you like what you see, call 800-223-1600 or email
service@metro-email.com to order and grow your special sections revenue!

Want to grow your special sections program and ad sales, starting now? With
Metro's fully templated print sections, you can {online versions also available).
These beautifully designed 24-page sections come complete with professionally
written articles and eye-catching imagery surrounded by a wealth of ad
positions. PLUS, a sales sheet and self-promation ads to invite advertisers to

b

Wrap Up More Ready), Set, Shop! .
Holiday Sale oy o st e e e

D Fraesy-suniy) Bfomch P sl LIy T

Coming/Soon... ;
The Moat Wonderful Time
& Place to Advertise

g b e TS Ty e W T w-wlm T 0 T v,

[ : S R SR WA T LPE T
SR = Holiday Gr]tt GUIDE P oo L
Pecitinalons T PR S A R I : Holiday Gift GUIDE

. EE oy Pt Holiday Gift GUIDE petiborl bt
Season o Sufery “ﬁrm—‘r‘h HAME NEWSFAPER
Dot ewanly % - L R, U
II.I.-(IEF;! = —-‘-br-n-m::wmmn:q mmwﬁ
heGlbam =~ EEESR B T oot ST S
155 COVER B5x 11 SALES SHEET PASS 200 x5 PASS200L x5

M=TRO. Newspaper Service
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Metro Templated Sections are an optional add-or our Metro Newspaper Service sub
Call Metro’s Client Services at 1- 223-1600 for more information and pricing.

(MCC Editorial Library / ource: Templated Print Sections)

i
M1608P47001C-@

MN160SP4T002C-9

MN1609P47005C-@ N1609P4T004C-@ N1809P47003C-@

Fully Templated Special Sections & Collateral Material
\Want to grow your special sections program and ad sales, starting now? With your section are also included in the package. Adapt the ads for online use to
Metra's fully templated print sections, you can (online versions also available). promote the upcoming online version of the section.

These beautifully designed 24-page sections come complete with professionally View this month's Cancer Awareness & Prevention Templated Special Sections
written articles and eye-catching imagery surrounded by a wealth of ad positions, package in the MCC Editorial Library. Like what you see? Call 800-223-14600 or
PLUS, a sales sheet and self-promotion ads to invite advertisers to participate in email service@metro-email.com to order and grow your spedial sections revenue!

Awareness
Saves Lives

Cance ana Na Sevasiriag sNects Mane & fojor
malilon firm aadd Sl

NAMENEWSPAPER

GCANCER

AWARENESS PREVENTION

L \
a8 Faspret 5 ety (s

CANCER

CANCER I E ==

Musie g

AMARENESS PREVENTION

ZESE b ims s Rates W
S = na o W
el B
iy e T ey T
TS5 COVER B.5x 11 SALES SHEET PASS 2000 x5
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N1802P48006C-@ N1603P42005C-@

N1609P48001C-@ N1602P48002C-@ N1609P48002C-@

NAGOEP48004C-

N1603P48003C-@ N1609P48010C-@

48 seprEMBER M=TRO. Newspaper Service
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N1609P49010C-@

N1603P49003C-9 N1609P49004C-@

‘ B .

MN1609P49012C-@ N1GCSP49008C-@ N1609P49007C-@

N1603P49009C-@

MN1608P42001C-@

M-=TRQO. Newspaper Service SEPTEMBER 49
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Usage Notes:

Use these backgrounds to help promote seasonal events, services
and merchandise, including fall, back to school, Grandparents Day,
hunting season and more, for individual retail ads and campaigns,
full-page directories, multiple-iterm merchandise ads, event
schedules or cover designs.

(MCC Creative Library / Image Type: Background)

A

MN1B03PS0001C-@

N1G0APS0002C-@

e PRIy T e R YRR

N1609P50003C-@ hrisdeR=amec-
N1809P50005C-@

IV N Ty preryRergy YT e

— -

= -

- -

L -

Ll Ed

L -

f w3

- -

- -

e -

- bt

- =

P -
- -

= -

5 .
Ad AAAgARARRARALARA !m'it ' _ it
N1609PS0002C-@ M1609P50007C-@ mébaﬁsomd@.

M=TRO\. Newspaper Service
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— s Usage
B, A . ; =, ¥ . Suggestions:
eld RO T4 o TG T Z 4y Y These bannerstyle photos

ot oy 5 ; : . e can be employed as a
i At it g o - g’ background or page header
g 3 for all types of ads and pages
3 . s : L ; in print and enline, Try them
L 2 L auETe Faa =t A = i for home improvement,

. ot = La ! interior design, stone and

g . P o . v 2 countertop suppliers, fall

y: : . 3 50T i +  getaways, electronics

... and more.

LY
. _ak
4
-

N1608FS1001C4
¥ ok
(]
-
"

N1609P51002C-@

MN1608P51003C-@

N1609P51004C-@

N160SP51006C-@

M-TRO. Newspaper Service SEPTEMBER
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Iff
<19

. 4

N1608P52016C -0

N1609PS2020C -0 N1609P52019C*-O ol |

- N1608P52014C*-0

& % :E g:ﬁ 5 NEWSPARER
- - . -._ v .'[
SRS Bl "l"-,;“‘;' =
pim et 'P'Jz‘ﬁ = Q

N1608P52018C"-O
N1609P52013C*-0 N1B0SP52007C-0

N s —
| JOBRS. .. Oo_
=

N1608P52015C*-O

N1B0OPS2011C -0

0

N1609P52017C*-0 N1609P52004C*-O N1809P52012C"-0 N1609P52010C*-0
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N1609PS3004C* -0

N1809P53006C" 00 MN1609P53007C*-C) MN1609P53008C*-0)
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vy

N1609P54022C*
(BACKGROUND ONLY-METROBIZ)

N1809P54004C*-O

N1609P54013C"-0
(SPANISH VERSION)

Usage
Note: i h
These frame- ‘ -

and-heading ad PASS 2 (0L 5.25
starters are also
presented as
frames without
headings for you
to use in your
pages and ads.
They can also

be used as
background
letterhead
templates for
customers of your
printing business. N1609P54024C"-0
Plus, you can (BACKGROUND ONLY-METROBIZ)
Wi sk il N1609P54006C"-O

E‘r“'m“f‘:::l;';m N1609P54015C"-0
e (SPANISH VERSION)
messages that
require extra
attention.

HUNTING LODGE'

N1608P54025C*-0
NIBDOPS4020G0)
(BACKGROUND ONLY-METROBIZ) . {BACKGROUND DNLY) |
N1609P54007C"-0 E N1G0OP54002C-0

N1609P54016C" -0 g N1B0SPS4011C~0 A ©
(SPANISH VERSION) (SPANISH VERSION) -

1-r-f-lI

MCC Creative
Library / Image
Type: Ad Starter
or Image Type:
Background

/ Keyward:
MetraBiz

PASS 1 (0L, x 5.5

I
g
;

N1609P54026C"-0
(BACKGROUND ONLY-METROBIZ)

N1609P54008C" -0

N1603P54017C*0
(SPANISH VERSION)

N1609P54027C"-0
# (BACKGROUND ONLY-METROBIZ)

*  N1BO9PS4009C™-O
MN1609P54018C"-0)
{SPANISH VERSION)

*° NIBOOPS4021C°0D
%" (BACKGROUND ONLY)
. WN1608P54003C°-0
' N1609PS4D12C°-0
[spmsu VERSION)

‘”1 I O O SO 0 0

PASS 7 COL % 5.25 = sz 0L %35

PASS 1 0OL. % 5.2%
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=t

MCC KEYWORD HINT: Cosmetic Surgery Center MCC KEYWORD HINT: Medspa MCC KEYWORD HINT: Tattoo Artist
M1609PS5007C @ N1609PS500aC-@ MN1609P55009C-@

MCC KEYWORD HINT: Landscaper MCC KEYWORD HINT: Nutritionist MCC KEYWORD HINT: Opﬁq‘jan-
N1609P55010C-@ N1609P55011C-@ M1609P55012C-@

Usage Note:
MCC Creative Library / Image Type: frame, background, phote or MetroBiz, where applicable

Use these business card photo backgrounds to help you expand your printing business.
You can also employ these timely frames in print inserts, ads or online ads and pages.
The banner-style frames can be used for top- or bottom-of-the-page print ads
or repurposed for Web banners. Look for more seasonal and

timely subjects throughout the year.
— -—-F"JI
E:-.E
E!-
-
L]
%
MN1809P55001C*-0 N1609P55002C" 0
M1809PE5003C"-0) M1609P55004C" -0
M1609P55005C -0 MN1609P55006C" -0
M-TRO. Newspaper Service SEPTEMBER 55
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¢ individual icon:

— ; Ttent button in the Info win
M=TRO. icons Sets l

CREATE. SELL. PROFIT

MEC KEYWORDS! ICON SET, AUTUMN MCC KEYWORDS: ICON SET, HUNTING
N1809S56001C*-0O N1609S568003C*-O

MCC KEYWORDS: F0ON SET, VEGETABLES MCC HEYWORDS: ICON SET, SHOPPING MCC HEYWORDS; ICON SET, SHOP LOCAL, EAT LOCAL
N1609858006C*-0 MN1609356005C" -0 N1609556004C"-O
56 septEmMBER M=TRO\. Newspaper Service
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N1609P57020C*-O l
N1609P5T024C*-C
0
N1609P57032C"-0
AUTUMN
SALE
— S
N1608P57021C"-0 i i ]
MN1609P57025C"-0O
0
ALTTURN
SAE
1609P57034C"
N1609P57022C"-0 ‘ N160aP57026C"-0 2 2
N1609P57018C" -0 MN1609P570230"-0 N1609P57027C"-0 NmagPsruafC'-O

) .oﬂ

N16809P5T014C" -0

N1609PST0015G"0

+ O

*-.T/ &T/

70020 N1B09P5TO04C" N160SPSTOTSC"-O =Dm N1609P57018C"-C - -
HIEEaFR 2 N1809P57003C"-0) N1BOAPSTON TGO M1609P57016C* -0
MCC Creative Library /
Image Type: Border, lcon Set
\ g, ¥ or Object .
N1609P57005C"-0 A
* # * !‘ £ # @
N16809P57007C"-0O
N1603P5T006C -0 M1609P57008C™-O MN1809PSF002C -0

N1BOSPSTO10C0

HAPPY
~ GRANDPARENTS
-'?1 |||]'rl.___‘;;7=--

9 MCC KEYWORDS: TCON SET, AUTUMN
N180aP57011C"-0) MN1608P57012C*0 N1609PST013C*-0 N1608S57035C -0
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N1808PS8016C*-0
N1608PS8017C*-0

&,

Celebrating
Grandparents

N1609P58013C*-0

1"&.‘
' >

) e
Grandpagents Day
September ||

N1608P&8011C*-0
N1603P58012C*-0

M1809PE6011C-@

N o T “.' Grandparents Day
7 %4941 Breakfast
A Specials

1234 Washington Strest
Somersville Heights
000-000-0000

www.namewebsite.com

Carousel Diner

N1609P58014C"-0

N1609PS3007C*-O
N1608P58008C -0

Free Coffee
for Grandparents
Sunday, September 11

2.99 Kids'
reakfast Menu

4.99 Senior
reakfast Menu

Try our famous Belgian
waffles or our new waffle
breakfast sandwich!

[T

facebook

ADE N160OASBODMC EGEETT== R
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MN1609P52011C"-0

3 s =4

N1609P59003C-@

ﬁ N1609PSS010C -0

& -

N1609P58014C"-0 ERBNENROIRG 0 NARCIERDR e

MN1609P52002C-@

N1609PS9008C*-0

o
PASS 6 0OL 13

M-=TRQO. Newspaper Service
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[Secause Crrandparents

Are a Special Gift. . .

&.-r-IEmEEH-PI;Fn:'ﬁprfh;r'lﬁr":ﬂﬁ'hbmﬁgl H.OFIOF them with a thoughlful
s L g By g gift of your own on Grandparents Day.
1234 Washington Streat
Fis 7 2 Somersville Heights
.,-S) ol I'L'h C, ’i"ﬂﬁf? é)f,{?,??){li{ 000-000-0000

www.namewebsite.com n
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M1609PE0003C-@

N1G09PE0004C-@
R o ""__-.___.‘ -
13 4
N1B09PE0001C-8 N1608PE0005SC-8
[ A
Suicide Prevention
i AL =1 =1
montn
Sulcids takes tena of Thousands of ves sach
m':uauhﬂuu'mﬁ:mnmmlnw
H E : 3 mm"::hm-mﬁ
nmmmﬂwmmn
m:cn of us. pnnnp In awarenass
000.000.0000 b e
somebsady whe yoa s dhepraesad
] L] are all ways ywwhﬂpdwww
Prevention Month and every day,

Name b ol
Organization o b e
el

1254 Washington COURHING, MERUe
5 lia Heights refarmls, hope and heip.

wwramewecstecon 4 bl

If you are in crisis, call the National Suicide
Pravention Lifeline at 1-800-273-TALK (B255).

1234 Washington Street
Na me Somersville Hesghts
000-000-0000

Sponsor www,namewebsite.com

ADE N160SAB0001C [IREEEEL== 2L
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ADE N160SAG0002C [ELEEEL== B

N1E09PE0002C-@

H%E

N1809PE0007C -0

Suicide Prevention

L - -
L ]

N1609PE0D0EC"-O)

Depression?
Anxiety? Grief? Despair?
Call 000.000.0000

- Froe |nitial Cor
!-i- No judgement.
— Just the help yo
| like yourssll age

Outreach

AD# N1609AB0003C EREECELE R L
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N1608PE1004C-@ N1609PE1007C-@

N1609PE1012C-@

N1609P61006C-@ N1609P61002C-@
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N1609PE2007C-@

&

N1609P62008C-@

TR M b R R _
N1608PE2002C-4 N1609P62003C-@ M1608PE2011C-8 MN1608PE2005C-4
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N1609P63002C-@

%

M1609PE3015C" -0
{Spanish Food - Paella)

N1609P63011C*-0
{American Food - Rib Steak)

N16802P83014C*-O
(Mexican Food - Tacos & Rice)

N‘IEDQF’GSﬁmSC O N1609PE3016C"-0 N1609P63017C -0

N1609PE3013C"-0
(French Food - Cog Au Vin)

N1609PE3027C"-0 N15‘09F630220'-O N1809P63025C* -0 N1609P63012C*-0

(Chinese Food - General Tso Chicken)

M-TROQO. Newspaper Service SEPTEMBER 63

5 HI Raise Cvmplon Gragtins, Tnr, Ramind = L34



MA1B0SPE400TC-@ N1B09PE4010C-@

N1B09PE4015C-0) v
(Thai Food - Chicken Pad Thai)

N16809PE40368C" -0 N1609P64035C*-0 N1602PE4002C-@

N1509P540140°-O
(Japanese Food - Sushi)

il |

N1609PE4031C*-O N1609PE4030C*-0 N1809P84029C"-C) M1609P84016C" -0 N1609P6402IC'-O MN1608PB4025C* 0

4 54

N1600PE4023C*-0  N1600P84019C*-O

N1609PE4013C*-0) N1609PE4027C"-0  N160SPB4028C"-0  N160SPE4017C"-O
(Italian Food - Penne Alla Vodka)

N1609P&4020C*-0  N1609PE4018C*-0O  N1609PG4022C"-0  N1609PB4021C*-O

N1609P64012C -0 :

(Indian Food - Mutter Paneer)

Ly
M1609P&4011C-0 MN1609P84034C"-0O N1609PB4032C -0
(Greek Food - Gyro)
64 sepTEMBER M=TROQO Newspaper Service
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MN1609P63001C-@

N1609P66023C->

Greal '
M bherne!

Lanssied weith franh piice we bdtamlass caffiw
Bacon & Eggs Eggs :
v reedict
haice choice ol spinadh
:1" - :n’-nwhzld‘\
i [ —,

1234 Wash ir;?tnn Streat
8

Somersvilla Heighta
000-000-0000

wwnw . namewebsite.com

[ Opon Doilyat 64AM
Pres 3oL

Italian
Kitchen &
Pasta Bar

Pasta Tuesdays
Half-Price Wine
$2g§-‘dmﬂyne§d?§s le

ty

Sunday Supper

Authentic

Ttalian Cuisine
Wood-Fired Artisan Pizza
Daily Lunch & Dinner Specials
200 Homemade Pasta Specialties

Reservations welcome

CUCina Closed Mondays

1234 Washington Street | Somersville Heights
000-000-0000 | www.namewsbsite,com EQ

AD# N180OAB5003C

PASS 3COL x 10

M-TRO Newspaper Service

5 HI i Crmaen Eras o

Tnc, Pamind = 1 5.0,

Cr.0B009FAEOZLN

$-0420994609LN

@-0900994609LN

N1609PEE00EC8

tndulge i onr
|ru'l|:!Iﬂ:u‘ttl,‘rhrfj
ramen, prepared
from ocratch and
alow-cooked in
the clasaic
tradition.

for tf)e Sended

Ramen l’:‘snn*f.f
M

nen Room

et | Somersville Heights
namewebsite.com

Fresh Fish

Raw Bar

Fish Tacos
Clam Chowder
Fish & Chips
Seafood Market
Beer, Wine &
Cocktails

ok

H deatination for
eaofood fovers, we
offer {mpnrﬂf."ﬂ fed

¢ and Honvor in
fainabie fiah and
rocw bite -f:'-;‘:e::..f}!l-l"ﬁe.':.

Clamsbell Cafe

1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com

AD# N1600AB5004C RRCEd T BERT/

f0

8- D0L0E3JE609LN
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N1G0SPEE014C-@ N160SPEE013C-@ N1609PE6012C-@
BOTTLE OF WINE APPLE CIDER APPLE CIDER & APPLES

N1B09PEE010C-@ N1B0SPEE011C-@
WAFFLES WAFFLES

N1B0SPEE00SC-@
ORGANIC APPLES

N1609PE6021C->
PLATE OF OYSTERS

N1609P66022C-C
BREAKFAST

N1609PEE016C-@
POURING A GLASS OF WINE

N1809PEE003C-@
ORGANIC RASPBERRIES

N1808PEE025C-{; N1609PEE024C-

_ POTATOES . RED POTATOES
N1609PEE015C-@

WINE BOTTLES — -5
AVOCADOS

N1603PEE018C-8
CHICKEN POT PIE

N1809PSE023C->
EREAKFAST PLATE
W1G0SPEE00EC-E N1 BOSFBE004C- @
PASTA PLATE DORGANIC APPLES
SRETY
& =
. Mg -
o .y * .
L AN
Ly
o L T —
N1609PEED0TC-@ N1608PEB0R2IC-O> N1609PEE019C-> N160SP66028C-O> N1BDOPEE01 TC-@
OYSTERS MACHOS & GUACAMOLE BUNCH OF CARROTS BOWL OF RICE CHICKEN POT PIE
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34
mersvilla H

Convenience Mart

B N1609PE7001C"-0)

’---_-‘

£

A
Natural food.

& Narbet

N1603P67002C"-0
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METRO Canada

CREATE. SELL. PROFIT.

N160aPEa014G*-0) N1609PEB004C"-O

(Bard on the Beach Shakespeare Festival)

N1609PE8015C"-0O
{Bard on the Beach Shakespeare Festival)

N1609P&B001C"-O

S oy v __ nksgwmu Day
/. 'ﬁg s & October 109%:

N1609P88016C*-O

-dﬁf

0 mmm

(LET’S SIGN UP!)
M1602PEB0ORC” -O

prvﬁtez de ,votre

UAGTOMNE &= Conge

(HUNTERS, ARE YOU READY?) (FALL HARVEST) (WORKERS, TAKE A BREAK)
N1609PEB00OTC* -0 N16809PE200OC"-O N160aP68010C"-O
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=201 erw {rastive Guphitn, Ini., Prnked L3,



Metro is pleased to present this monthly page of content specifically designed for the Canadian market.
If you have special requests for this page, please submit them via e-mail to service@metro-email.com.
{MCC Creative Library / Keyword: Canada + subject)

N1609PE2011C-@ N1602PE2004C-@
SAINT PACOME, QUEBEC THE MASTERS

e, Tiagn Bl P . R
o 1l Ay

N1609PES00EC-8 M1609PES005C - MN1E09PE2010C-@
TORONTO WATERFRONT WILLA IN MT TREMBLANT, QUEBEC SCENIC FOOTPATH

M1609PE2002C-@ N1609PE2003C-@
LAKE OF THE WOODS, ONTARIO

5

M1609PE3001C-@ MN1609PE2012C-@ N1609PE2002C-@
MT TREMBLANT, QUEBEC PINE FOREST, BANFF NATIONAL PARK MAPLE LEAF

M-TRQO. Newspaper Service SEPTEMBER
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METRO Spiritual

N160BPT0007C*-0
N1G0APTO002C"-0

N16098P70008C"-0
N1608P70003C* -0

CREATE. SELL. PROFIT.

MCC KEYWORD HINT: weekl

This is ,ouril!u:trﬂioﬂ and copy for September 1, 2018,

Hasty Judgements

1. s g . s 3 s 1
o bt it bt gt
e Wy sk

s e s ekt e
wmpady sad 5 e of G

~ o

ADd N1G0OATOO02C L Fdvais ]

MCC KEYWORD HINT: weeks

This i yous illustration and copy for September 22, 2016,

Li iving in Harmo ny
with Others

B i 1 e s s
o e ng e

shways o o sl oo i ox o facr

ks v b 3 s o AT
e el

= o i e bt
el e ol el e
e g ki ive s ) B8 P 00
it o

N1802PTO006C"-O
N1603PT0001C*-0

t : c ads,
of the art is

headings and art to share faith-ba
available in the MCC C

sed mess:
ative Library unc
[MCC Creative Library / Print Ad

es. Secular versions

ond f

: Religious/Spiritual)

MCC KEYWORD HINT: week?
This iz your illustration and copy for September @, 2016
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MCC KEYWORD HINT: weeks
This is your illustation and copy for September 29, 2016,
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MCC KEYWORD HINT: week3
Thiz is your illustration and copy for September 15, 2018,
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CREATE. SELL. PROFIT.

Cada mes Metro ofre LAy e titulos en espafiol, - S
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—= Use special event headings to launch or expand prom
M: I RO_ Events Use them in ads as a ,pﬂngbrﬁrd to larger promo
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Thanks to your feedback, we've included a number of customer-requested

o art, headings, photos and spec ads in our service. Have a request?
M: T RO, Custom er Req uests Share your s ions by e-mailing us at servi ietro-email.com!

CREATE. SELL. PROFIT. (MCC Creative Library / Keywords: Art Subject)
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METRO SPECIAL SECTIONS
CAN BE THE FINANCIAL STAR
OF YOUR NEWSPAPER

Cater to your community’s calendar-driven activities, l
popular trends, and top-selling interests — weddings,

home improvement, real estate, automobiles, holidays

and more — with ready-to-sell monthly Metro Special Sections.
Local advertisers will jump to capture their market share.

*

* 24-page, beautifully-designed, fully-templated print sections are ready to sell —
saving valuable production time

— Magazine-quality articles with relevant, motivating content
- Fresh, eye-catching imagery
— Wealth of ad positions and size options

* PLUS, accompanying sales sheets and promotional ads help to generate
pre-special section excitement

* Up your profitability — coordinate your print sections with mobile-responsive e-Sections

Reap the rewards of catering to your community's passions - get
a FREE Metro Special Section of your choice TODAY!

» Call 800-223-1600 or email servicec@metro-email.com

M=TRO.

CREATIVE GRAPHICS, INC.

CREATE. SELL. PROFIT.
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MiIAD SPEC
AD LIBRARY
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New York, NY 10018 PERMIT 4205

Now close more sales
like magic with

L q°
»*

CHzad

Personalize and present S| ar ads for EVERY
prospect in seconds — it's as easy as 1-2-3

The ease and efficiency of targeted spec ads with MiIAD® Wizard has already delivered
proven profits for hundreds of customers like you.

Sales blitz Texas Publisher charges team to close more 1-year

alle advertising contracts
st . S ’ CREATE: Targeted print and online spec ads quickl
$104,500 in e - bis

created for each appointment — often with multiple ad
ad contracts options — using MiAD Wizard

SELL: 67 appointments, signing 28 1-year contracts

PROFIT: Sales blitz results: $104,500 in Contracted
Advertising and counting

Sales team delivered the goods - M et '
did the heavy lifting! All Web ads created on yet another
easy-to-use, proven profitability service from Metro.

MiIAD Wizard is a FREE upgrade for current MiAD subscribers! If you, too, would like to instantly conjure up
targeted spec ads for sales calls that will practically close themselves, then go to miadwizard.com and set
up a FREE Trial. You will see for yourself how the Wizard can make your sales soar!

: ' » 2N Facelook B Follow Us on Twitter Follow Us on Instagram SUL 'S 160UU
acebook.com B B @MetraConnection @metrocreativecannection e i 5
MotrotrestveConnection T 2MetroConnactio Bmetrocreativeconnection . o viveconnection.com

service@metro-email.com




