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M E T RO Moneymakers

Heat up sales in time for summer's official = o g
start on June 21 with the latest features! iy byl

M A “summer scene” Marketplace desig *’ﬁ'-}

ON THE COVER:
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tive image

supplement store

or restaurant; outdoor
fitness merchandise: SPF
protection;

and maore this

season!

Father's Day is Sunday, June 21, and

Mational Retail Federation statistics show the
average person will spend about 5113 on gifts
for Dad with total spending reaching about
$12.5 billion.
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Find spec ads and creative content ideal for a

wide variety of Independence Day advertisers ::."‘ageorl-..
featured in June’s Metro Newspaper Service. ::]“[‘3 “ !-'""
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As readers gear up for summer travel season,
access ads and ideas to lock in advertisers,
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A quick look at some of the moneymaking highlights from this issue, and the perfect tool to include in your plannng meetings.

Beef up dining and entertaining coverage
with a generous helping of fresh content.
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Metro Creative Graphics, Inc.
519 Eighth Avonua,
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Toll-free 800.223.1600
www.meltrocreativeconnection.com

Make Money With Metro!
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The Sacramento Be

SACRAMENTO, CALIFORNIA

There are loyalty programs and
then there's The Sacramento
(California) Bee's super successful
Bee Buzz Points. Launched in
2010, the program’s ranks have
grown to nearly 53,000 —
all active users — with new
members joining daily. The
secret to its success?

"With Bee Buzz Points, we're
driving participation and positive
interaction with the newspaper on
a daily basis by making it a part
of people's daily routines,” says
loyalty manager Greg Saunders,
“In other words, we're building
habits through delivering good
news on a regular basis.”

Bee Buzz Points members collect
points on a daily basis through

a variety of interactive activities
sponsored by the newspaper.
Readers can search for the

Buzz word of the day — which
appears both in the pages of The
Sacramento Bee and on the

Bee Buzz Points Web site and
Facebook page — play Blackjack,
test their trivia skills, participate
in surveys and polls, answer
questions and much more. Points
also accrue for members’ visits to
Bee Buzz Points on Facebook and
Twitter. Each of these activities

is an opportunity to earn points
that can be traded for chances to
win prizes such as event tickets
(A chance to see Cirque du
Soleil, anyone?), gear (Dreaming
of owning a mountain bike or
refractor telescope?) or shopping
opportunities (How about trying for
an Amazon or Visa gift card?).
Saunders notes that while the
program's platform provider
provides the larger, national
prizes, tickets to local events
and Sacramento-area goods

and services are often provided
by Bee advertisers and the
newspaper itself,

“We're always talking to adver-
tisers about using their goods

and services as prizes,” Saunders
notes. “These are value-added
opportunities for our advertisers
because they not only get a highly
effective ad in The Sacramento
Bee in return, but they get to inter-
act with thousands of readers and
appear in our Bee Buzz Points
newsletters. They get a lot of buzz
for their buck.”

The newspaper donates prizes
such as tickets to sporting
events at Sacramento’s Sleep
Train Arena, with seating in The
Sacramento Bee suite next to
the newspaper's sports writer
and free parking thrown in for
good measure.

But Bee Buzz Points has done
more than attract over 53,000
loyal participants who visit the
newspaper daily to collect points,
enter contests, and vie for prizes.
Adds Saunders, “The program is
also having a positive impact on
retention, above and beyond the
branding opportunities, and adding
value to the newspaper. As a
result of Bee Buzz Points and the
added value, we have a 15-per-
cent rise in the number of people
who continue to subscribe to the
newspaper.”

For The Sacramento Bee, the
creation of a loyalty program has
had an enormous positive impact
on the relationship between the
newspaper and both its readers
and advertisers.

“Bee Buzz Points creates a sense
of community and two-way commu-
nication with subscribers,” he
says. “It's a way to communicate
positively with subscribers,

but also to create value-added
opportunities for advertisers and
mutually beneficial partnerships
with Sacramento-area institutions
and businesses.,”

{P1506B02001C)

For more information, contact Greg Sauncders,

Loyalty Manager, The Sacramer

California, at gsaunders@sacbe

1to Bee, Sacramento,
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For more money-making ideas, visit the Sales Ideas Library online in metrocreativeconnection.
com, where 10+ years' worth of stories are archived and available individually in PDF format to

read, download and print. Search by keyword, month or year.
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GateHouse Media, Inc

SOUTHERN ILLINOIS

Coal mining in llinois dates back
to the earliest years of the nineteenth
century and has been a major force in
the state’s economy and culture ever
since. For large numbers of residents
of the southemn part of the state,
coal mining was and still is a way of
life. To acknowledge and celebrate
the men and women of lllincis’ coal
fields — both past and present —
GateHouse Media published a special
section, called “Mining Memories,”
which debuted in many of its southern
lllinois newspapers in February 2014.

While the 66-page, glossy-covered
tab looks into the history of coal
mining in the state, profiles several
currently operating mines and mining
com-panies, offers information about
inois counties’ coal mining produc-
tion in recent years, and reveals

the link between coal mining and
the state’s largest park, “Mining
Memories” is first and foremost

a tribute to area coal miners.

*The idea for the section came from
looking at the communities we serve
and evaluating what people want

to see and read,” explains Jaime
Reynolds, multimedia sales manager
for GateHouse Media in southern
llinois. “To this day, coal mining is
one of the leading sources of jobs
and family careers in this area, so

it affects a lot of lives. And when we
looked at the Kinds of pieces that
will be meaningful to readers and
supported by businesses, a focus
on coal mining and coal miners was
a natural.”

Readers were invited to submit trib-
utes to loved ones who spent their
working lives in southermn lllinois
coal fields and they responded — in
droves. The tributes spanned both
time and place, from old timers who
passed on years ago to young miners
currently on the job. One Harrisburg,

father, grandfather and uncle — whose
combined time working as coal miners
began in 1900 and totaled 128 years.
While few of the featured miners
worked as long as her grandfather
and uncle, who each put in 45 years
at several of the region’s coal fields,
many of the honored individuals had
spent the better part of three decades
working the mines.

The success of the 2014 section
inspired Reynolds and her GateHouse
Media colleagues to publish a
second edition in February 2015. In
fact, “Mining Memories” has been
up-graded to an annual special
section that will be distributed across
south-ern lllinois both as an in-paper
insert and a standalone publication
that can be purchased for $1.00.

Motes Reynolds, "This year's section
was bigger and better, with a lot
maore advertising, a higher page
count, and a nicer presentation that
Included double glossy covers and a
glossy centerfold. We have a lot of
coal mining-related businesses here,
50 both Issues had a well rounded
adver-tising base. This year, however,
we went after a wider range of adver-
tisers and more than doubled our
advertising revenue — from $9,275
in 2014 to $22,355 in 2015."
Looking ahead, Reynolds and her
colleagues will focus on maintaining
the section's success and continuing
its growth.

“This was a big project,” she says.
“We do quite a few special projects
throughout the year, but nothing that
has been as well received as ‘Mining
Memories.' The key to this section

is the reader interaction that comes
from people contributing photos and
tributes to their loved ones. As a
result, this section means something
more to them.”

[llinois resident submitted photos of IO
three members of her family — her
For more information, contact Jaime Reynolds,

Multimedia Sales Manager, GateHouse Media, Inc.

at jreynolds

jatehousemedia.com.
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Pundits have been predicting
the demise of print publications
for decades. And while it's true
that the industry continues to
face substantial challenges with
the introduction and increased
popularity of digital and mobile
media, print is far from dead
— and advertisers need to be
reminded every so often why
that is the case.

Here are five of the best reasons
that print publications — partic-
ularly newspapers — will not only
survive the digital revolution, but
continue to thrive:

Trust: Despite the tremeandous
growth of digital and mobile media,
consumers consistently consider
newspapers far more trustworthy
and believable than television or
the Intemet. According to “How
America Shops and Spends
2014.," a survey commissioned

by the Newspaper Association of
America, nearly 80 percent of adult
Americans took action in the past
month on the basis of information
contained in a newspaper adver-
tisement. Moreover, more than half
of adults in the U.5. report making
a shopping decision based on a
print or online newspaper ad. Not
only do readers trust newspaper
advertising, they both expect their
local publication to contain ads and
want to read them!

Flexibllity: Print publications

offer advertisers a wide range of
op-tions. Not only can advertisers
create ads of any size to fit any
budget, production requests and
changes can be handled quickly
— even at the last minute. Print
ads can also appear in a variety of
contexts, from the regular pages
of a publication to lining the bottom
of the pages of special keepsake
sections or editions.

Adaptability: Publications are

increasingly creating content —
advertising — that works across
multiple platforms. Newspapers
and other publications no longer
consider themselves as simply
members of the print industry,

but as key players in the larger
media landscape. And, since
research shows that advertising
effective-ness increases as a
result of multiple interactions with
an ad across platforms, media
com-panies offering print, digital
and maobile options are perfectly
posi-tioned to drive results for their
advertisers. Finally, as print pub-
lications with online and mobile
content become increasingly savvy
collectors and users of demo-
graphic data, they will not only
know more about readers’ habits,
but will be able to optimize the
effectiveness of both content and
advertising.

Audience: Consistently, newspaper
readers are the people advertisers
want to reach. The “How America
Shops and Spends™ survey revealed
that 79 percent of “upscale” con-
sumers, 79 percent of college
students, and 78 percent of pro-
fessionals read newspapers or visit
newspaper Web sites weekly.

Results: Ads in print publications
are not annoying distractions. They
are sought-after reader destinations
that drive traffic to advertisers’ busi-
nesses, move merchandise, solidify
reputations, build community, and
increase brand awareness. In short,
print advertising — especially when
paired with digital and/or mobile
efforts — continues to deliver
stellar results,

{P1506B04001C)

For more information, contact Jo-Ann Johnson,

Vice President, Sales, Metro

Creative Graphics,

New York, New York, at jjohnson@metro-email.com
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For more money-making ideas, visit the Sales ldeas Library online in metrocreativeconnection.
com, where 10+ years' worth of stories are archived and available individually in PDF format to
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DeKalb Daily Chronicle

DEKALB, ILLINOIS

Weddings — even small affairs
— are a big deal. Given that
the cost of the average wedding
in the U.S. topped $30,000 in
2014, most engaged couples
welcome assistance with planning
and budgeting. Future brides and
grooms in DeKalb, Illinois can
count on help from their local
newspaper, the DeKalb Daily
Chronicle, in the form of a com-
prehensive bridal planner that
has been published annually
each January since 2013.

This year's publication, a 24-page,
allglossy booklet called simply
*2015 Bridal Planner,” is packed
with information, tips and planning
tools about every aspect of typical
nuptials, from invitations, wedding
colors, flowers and photography

to vows, menus, cakes and tradi-
tions. The booklet begins with

a wedding timeline (what to do
when) and ends with an index of
advertisers broken down by service
{cakes, catering, DJs, etc.). There
are also budget worksheets and

a page for notes.

Design elements are consistent
throughout the section. Rounded
fuchsia banners appear at the
tops of most pages and a fuchsia
floral pattern provides a subtle
and elegant background that
carmries through from the front
cover to the inside back cover.

*All of our niche products have a
distinct magazine-style design that
sets them apart from traditional
ROP sections,” explains the
Chronicle’s advertising and mar-
keting director, Karen Pletsch.

s: "Fllename” © ter Headline)

“The content of the guide has also
remained fairly constant over the
years, but is updated annually to
be consistent with current trends.”

While the bridal planner targets
engaged couples and is distributed
directly to betrothed individuals
when they come in to place their
engagement announcements,

the DeKalb Daily Chronicle also
pub-ishes a traditional bridal
section that is distributed in the
newspaper.

Says Pletsch, "By bundling the two
pleces — a newsprint bridal tab
and the companion planner — we
have developed a package for
adwvertisers that both targets the
masses and gets into the hands
of brides- and groomsto-be. It's
our ability to get the planners
di-rectly into the hands of engaged
couples that is the key piece —
and something no one else

can offer.”

The Chronicle’s bridal package
generates approximately $5,000
in advertising revenue — a tidy
sum for this small, northem lllinois
daily. In future years, Pletsch and
her colleagues hope to expand the
reach of its bridal publications in
order to attract new advertisers
and provide assistance and infor-
mation to additional couples
engaged In the process of plan-
ning a wedding.

“Our goal Is to continue providing
the best delivery — to subscribers
and targeted audiences,”she adds.

(P1506B05001C)

For more information, contact Karen Pletsch,

Advertising & I al

ng Director, DeKalb Daily Chronicle

DeKalb, Illinojs, at kpletsch@shawmedia.com,

No part may be reproduced or published in any form without prior written consent.
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Pius Business welcomes your comments and feedback. Please send comments to: plusbiz@metro-email.com. Plus Business is a registered
trademark of Metro Creative Graphics, Inc. and is published monthly. Entire contents @2015 Metro Creative Graphics, Inc.
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There are few topics for evergreen sections that can compete with the potential
of a "How To" theme. Talk about versatility! “How To" sections can be adapted
to directly appeal to every locale and every type of business. For this reason,
many publications place it on their annual schedule year after year.

There are many ways to approach "How To" sections, too. Some publications
prefer to let advertisers, themselves, address the ask-and-answer motif on
nativecontent full or half pages. Others create a consumeroriented section
that includes community infermation and important area contacts.

Here are some suggestions for your “How To" sections approach:

Out of One, Many
Instead of one large section, the theme lends itself to a huge number of
subcategories that can each be made into niche sections. For example:

- A “How To" heme improvement section can offer info on choosing a
contractor, repurposing items (i.e., create lighting, turn an old dresser
into a bathroom vanity, etc.), selecting the right paint for the job,
understanding basic plumbing and electrical terms, and more,

* A “How To" section on health & wellness can cover the gamut of fithess,

nutrition and medical options.

A ‘How To" food section can include everything from how to choose an
artichoke to how to grill fish; how to understand the differences between
natural and organic and how to properly keep foods safe on picnics, and
on and on.

Naturally, in each instance, an advertiser can be associated with supplying
the goods and services that are part of the howto solution.

Ideas relating to Metro's various editorial resources and solutions.
(MCC Sales Ideas Library / KEYWORDS: Enter k

words from headline or filename)

Just for Kids

Think about bringing Kids into your “hew to” section, where the information
provided directly relates to kids and their care. Or, bring it into your
Newspaper In Education vehicles. Create a half-dozen how-to questions for
teachers to use in class. Kids can use their imaginations to answer the
questions and you can publish the best. Ask kids to write up how to wash
their dad’s car, how to make a grilled cheese sandwich, how to change a light
bulb or practically anything else. Sell related advertisers for both print and
online components,

Templated Special Section

Metro Editorial Services has been supplying a diverse selection of how-to
features for many years, but now there is a complete, ready to sell 24-page
How To Templated Print Special Section (TSS) available for optional purchase.
It contains valuable and informative how-to features on travel, wellness, food,
financial, home and many more.

The How To TSS can be downloaded from the Editorial Library in newmcc.com.
Onee you log in, you'll see the TSS check box on the lefthand search panel

to view the selections. In the More Information window, accessed by clicking
the icon below each TSS thumbnail, you can download the QuarkXPress® or
InDesign® packages, and can see if you have already purchased that particular
TSS.

Want to bring your section online? A ready to publish e-Section version of the
How To TSS is available from Metro e-Connect.

How to Proceed

“How To" sections are a proven winning theme with consumers and advertisers.
To get more information on acquiring the How To Templated Special Section

for print and How To e-Section for online use, call 800-223-1600 or visit the
Templated Special Sections and e-Connect areas of newmcc.com.

Read in a Plus Business story how one publication successfully uses the How To theme year after year. Type POS0O6B04003C into the
search box of the Plus Business Library in classic MCC. (Note the Sales Ideas Library in new MCC is under construction.)

Print and online
Fully Templated Sections
just released:
Health & Wellness
How To

Health&Welln

2

|J1l-,-'-_I||._-:‘.'_a|t' DY = Jrate

subscriptior
purchase 800

P1506806001C

Find corresponding reader and advertiser
promotional ads for each templated section in
the MCC Creative Library.
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| Top Ad Sales Prospects

Do you work in a sales or planning environment? If so, then you'll love the
built-in features of the new MCC Creative Library that are designed to make
your job easier, faster and more fun. Here is an overview:

SearchBooks™

Browse any SearchBook and click any page to go directly to the items presented
on that page in the Creative Library, ready to download or print for reference.
Get an on-screen visual of the current image, ad and ideas content, plan your
monthly sales push around the content with the opening Monaymakers pages,
develop a prospect list and save time searching and downloading, tool

MCC Creative Library
As soon as you log in, you've got options and choices for planning and sales.
See top subjects of the month right on the apening screen and click to see a
pre-selected search of current material on the topic, including images, print,
Web and mobile spec ads and section cover designs.
Searches
Quickly peruse spec ad possibilities right alongside image search results, or
separately. Use the handy check boxes and pulldown menus to search print,
Web and mobile spec ads for inspiration and quick presentations.
Get Info Window
Click the More Information icon below any image or ad thumbnail to see the
info window. There, you can:
= Print a preview of any image or ad. You can even add notes and
comments before printing.
+ View a PDF that can be downloaded for presentation or reference,
or send a crispresolution e-mail to a prospect via Adobe® Reader's®
e-mail function.
* Click the E-mail File Link to send a direct link to a colleague or creative
staff to get them directly situated for download and production,
+ Add an item to the Lightbox for review and download.

Ad Type Menu
The pulldown Ad Type menu simplifies searches on a wealth of planning and

METRO" Newspaper Service

D et Cmaive Caphicy, dec, Pristed

A monthly column devoted to creative ideas and inspiration
utilizing content from your Metro services.

MCC Sales Ideas Library / KEYWORDS: Enter Y 5 . filename or headline

sales opportunities with options for ads to approach people with all types of ad
budgets, including:
* Adscape/Shaped ads that are “outside the box.” Sell these specialty ads
designed to gain extra attention in prime positions for a premium.
* Campaigns that help you take your presentation beyend a single ad so
you can further impress and lock in a multiple buy. Most have a Web
and mobile component as well to take your campaigns to both print and
digital.
= Top Ad Sales Prospects that prepare you with presentationready print and
digital ads for businesses most likely to advertise in that particular menth.
* Marketplace page layouts, in broadsheet and tab sizes, that contain
directory-style listings and display space so prospects with any size
budget can participate.
... and more, including Coupon Pages and Single Sheet stand-alone flyers,
among several others.
Coming Soon
The Sales Ideas Library, currently in development, will house a searchable
database of 10-plus years of Plus Business stories which tell the tale of proven
promotions directly from your industry peers. Additionally, all sales-related e-mail
communications will also be archived in this area so that you can search the
varied topics and timely events for revenue opportunities.
The new MCC online Calendars add another level of planning and daily
opportunities. See an entire month at once, print pertinent info and get more
info on events through the provided links. In addition, see upcoming content in
your Metro services and the top sales prospects of each month.
A Library for the 21st Century
The new MCC Creative Library has been redesigned with the needs of sales
and planning professionals top of mind. Go to newmee.com today to try out all
of these great features and you'll experience the difference the new MCC can
make in your day!

P1EIEBOTO0NC
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A Healthy Life section can encompass a variety
of informational articles and related ads on men's,
women's and children's health issues as well

as physical and mental fitness matters. Eating

a healthier diet, developing a work-out routine,
maintaining healthy teeth and gums, and 50 much
more can be included.

Offer your readers a Practical Pointers guide that
provides detailed, hands-on information on how to do
just about anything. Because of the wide scope of
sublect matter a section like this can contain, there is
nao fimit to the amount of interest it will receive from
readers or revenue it will generate from advertisers,

A July 4th Celebratlons guide can focus on
patriotic events of the day, historical facts about the
Declaration of Independence, hosting a party at home,
and so much more, Include decorating ideas, menu
suggestions, tips on planning a backyard barbecue,
and a section on all those July 4th weekend sales
since the holiday falls on a Saturday this year.
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This summer, gas prices are expected to hover around a
dollar less per gallon than last year, so weekend getaways
and summer vacations may be back on the front burner. A

With summer in the air, now is good time to bring

TWO-PAGE

your readers up to date on the hottest fashion trends
and accessories of the season with a Summer
Style section, Add health and fitness and summer
lifestyle info into the mix and you will appeal to men
and women of all ages and to the advertisers that
want to target them.

08 ,une

My Summer Vacation Photo Contest can be a promotion
that spans the entire length of the season if you position the
submissions date in August. Publish entries on your site as
they come in to drive traffic to your site, then you can announce
winners right before Labor Day weekend.

METRO" Newspaper Service
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SPREAD CONTEST

CONCEPTS:
Increase your
sales opportunities.




Use these covers and ideas along with companion Qui Il layouts to jump-start your sales
effort. Some Qui |l layouts contain an editorial feature to draw extra attention to your

page. In addition, find contest ideas that will generate reader participation and interest.
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Investigate regional travel and local vacation spots A Moments to Celebrate section can explore An In Business guide that features business card
and attractions and feature them in a Local Travel ways to celebrate all kinds of life events: birthdays, sized ads of local area businesses is a low-cost way to
guide both in print and online to attract those who engagements, anniversaries, job promotions, baby promote their products and senvices to your readers,
prefer staycations Instead of travelling abroad. showers, bridal showers, reunions, and more. From corporate businessess to home improvement
Advertisers won't want to miss out on this opportunity  Include party supply retailers, caterers, bakeries, specialists to restaurants, various retailers, non-profits
to reach this target audience with their related entertainment, party venues, bartenders, party and more, your readers will be presented with an
products and services. planners, favor shops, etc. opportunity to take advantage of all their community

has to offer.

Father’s Day

g

g TOP POP

z PR Fathers Day
i Ecsay Contest

Great gifts for dear old dad

'1.;:__:_1U§::| m

Geood] Tuck, and Happy The Sameryvilis Provs n_w hp:\

Father's Day froom our
s ©oaileat Sy sors!

Family 4-Pack of okots B

Amuname-nl Park Menawaar Store Elsetronics Store

P——— g . " - r s

MN1506A08001C

L
-
N1506A32005C

A Top Pop Father's Day Essay Contest can take the form
of the brevity that is standard in the age of Twitter and texting.

A Father's Day Celebratlons & Gift Gulde wiil By asking readers to submit their essays in 250 characters or TWO-PAGE

be a big draw for advertisers and those who want to less, they will have to zone right in on what makes their dad SPREAD CONTEST
henor their dads, grandfathers, stepdads, godfathers, the best. Get prizes donated by participating advertisers, and CONCEPTS:

and any other father figures. This keepsake can run pre-publicity immediately after Mother's Day to the lead-up Increase your

feature a tribute section with photos and personal to Father's Day in June, Post as many of the winning entries on sales opportunities
letters as well as gift ideas and any special activities your Web site as possible to drive traffic to your site. .

and dining promotions being held that day.
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We've refined our
search tools to
generate more ideas
and targeted results
with features like
type-ahead keyword
suggestions and
automatic generation

Access your latest
Metro Service like
never before with

COMING SOON...THE NEW MCC!
Soon our transformation to the
NEW Metro Creative Connection
(MCC) will be complete, and
you will automatically access its
imtuitive interface and enhanced
features when you log on to
metrocreativeconnection.com.
Whether you are creating a dynamic
ad layout or seeking spec ads to
present to multiple sales prospects,
the new MCC makes It easier than
ever to successfully navigate any
job at hand. If you have not yet tried
out the beta version of our new site,
now is the time to experience the
difference, and see how the new
MCC can help everyone, in every
department, generate new ideas,
quality results and better sales!

Test-drive
the new MCC

clickable pages that
connect you directly
to every idea,
image and ad for

instant downloading.

before our
official launch
date, and let

us know your

of related content
results, as well as
the ability to search
images and spec ads
simultaneously and

Highlighted features
let you easily browse
ideas by page or
thumbnail, and no
flash is required,

feedback.
We welcome
your comments,
suggestions

by top download making this feature and questions!
numbers. fully compatible with
your iPad®

Please

METRO'S FILE NAMING SYSTEM AT A GLANCE

Service indicator. Page Number.
N = Metro Newspaper Service two-digit field to
S = MiAD Spec Ad Library match the page in
C = Campaigns & Classified the printed guide.
H = Holiday Advertising Service

| ]
N1506P12002K.TIF
e

File indicataor. Extension.
one-digit field to three-digit field
indicate the type that indicates
of file (P = picture the file format
[photo or graphic], (TIF, eps, TXT,
A = ad, T = text, jpg, QXP).

W = Web ad).

(") EPS art file format

@ TIFF art file format {> Photoshop® EPS file format

10 june MEI'RD"‘N&W;_.RE er Service
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4R 19701 ., =
o Thursday, July 2 through Sunday, uy s Lighting Fixtures LI
®e
[ ]
1
1 20%Off
All In-Stock
© 1 Kitchen Cabinets
| Aluminum Up To o
¥ sexitooe | 40%0ff Ao20
e = athroom ranite
g %‘ $19.99 Fixtures Countertops
% @ 12"x12" 2'x4" g'
£ Ceramic Tile " R4l Redwood
° on sale from 2 g™ Lumber
§ 7& sq. ft. : $6I99
% . Up To ':'_-__ Up To
% | 30% Off = 20% Off
Vanities, Mirrors " In-Stock
@ & Medicine Name Brand_
2 Cabinets Deck Stains
;§; 10%Off
2 Have o Safe & Happy ledependonce Dag/ B itk
~"S8 Appliances
Name Brand
Brunner .. .
Home & Garden Center Fiede 2
; 234 Was“h[rlu_?lonhStreel
omersville Heights Open Monday-Saturday 7am-8pm, Sunday Sam-Spm
Dﬂﬂ-ﬁnn-nnm OFFERS IN EFFECT JULY 2.5 2015 Li cebaile. 1 and cond Bon Peiss. Lol detiils, beows ied cond ons
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M E T R 0 Marketplace

| AD# N1506A13002G |

PASS2C0OL 25
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Cool Down
with a Cold Brrrew

Chil ot with our refreshing

o Sireet

o
E

’ __slrk’t I’ul:!- hpgl’

Click the Related Content button (page icon) below the ad thumbnail in
MCC to view related imagery and ads within a Marketplace format.

llrl:’h Pool Sup'plr

Clark's Pool Supply
Prol Maiiteance and listalation
12 Washingion Streel = Somerseibs Heighls
W com

Clark's Pool Supply

FPool ;
1234 Washington Strent » Somersvill Helghts
WA, LU

Clark’s Pool Supply
Pool Maintevsnce and installation
1234 Washingion Street = Somersvibe Heights

1734 Washingion * Soevermibe Helghts
WA,

Clark's Pool Supply 2
Mainteasnce avd i

1234 Washington Strest » Somersvibs Ksights

Clark’s Pool Supply
Pool Maintensnce and Insiallagon
1234 Washingion Stresl « Socamravilla Helghts

SLETHTE

Spacisl |
On Now up 1o 40%
Selac! Treatments
il bty 6 b Wt pn e o BT

» Promcm
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* Prprmarent Mssms & Wire

Transforenations
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Swimwear Cabana
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{MCC Creative Library / A

24 "

Cruisin’ Clearance
upto 40% Off | BONUS
Baating Satety SIIJ l!!lt curn

Mame Par & Accassons |

STARBOARD MARINE SUPPLY

1234 Washi Sweal | Samerswhi Hags

—p-mu

@-D.0051490SIN

Boating
Launch Ev

ate Nlarine

@ OL00G L0 LN

O-.06009FdEE LN

: “Marke

lace”)

Usage Note:

The purpose of this
“Summer Scene”
Marketplace layout is to
give you the opportunity
to promote local
advertisers by offering
a variety of price points
to include even the
smallest budgets. They
can benefit from the
association while you
reap the rewards of a
fullcolor page. Use this
Marketplace layout for a
variety of sponsors as
part of a multiple-run
campaign. For your
comvenience, a tab-
sized version of the
page is available in the
MetroCreativeConnection
Creative Library.
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M ETRO Top Ad Sales Prospects

Pro Ceiling Fan Installation
Fast, easy & economicall
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Present these ads, created for this month's Top Ad Sales Prospects, to advertisers In and around your local market.

Update Your Doors
for a Fresh New Look

Millbrook
Doors & Windows

1234 Washington Street | Somersville Helghts
000-000-0000 | Wi niamiwsbste. com
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Outdoor Livin

S Sa
unn‘;n;e)r[HH\;'m | Ena.-.upu-_—l
Park Construction
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facebook
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123 Wi Steeet | Somersille Helghts
mmﬁmmmd@

overSTUFFed"

Clear the clutter with our
secure and convenient
storage solutions!

Affordable Seasonal
& Year-Round 4
Storage

as Jour as

S49 monriy
Act Now &
Get Your First
‘Innlh I‘RI' E
5-- b

Tau.ch-:l-dr T

Alvarez Storage

1234 Washingion Street | Somarsville Heights
G00-000-0000 | www.namewabsite.com
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Our Donuts Catke the Cake
Wa've raised the bar on deasen with aur fresh
and delicious donut treats! Fresh Gourmst

Flarvors & Your Favents

Mational Donut Day » Friday, June 5
BOGO Donuts « All Day

EHOo

Donut Palace

1234 ton Stresl « Somaersville Helghts
005-500-000

* wwna.namewebsite.com
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Enjoy our-ﬂllu!ymww Japaness
specialties, from swshi and sashimi to teryakd,
temipUna SN SEVORY Mool dishes.

Join us on Thursday, Juna 18 for haif-price
sissh| specials and sake tasting flights!
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Got Knots?

Gat the kKinks out New Client SPe:In[
with a relaxing and b
therapeutic massage, Full-Body
Tranquility gﬂ;%ﬁ;%
Massage Spa. | ek

1234 Waahington Strest | Somervills Heights
CD0-000-0000 | wws.ramewsbeite. com
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Festive 4th of July Stock up for Juy 4th.
Partyware ey et s
tableware = decorations « flags & bunting = glow jeWelry = & more

Discount Variety Mart

1234 Washington Street » Somersville Heights » 000-000-0000 » www.namewebsite.com

O, DE009JE0E LN

AD# N1G0GA20001C [EAEETTee S |

20 june METRO* Newspaper Service

015 Wrtre Crmative Graphics, Tnc., Printsd fa U 50



N1506P2 1008C-@ N1S0GP2 1005C-

e
i - EY
P
Lk | m'
# Sugfes
B =

- .M-*.*,‘.'.f5q.1 :

M1806P21001C-@

M1506P21015C*-0

BRSSO\ T~ 7

b A e —
%"“ p— - e e
el

s ZZ ML O TSROV

N1506P21012C"-0 ' _ N1506P21011C"-O o

. Wishing all of our friends and
a a neighbors here in the community
ppy y, a safe and happy July 4th! We hope

your weekend is a blast, bur please

Sweet Land of Liberty! i

Name Business Sponsor

1234 Washington Street | Somersville Heights | 000-000-0000 | www.namewebsite.com
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AD# N1506A24001C [ERHEETERE
Usage Suggestion:
Multiple-advertiser, double truck layouts
present unique opportunities for advertisers
to gain mare exposure while sharing the cost
mﬁm o, S of appearing in colorin a prime position. At
g v ';_/ s Tt e the same time, they give you a full-color
—t J"‘-""-u_-—-ﬂ-f"":q‘.‘-‘ ([ W spread. Use the alternative headings on this
' - - N ‘--J 3 o page to change the focus of the layout, and
- - d . o = \ don't forget to repurpose the content for your
— = ot e = ,___,.---.._ Web site.
=
IR - —
in W > 2 / = 3 The layout can be opened inside the Metro
N - ” interactive Ad Development software (MIAD),
" ‘ ! o e / ‘ Kt where the amount of advertiser spaces can
A - — et - be adjusted with a click of a button, See a
__/.f‘ . A P demonstration in the MiAD area accessed
" N ' \_ from the metrocreativeconnection.com
s y i ; -, home page.
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N1606P25016C*-O

M15D6P25018C"-0 N1508F25000C*-0) N1506P25020C*-O

METRO" Newsmgg& Service JUNE 25

DB et Comatiom Gtaphics, [c,



N1506P26017C"-O N1506P26014C"-0
N1506P26018C"-O

>
M1506P26009C%-0 y

N1506P28010C*-C

™ m

N1506P26011C*-0

N1506P26008C"-C

MN1506P26005C" -0

N1506P26015C"-0

MN1506P26013C"-0 N1806P26002C*-0 N1506P28019C -0
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N1506P62003C-@

@ OF00294905LN

$29

3-Course Specials
appetizer + entrec + dessert

Sunday, June 21 . %:ks . ?:f:ﬂl;sh
g « Chipe s
Beginning at 3pm ' sl
BYOE
.E FhCl *ﬂ;&%ﬁgﬁgnﬂs Kida' Menu Avadable
Al otietmg vepetarin sl
ION £]# oy e il

Carver S Gr111

1234 Washington Street = Scanersville Haghts
000-000 -0000 « warw, namewebsite.com

AD#E N1G0BA2TOMMC [t kive BERT

Polished Petals

/g.rf vt -ﬂé’gmzﬁ * &y aernieeritee -ﬂxv/aﬁ'i_y/rﬁ}f-

- "J;‘ﬁi ‘}‘ :" ‘&I\‘

@ 0L L06¥dD0SIN

N1506F49012C-@

From bridal bouquets to reception florals,
we create gorgecus custom arrangements
for a lasting impression of grace and beauty.

wedding instor Soday mdmahu
::lﬁnlmg possibilities Iorysw special dayl

Book ).-ur_unpr entary consultstion with ‘

C .;’1/(’&;’(/(’(/ FIO ra IS

1234 Washin Street *» Somersville Heights
. mw.mmwabsiiamrl;ﬁh’g II

AD# N1GDEAZTOD3C [t ki B 4]

METRO" Newsgﬁeﬁg_ Service

D3R Mt ot Goapiiicn,

MN1506P16004C-@

N1506P16011C-@

i Lo (il mﬂ LErLE S

2 Free deluxe Continental breakinst buffet
:am:lnnrpodmdhuhdndwpﬂd

4 Swmi-up bar and pool service

5 Orrsite casual and

& Cocktail loungs with live music, dancing and
7 Fitnasa cener, steam room and spa

1 In-roorm caffes, and recrowave

high-speed
10 Mwﬂm-ﬁu fior the kida.

Ho
1 0' Save 25%0ff
: i Sunday &EE,'ELMMS

1Mmmﬁﬁewﬂumbdm

Jeahorse sty o
Hotel & Fevors e

AD# N160DBAZT002C PASS 3COL & 10

Let us create a look that's | twsﬁy&
with a custom kitchen remode, ﬁ“

Dayley
Contrac
Cgutrostiog

W wumbm_e'.-cﬁm

Financing
Available

License SO0000
Penced & Inmered
Lorsl Referemces.

AD# N1606A27004C PABS 3 COL x 10
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N1506P28011C-@ N1506P28003C"-0
N1506P28004C"-0

N1506P28008C"-0

N1506P28009C*-0

N1506P28010C"-0

FATHER’S DAY
Jne2]

N1506P28005C* -0
N1506P28006C" -0

N1506P28002C*-C N1506P28007C"-0

MCC Keyword Hints: Father's Day, dad, family, son,
28 june daughter, gift, barbecue, grilling, picnic, ties, crawn, baby METRO* NEWE-RE er Service
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MCC Keyword Hints: Father's Day, dad, child,
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—Ba

MN1506P30002C-@

—

B
¥

A
<7

N1506P30009C-@ N1506P30004C-@

MCC Keyword Hints: Father's Day, gift, lifestyle,
30 June family, son, children, recliner, chair METRO® Newspaper Service
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 Father's Day Gifts & Dining =xo ¢
\-- C:-c Remember Dad on Sunday, June 21! g gﬁa

N1506P11001C"-0

“x.._.-f

BB Li

o) Z 2z
¢ = : g2
EE A Father’ 2 8 |
gg Day Gift Fit g & g
ég for a I\L'm; § E
# Save 25% Off |
Wel [[mg iy Al :;\3:::: Rl n:n =

?§ a special ménu to ' my ST %

8 rate Dad’s B:g tf;ty' : et %

:3 a - Fmarvanm Wak o :

g3 Kawara Sushi Milton Furniture a

= i ?

i | ertresssas gy || vt

2 [»]
sl Wrap Up Your Make YDad's  Moviing g ﬁgi
gl Father's Day ' g 2

= |
§ _ r:.mfzw!matm .zizbmtncet{um&mwﬁ 2 g
: ot bgs & ks = - .

E Hﬂ"- g,

s fragrances « ulks Bes. » novelty sods
‘glb Mh'plmc.dud.mdm

Complimentary gift wrapping service
Opan Father's Doy | Dam-4pm

i Astor Fine Gifts

¥ 1234 Washington Strest
Somersvilla Heights
L wwwhnamewebsile.com n n

@-2100294905LN

:olpf{m VOonuts LG

Streat = Somersville Heights  per
Eﬂwwmnﬂmbﬂlba "

| AD# N1506A31004C
PASSICOL £ 4.5

N > z EfE|
:f Give g 8z
28 Dad a §oE
y Ride! s B
a . Father's Day Sala 1" T
| UPTw 5 I T E
HE e m . 251 it Blsce P M e b kit i » et %
3 BRI G| Highvay Bioles ]
E % /ﬂ:u S e g bl L bz S abing &
gg 3 E
1 %.‘,{::%?;f;{z' Lo Komrioman Wamach | o
% j'g the Outdoors s nc igh- oo 1V, gt Him o e & E
° ﬁ SAV:E FREE $25 ﬁ'

GIFT CARD

$5 OFF

Any Purchase of $25 or More N + ek

b el o coagin 200015 Lt e, srn campirg = hiag =
et b, L el cnsirbaia beirs pacis sporta » & mor

Discount
Electronics

@-DB00SE490SIN

MN1506P26004C*0 N1506P26002C" -0

| AD# N1508A31008C |

é SpOI'tS & OllthDf Depot 123 Weskington Stret
% w - -Wm%mubaﬁi?uﬁmms n www. ramewebsite.com l':l

..........................................

AD#E N1508A31001C [LSTiTe o I8 3]
ADE N150BA31010C 10x13

METRO" NewsEaEer Service JUNE 31
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M ETRO Themed Event Package

FathersDay Bl :
Father’s Day S

Ct‘lLI]Idlil 15 0%

@ DB00BE4005 LN

AD# N1606A32005C EETERE]

. e
@ DL000EQD0S LN
@ DVO00EAI0S LN
Or.020026d90G LN

Shirts

on sale from

$29 sHop

Broadway
Menswear

N1506P36006C @

N1506P32001C"-0

MUBALE AL, AD# N1506W320035
o L add- A ppevved
xz‘j.:: Em m N1506F3600$C-. N1506P32002C"-0
Dad-Approved ls}:il?ﬁ d o
rts  Broadway Menswear
o b M- Approved
N GIFTS fae m*“ GIETS 2= piotem
[ AD# N1508W32004L |
CAMFAKGH:
Q 4 2
Q| Dad-Approved ¢ = 9| Dad-Approved = Dad-Approved
;| GIETS & : 3| GIE S : GIF :
g ] 8 | aEa g 3
b P@rw mwmnuh - g = ;I!J,ghzmw :-al.rrru.'.r g - F@!um -u»rnur g
= fiewrire athletic loaks for = latest cusmal wenr styles =
Father's Dayi for Rather's Day) Q fo.rﬁurnuﬂ m.-r o]
Coli Cotlon @ Button-Fromt Colton ® Dress Diress [ ]
Sulrla, Rolos durs.  Healoe - A
$18 S0 516  $10 $29  $35
mrmermrrme et ~ e = [ [ B Father's Day
Swi Basketball = = i ca = Silk 5 15 Sunday, =
$20 s15 (A § $25  $15 g $25  $79 g
Broadway [Zitgugs i g Broadway Zifangsie g Broadway 2 g
MENSWEAT  mwsmemsinincon MENSWeAr  wwamowbstocn MENSWEAT  wwunmmbsincon
ADil N1506A32001C W)
PABB2COL x5 PASS2C0L x5 FASS200L x5
32 ,une METRO" NewspaperSemce
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These valuable packages give you what you need to take advantage of timely seasonal and
event happenings during the month. Each provides a heading, imagery, print, Web and

mobile ads, a ready-made cover design and a quick-sell multiple advertiser page.

[MCC Spec Ads & Covers Library

Ad Type pull-down menie “ThemedEventPackage”)

WER ADS:

i Sunsational
Family Vacation |
Savings

BOOK
NOW

v Seug
_ Beach kesort

|

N1506P36001C-@

&
o
8
o
]
]

1234 Washington Stree! =

Somersville Heights
000-000-0000
wWhww nomewekbsite.com

Companion

QUICK SELL:

Sunsational
s Family Vacation
: Savings

Seagull Beach Resort

1234 Wazhington Street » Somersville Heights
000-000-0000

* www.namewesite.com

ADF N1506W33001S WEB ADS

Sunsational
Family Vacation
Sovings

i

y

' AD# N1506W33001L

CAMPAIGN:

Sunsational
Family Vacation
Savings = &mm

Q

O

3 facebook 1DS EAT PLAY

| seonu SR

= Beuch esor
g e
wwin_nammewebsite com e oy

@ OLO09ELS05 1IN

ADH N1506A33001C W)

PASS200L ¥ 5

METRO" NewsEaEer_ Service
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N1203P46009C -0

Seagull Beach Resort

1234 Washingion Sireed » Someeville Hesghts
D0C-DOCHONN0 = whww. NOrminwibialle. com

Sunsational
FGIT!IH." Vacation

Seu%ull %_
Beach Resort | SeEsssss
kit
DO0-000-0000 o b by
wewwi.namewebaise com LT o

N1506P22000C-@

AD# N1506A33002C
PASS2C0L x9

SECTION COVER:

@01 L0EI0SIN

AD# N1506A33004C

N1203P46000C*-0

L OCA Travel

‘Mﬂ-l-#-.

Within ar
r's Drive

.x13

=Vacation
\""PLANNER

N1506F33001C*-0
MOBILE ADS:

% Seagull
;. ™ Beach Resart

} e
AD¥ N1506W330018B

= NA506W33001W

Sunsational
Family Vacation
Savings

@-06009E49051LN

i’

Seuqy"
Beach Resort

1234 Wshi Sml

4 Ty wate
mSnme ravilks ﬁn?l rv“f

-ﬂ:ﬂm
W, DO S s . Com m‘“'"" Hew

AD# N1506A33003C

PASS2COL x3

JUNE
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M ETRO Themed Event Package

SECTION COVER:

S T gy

NAME NEWSPAPER

“Flann lma Ehe Menu

Paty Favors & Theme ldeas
Discount Pty Suppliss

QUICK SELL: WEB ADS:
Cdﬂb\'ﬁ’ttﬂ uﬁ t: l&lb | Jl 0

=z

g Haw 1o

y
“What can

]

| bring 7

MN1506P34001C*-O

MOBILE ADS:
; *—‘\ 1M
f elehmala Z\;_qr‘&!ﬂ'!llﬂ.“ I.iqu;rs

ELECP LGN, rm Frlenﬂ]r I.im.lnrs

AD# N1EOEM1W

1 Friendlyﬁl.i.quur:.f. -

SAVE 10% OFF""'":

[ Your Next Total Beer Purchase | i
e T =

[ 0 nisosasaoorc RN

PASE2COL x5

34 ,une

z [t ¥ g cuars
8 i *
pB  AD# N1508A34005C [IRTTARE B
zZ8 =z 3
15 %
@
¥ :
2 8
e o
L ]
o
g
a
2
=

Al flie iy et e T
4 o N N e TR P R
'(_:’{:"‘c”-.':/-f:w"t”.-f e [ £, AP i il He

O DELDGF90SEN
.'C}EGOGE‘dWEI-N

Frlenv:ll:,.l Liquors

124 Washirigton Street» Sanwﬁwtl
O Co- (00D mm

' SAVE 15% OFF | SAVE $10 OFF

| [ Any Wine or Champagne by the Case | H [ Your Purchase of $75 or More | i
i (] SR | | e D) ST
&Dl msosmm:x:
PASS 200U x 8 PASS2COL x4

METRO" Newspaper Service
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These valuable packages give you what you need to take advantage of timely seasonal and
event happenings during the month. Each provides a heading, imagery, print, Web and

mobile ads, a ready-made cover design and a quick-sell multiple advertiser page.

{MCC Spec Ads & Covers Library / Ad ill-down mente “ThemedEventPac
WERB ADS: SECTION COVER:
In Business
Docto r ? M If.m New Bar/Restaurant Opens In XX
* O k
Find one fast @ e =
namenewspaper.com 2 ° 2
g 3
na
—_——— .ugi § 8
| = zZg 0
@ < [}
32 I
p: z z
3 2
g 9667 x 13 . 3
@ 5 S
=] E
£ 3]
% ®
CI)CIH;?E Tﬂﬁ;i:ﬂsw ; 2
dozens of busini =
N s Koo Need a Doctor? g
Find one fast @ namenewspaper.com ; SR %
CLICK HERE to browse % [
rﬂ‘lﬁ dozens of businesses,
. from doctors to dogsitters, a
Somersville Fght here n our areal g
Press ® ERE'S
1234 Washington Strect " ﬁ
Samerile e The Somersville Press m CHRD'
mnaﬂ'nmapa'mm 10203;“'“” .sm;mm Local Business Guide
MN1506P35001C-0
AD# N1506W35001S MOBILE ADS:
. R — _
Need a Doctor? ;
2 N1506P37004C-@ reesllyly _:—‘” el 5 m:mllc
:
Need a Doctor? o v v | The Somersville Press e e
Find ane fast @ namenewspaper.com ’;;'““mﬁ':rmi -, phbebbcamisoive g Need a Doctor? ﬁ}.) g‘:mnvﬂk
| A Find o fat = Tigp Hee Fov o) ?'E‘—

CAMPAIGN:
Need a Doctor? Need a Maid? Need an Attorney?
Find one fast @ namenewspaper.com Find one fast @ namenewspaper.com Find one fast @ namenewspaper.com
———— - '[ -
: = & i = 1 =z
B = =
g & g g
P & 4
=~ = =1
g 2 8
o a8 o
Click on the Local ® @ ®
smhb'lomm To advertise, To advertise, To advertise,
o tocors o dogsiters, | ST n e e wnt 1o ealthcare, | Mrsenewspaer o ’”"".:‘afﬁﬂﬁ" Aiscmmpape con
Irm ﬁmmww SRR AR #ght bere in cur areal N right, here in our aseal CLol i
The Somersville Press The Somerswlle Press The Somersville Press
In Print & Online = Subscribe Today ine = Subseribe Today In Print & Oline + Subscribe Today
W/ AD# N1506A35002C
PASS200L ¥ 5 PASE2C0OL x5 PASS 2 COL x5
METRO" NewsEaEer Service JUNE 35
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N1506P36001C-@ N1506P36007C-@

N1506P36002C-@

! !* p - a -
N1S0EP36002C-@  N1506P36004C-8 N180EP36011C-@

—

.
»o

-
L

.

N1506P36012C-@ N1506P36003C-@

MCC Keyword Hints: Father's Day, |ifestyle, family,
36 june children, son, tablet, leisure, pool, beach, dinner, sports METRO* Newspa&g éenn'ce
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MN1506P37010C-@ N1506P3T005C-@

N1506P37003C-@ MN1506P37001C-@

A

WEBDESIGN

o'e

NASOEP3ITO0EC-8 M1506P37004C-@ MN1506P37007C-@

.I'-'\ |I e -

= E D Il -

] ' .‘ e

-— T - i &
MN1506P37012C-@ N1506F37011C-@

MN1506P37002C-@ MN1506P37002C-@

MCC Keyword Hints: cleaning supplies, tools, hardware,
METRO" Newspaper Service business card, medical, legal, housewares, Web design JUNE 37
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N1606P38012C-@

N1506P38008C-@

N1506P38005C-@

MCC Keyword Hints: gardening, garden, flowers, greenhouse,
38 une weed, door, sunroom, window, children, reading METRO* Newspagg[ _S_en.'ice
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N1506P39005C-@ ' N1506P39006C-@

o M

N1506P39014C-@

N1506P39013C-@

MCC Keyword Hints: lifestyle, motorcycle racing, music,
METRO" Newsggger Service DJ, summer, allergies, smoothie, burglar, crime, handeuffs JUNE 39
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These unique ads are designed to have page content flow around

M E -I- R O their shape. Give advertisers added value by running them alongside
corresponding features from the MCC Editorial Library.
AdScape Ads oy 2

{MCC Creative Library / Ad Type pull-down menu: “Adscape/Shaped™)

Promote Premium Placement Opportunities
With Metro AdScapes

Usage Note:

Usa this shaped specialty

ad to publicze a summer
beach destination, including
beaches, attractions, boating,
fishing, watersports and
restaurants. The ad's unique
positioning Is sure to

draw extra attention for

your advertiser while gaining
premium pricing for you,

-0me "sea” what all the J
excitement Is about:

Beautlful beaches,
family attractions,
___boating, fishing,

surfing, sightseeing,
‘world-class restaurants,
vibrant nightlife and so

much I'I'HJIB]

stop by or vislt us online

Companion
WEB ADS
available
on MCC

o an

ADE N1506A440001C [EEECLE ST I v |

40 june MEI'RD‘QuewspaPer Service

5 Wty Crmathves Craphvict, Tnc., Prited 1 US4



Capture the free-standing insert market with these ready-to-sell

opportunities. Offer targeted zone distribution to attract
M E T R Si“gle Sheets infrequent advertisers, or sell them as regular ROP.

(MCC Creative Library / Print Ad Type: “Single Sheats”)

MN1506PE2003C @
N1506P48008C-@
N1506P48007C-@
& DE00BR490SIN

YOLII‘
LIQUOR STORE

We have all of your favorite brands and

WEEKLY SPECIALS selections in stock at great prices!

W lsiv dlw yoii bo relas and ssjoy o delighti combinsiaon
af grest focal and service bosight! Sample & varisty of
chef s specisliies, from pasta and sealood bo sbeak,
chicken andl larm frosh vegelarian entrees. We alss offor
n extensive selection of apgelizers and homemals
desserts ko make your evening complels

Buy One [lem,  Free Appellzer 3-Course e L e S D
Get One llem ~ With Purchase Dinmer : i ity T4 S

at Half Price - of Two Entrees . Only $14.99 | 30 Craft Beers On Tap
Ermery Moo day Might Every Tusaday Night | Every Wednaaday Night Erireg ot oo o purchams & A-cuns grosier of 33t iguies ars

Private Evenls & Reservidions Welcome
Open Nightly at 5 p.m.

Candlelight
Bistro EHE
1234 Washington Street

Somersville Heights
CHMIAMMOHMD

www namewebsile.com

wrenn B DINING

1234 Washington Strect | Somersville Haights | A
000-000-0000 | www.namewshbsite.com e i

Opar Mondiy-Saturdiy 11 arm-10 pm, Suncey 11 am 4 pm

MN1S06P62007C-@  N1506PE2005C-@ MN1S06PEE007C-@

ADE N150GA41001C LAY AD# N1506A41002C EELERL

s X
o =
g W olfer o full spacirum ﬁ
= of prefusalansl styling o
- sarvises to ksap your hair
G Loaliing belthy, gorgeaus § your wahicls is safs for
2 T z e~
= » full & Porial Highlights + TarveLips & Faciory Madmtanancs
= + Couates kot  fir Coreltionng
 Hoir Exiengios = Chchesn, L Transmissions
+ Vevakin Skighiesing * Engine Cresetud
& Dby Condianing = Tirg, Flctation. & Balencing
* Fockoh, & Wi ng - Whesd Mgrarmert
» bomiames & Fediours + Shocka & S
» Toaning 4 Asborh Tormieg & Dingrcatics & Elactrical
W vis ond el Name Brand j Your Extended Warranty

cok and sding productl Plan Is Welcome Hers!

Qil Change & FREE 21-Point

Lube Special Safety Check
pa ty Any Repair

[EoT S =—

Dunee Famiy &ato Aepar Dunme Famiy Mo Aepair
L Pitgton Stresl L st

Dunne Family Auto Repair

1234 Washington Strest | Somerville Heights 1234 Washington Street | Somerville Helghts -
0000000000 | www namewebsite, com 000-000-0000 | wiew namewsbsie.com facebook |

Cr.D6009FdE0Z LN

AD# N1506A41003C LEERY ADE N1S06A41004C TR
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M ETRO Shop Local

N1506P42005C-@

N1506P42017C"-O
N1506P42018C"-O

N1506P42012C" 0

M1506P42016C"-0O

Summehl  EGSFRYCATION

N1506P42014C°-C N1506P42011C™-0

N1506P42010C"-0

MCC Keyword Hints: shop local, shopping, retail, produce,
42 une supermarket, fashion, shopping bags, ice cream parlor METRO® Newspaﬂir égﬂljgg

TN Mrtm Crmathve



Support for area businesses is fundamental for a strong community and the foundation of every
publication's ad revenue. These valuable sales campaigns are designed to position your paper as the

champion of local businesses, and therefore allow you to take the lead with “shop local™ advertising.

Print &d Type pull

nenu: “Campaign”)

=
5 :
(&) o)
2 § “SHOP
Eé 2 LOCAL"
B SUPPORT
= This month, find a
| “Plan Your Summer
é e § Staycation” page
it designed to increase
= § exposure for small
g With hundreds of shops, =z== husinesses. It can
2 restaurants, entertainment § m o oen easily be adapted to
B & A venues, activities and & % ] accommodate larger
g h'“:;"fnm"g‘ "'9:;‘ g E = Q display spaces as well,
why go anywhere else? g § % § Promaoting local
] shopping s more thz_m
. 2 2 2 an economic necessity
Q In many areas; it has
Q i o = become a source of
Y community pride. Look
§ e SRS § for two additional “shop
o o local” pages each
§ The Docks Cafe The Somersville Zoo0  1ha somersville month for a variety of
E Frash ma.alm:n-\:l.I Kanpai Sushi Ask abw‘t' iusumm ku:ltg'm Aquarium advertiser categories,
friencily sarvical Open for junch & dinnar. programs: A non-profit anim s E S0 you can keep a
s Svanchie. Try our claly speciaisl ) geniztion. ol Tt Acrision A local c;mpalgn goigg.
omahie b = e el = by Every Tuesday! Many have companion
Vorrnamewshaln com SeranamwEeANe. com Ry - W"“ Web a:ifso readr"y_';o
-, present for combo
e com = package buys, too.
Cucina Amore The Docks Cafe The Somersville =
Authentic Nalan culsine. Frash seafood, Aquarium §
Reservallons welcome. friendly service| Chack out our new seanorse )
1254 Stroat Kids' menu avallable g:hlbﬂ! Twoter Admission g
00,000 D000 1 on Sl Py O
Eomernills
| (me— I oy 3
Z s ok . A
3| Kanpaisushi e e
= nner. [ ! 1 E I I destination, Mew swimwear
% Try our da:ly spacials! H HE Boardwalk stylas now in stock
1254 o Strest Amusements
= 000,000,000 Games, rides & fun Somererie Haghts
e com Club Halo for everyonal o A O
g;.lﬂﬂl Ille avary weakend! s‘;z:clats “M:.:‘
+ orily. "Hm
The Docks Cafe 1234 %= 55 0000000 Home Bliss
Frash Sﬂ&m,l mﬁn R Mawe b e, Com Unlquegﬂ‘ts & home
L 1] ACCALE0res
Kids' menu avallable, bk e doheiocedion mmﬂnndlsamshuﬂmmﬁ
T
werw namewsbsile.com G ﬂﬁg ugrpnltegl actl: programs! A non-profit animal  Soetoooos L
from around the country! ':m kX,
Tickets online. i
Cucina Amore s
Authentic itallan culsine. el o MRk TAaele o mﬁnﬁgh‘:mi iquas.
Reservations welcome. oo collectibles = estate jewsiry «
124 o St vintage clothing = & more
e The Somersville e =3
wernnamewebsiie.com Vin Wine Bar Aquarlurn Somarseila Heghts
Unique wines from araund Chack cul our new Seahorse  D00.000.0000
the world. Sample our axhibltl Twoler Admission RO
Kanqai&gﬂ IdI tasting Nights & tapas! Every Tuesday!
Open far rriar. 1234 on Sanect
Try our dally spectals! oo gy %&m"wm e Layla's Bl::-ullque
1o ok Sneat SNEIN o wwrw_namawebsite.com Hat summer fash
% destination, Nswsm'nww
O i styles now In stock!
Rick's Gm‘nedy Glub E;;‘ardwalk " 1234 Washighon Strest
Featuring the hottest usements
The Docks Cafe from around the onmtr:.n Games, rides & fun o T
Frash saafood, Tickeats onling. for ne! Waakday
friendly servicel L iR speclals avallabhe.
Kids' menu avallable. ol L i
R 608 ca s Somaernil Home Bliss
Samarsitle o o i o R Unique gifts & hame
s — i ACCAES0MES. NaW SUMMar
Club Halo merchandise arvals!
" — The Somersville Zoo 1234 Wastisgton Siest
Cucina Amore Locrariis Mot Ask about our summer kids®  Somemi Haghi
Authentic lalian culsine. 006,000.0000 programs! A Non-profit animal  www.ssmewsbaie.com
Reservations welcoma, oo rescue organization.
L — —
ADF N1506A [+

10513
METRO" Newsgaggi_ Service

IS Mrtre Cmation Gtiphics, [sc, Pristed
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M ETRO Metro Retro

N1506P440094-@

MCC Image Type: line art
MCC Keyword Hints: retro, Father's Day, wedding, sports




Over 100 years of providing premium content makes Metro's archive one
of the deepest and richest in existence. Now you can access some of
the best from years past to use in your creative design work.

(MCC Creative Library / Keywords: Retro plus art subject)

N1506P45003A-@

MN1506P450094-@

& 1

N1506P45010A. N1506P45013A-@

MCC Image Type: line art
METRO" Newsgq‘per Service MCC Keyword Hints: retro, Independence Day, travel, home IUNE 45
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M ETRO Templated Special Sections

M1506P46006C-@ N1506PAE002C-@ N1506P46004C-@

N1506P46003C-@ N1506P46005C-@ N1506P46001C-@

Fully Templated Special Sections & Collateral Material rresent sell. Print.

to participate in your section are also included in the package. Adapt the
postcard to an ad, or create a reader version to promote the upcoming section.
View this month’s How To package in the Templated Special Sections Library, If
you like what you see, call 800-223-1600 or emall service@metro-email.com
to order and grow your special sections revenue!

Want to grow your special sections program and ad sales, starting now? With
Metro's fully templated print sections, you can (enline versions also available).
These beautifully designed 24-page sections come complete with professionally
written articles and eye-catching imagery surrounded by a wealth of ad positions.
PLUS, a sales sheet and self-promotion postcard to invite advertisers

== NAMENEWSPAPER PR3 mmsmsm.

HOW TO

|'|-| I-llr s “llnll

1234 Washingion Street | Somersville Heights | 000-000-0000 | www.namewebsite.com

5% 7 POSTCARD

8511 SALES SHEET

METRO" Newspaper Service

46 une
'M‘Mr-f_ru}hl’l I,h Frinded in U 38



Metro Templated Sections are an optional add-on to your Metro Newspaper Service subscription.
Call Metro's Client Services at 1-800-223-1600 for more information and pricing.

N1506P4T001C-@ N1SDEP4T00EC- M1506P4T003C-@

i

ot
- fibﬂ{' ::;::;E)CEI'CISEES

mh enerdy « —_—
'| PP i I
E ':Eaxaﬁ&'-u'

heﬂuh-u
WME'XE'LC|SIE 0] PEOP"?fbodu

N1506P4ATO0SC-@ N1566P472C-. ﬂNiE{)EP-l?DMC-.

Fully Templated Special Sections & Collateral Material rresent Sell Print

Want to grow your special sections program and ad sales, starting now? With to participate in your section are also included in the package. Adapt the
Metro’s fully templated print sections, you can (online versions also available). postcard to an ad, or create a reader version to promote the upcoming section.
These beaufifully designed 24-page sections come complete with professionally View this month’s Health & Wellness package in the Templated Special Sections
written articles and eyecatching imagery surrounded by a wealth of ad positions.  Library. If you like what you see, call 800-223-1600 or emall service@metro-
PLUS, a sales sheet and selfpromotion postcard to invite advertisers email.com to order and grow your special sections revenue!

Targeted & Effectwe
CIVErusing
I T

-ﬂ bt i
mh pbve ou 8 hesalthy v o o |

Dirnertime Discipline |

BS5x 11 SALES SHEET Sx 7 POSTCARD
METRO" NewsEaE-er Service JUNE 47
0300 % Mrtre Comtie Guphics, [ec, Frisisd m US4



MN1506P48001C-@ N1506P48009C-8

N1506P48004C-@ N1506P48005C-@ MN1506P48006C-0 MN1506P48010C-@

N1506P48008C-@ N1506P48007C-@

_

N1506P48012C-@ N1506P48013C-@ . N1S06P48011C-@ MN1506P42003C-@

MCC Keywaord Hints: liquor, alcohol, beverage,
48 june wine, beer, cocktail, glass, bottle, shot METRO* Newspagir éenn'ce

TN Mt Crmative Printed {3 158



MN1506P49012C-@

N1506P49013C-@ N1506P49002C-@

N1506P49001C-@ N1506P492002C-@ N1506P49004C-@ M1806P42007C-@

sl
N1506P49005C-@

N1506P49009C-@

MCC Keyword Hints: wedding, bridal, bride, cake, flowers,
METRO" New paper Service marriage cerificate, rings, jewelry, bands, bouguet, spa JUNE 49
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N1506P50004C-@
N1506PS0005C-@ W

N1506P50009C-@

= a
e :
Ii% Rl
N1506PS0001C-@
50 june

Usage Notes:

Use these backgrounds to help promote, home and garden, Fourth
of July, summer, travel, home improvement and more. Employ them
for individual ads and campaigns, full-page directories, multiple-item

merchandise ads, event schedules ... and more,

(MCC Creative Library / Image Type pulkdown menu: “background”)

A

TP Mrtre Crmative

M1506P50008C-@
MN1506P50007C-@

N1506P5001 1C-@

METRO" Newspagg[ éenﬁce

Frinded 1n U 54



N1506P51001C-4

55y
‘ »
&

N1506F51005C@ N1506P51004C-@ N1506P51003C-@ N1506P51002C-@

N1506P51006C-@

METRO" News

-

L

-

i
I

paper Service

IS Mrtrs Comathon Ciphics, Tac, Privted ' U5 0

Usage Suggestions:

Use this confetti and
streamers photo as an ad
background or page header
for birthday and anniversary
announcements, birthday
party supplies and business
birthday party hosting, in print
and online.

Usage Suggestions:

This photo says summer

is here. Try it as a page
header or background for
waterfront dining guides,
trave| directories, boating and
marina supplies ads, and
mare, in print and online.

Usage Suggestions:

This flower and wasp photo can
be used in summer gardening
ads, home pest control, digital
photography classes and
summer fashion ads, as a
background or page header,

in both print and online.

Usage Suggestions:

Use this black-eyed Susan
flower photo as a page
header for family reunion
announcements, or a
background for summer
gardening ads, summer
fashions, summer beauty ads
and more, in print and online.

Usage Suggestions:

Images of doves are perfect
for wedding invitation

ads, summer wedding
announcements, estate
planning directories and more,
in print and online, as page
headers or in ads.

Usage Suggestions:

Whether you employ this
lipstick photo for beauty

and cosmetologist senvices
directories or beauty and
makeup supplies ads, it'll be
sure to get attention, in print
and online.

JUNE

51
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Mews, Business, Shopping, Classifieds, Weathes, Sports, & More
N1508P52018C°-0) NSRRI
N1506P52007C"-0 4
v
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ti: L'i',ll
M1506F52014C*-0)
N1506P52015C* -

&
e
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N1506P52013C*-0 N1506P52008C"-0 M1506P52017C"-0 N1506P52016C-0
52 une METRO® Newspaper Service
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N1506P53008C"-C N1506P53009C"-C0

N1506P53003C*-0 MN1506P53001C*-O

METRO" Newspaper Service JUNE 53
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Usage Note:

Thesa frame-and-
heading ad starters
are also presented
as frames without
headings for you to
usa In your pages
and ads,

They can also be
used as background
letterhead templates
for customers of your
printing business.
Plus, you can
repurposa them to
use In HTML e-mall
for nawsletters

and messages

that require extra
attention. Select
“ad starter” from
the Image Type
pull-down menu or
type “MetroBlz™

as a keyword In

the MCC Creative
Libyary to search
and download
these [tems.

54 une

FCII'ITI Fresh

iDumyép‘e'cnuls_

-0
(BACKGROUND ONLY-METROBIZ) -
N1506P54004C -

N1506P54013C"-C
(SPANISH VERSION)

(BACKGROUND ONLY-METROBIZ)
N1508P54006C*-0
‘N1506P54015C"-0

(SPANISH VERSION)

BARGAINSS

I "
N1506P54028C"-C) ks
(BACKGROUND ONLY-METROBIZ)
MN1506P54008C* O
S N1508P54017C"O
: / (SPANISH VERSION)

PRSS 2 0L =525

TOP GIFTS FOR
FATHER S DAY

2,
v
25

»

N15Cﬁ1’540240 -0
(Bh:lﬁGIIDUHD ONLY- HEI'IWIIII}

-—1 )
. ’

N1506P54014C*-0
v (SPANISH VERSION)

oee lou
al the Shore.!

N1806PS4027C* -0
(BACKGROUND ONLY-METROBIZ)
N1506P54007C* -0
N1506P54016C* -0
(SPANISH VERSION)

PASS 2 COL. u 5,25

Worlds Best

Travel Deals

N1506P54029C" -0
W (BACKGROUND ONLY-METROBIZ)

N1506P54009G"-O

N1506P54018C"-0
{SPANISH VERSION)

PASS 2 COL, 2 5.25

W1506P54021C 0
(BACKGROUND DNL)

MIS0BPS4002C"-0 |3
MNI1SOEPS4ONIC"-OF |
(SPANISH VERSION)

PASS 1 (0L, & 5.25

Souvenin

Sﬁop

N1BOBPE4022C" O
{BACKGROUND ONLY)
N1506P54003C+ O
N1S06P54012C*-0

{SPANISH VERSION)

PASS 1 0OL. % 5.2%

METRO" New;_.ﬂg er Service

PN Matre Bmc., Prinked {a USA,



- ( =B

MCC KEYWORD HINT: metrohiz
MN1506P55001C*-0)

MCC KEYWORD HINT: metrobiz
MN1506P55002C"-0

[

MCC KEYWORD HINT: metrobiz
N1506P55003C*-0)

MCC KEYWORD HINT: metrobiz
N1506P55004C*-O

anzﬁi‘ﬁﬁ?ﬁ[ Service

DI st Comati

N1506P55007C"-O ol

N1506P85008C" -0

MN1506P55000C"-O

MCC KEYWORD HINT: metrobiz
MN1506PS5005C*-O

MCC KEYWORD HINT: metrobiz
N1506P55006C"-0 ol

Usage Note:

MetroBiz, banner, summer, travel,
Father's Day, Fourth of July, holiday,
Independence Day, Canada Day

Use these timely frames in print inserts,
ads or online ads and areas. ltems that
Metro creates to help you expand your
printing business are keyworded as
“MetroBiz" for your convenience in
searching and downloading. The banner-
style frames can be used for top- or
bottorm-of-the-page print ads or
repurposed for Web banners, Look for
more seasonal and timely subjects
throughout the year.

JUNE
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To view individual icons from a set in MCC, click the “i" under the set's

thumbnail, then click Related Content. For those elelments you want to
M E T R 0 lco“ 5et5 download, click the Selector box under each, then click Download.

[MCC Creative Library / Image Type pull-down menu; “leon Set”)

MCC KEYWORDS: ICON SET, BREAKFAST
N1506556001C"-O

N15068S56003C*-0 N1508556002C*-O

MCC KEYWORDS! ICON SET, SUMMER ML KEYWORDS: ICON SET, ICE CREAM, POPSICLE MCC KEYWORDS: ICON SET, FIREWORKS
N1508856006C*-0 N1506556005C"-0 N1508356004C" -0

56 june METRO’ Newspaggéggjgg
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bee & @

N1506P57025C -0 wlle

1

N1506P5T0R6C" -0

N1503P5?C O N15DEPSTOE3C-D

i 5 8
o . —_ —
..... L - | N -
Bt N1506P57029C"-O -
ﬂ“ B - im
e
L) " - e
N1506P57026C"-0 e b oA d \ =/
= — “w—
. N1506P57031C*-0O
— N1506P57035C*-0
5 i==,,_,;,.,
JULY P =
) ! N1506P57030C"-O ﬂn
_ = %
AAN JULY o ' S N1506P57037C*-0
T N1S06P57022C-O e N1506P57027C™-O e b oaed
N1506P57020C" -0 N1506P57024C-0 o N1506P57028C°-0 : N1508P5T034C" O
N1506P57032C*-0

WJ‘“ lr o mce

Keyword Hints:

Nl ¥
 E If L
w = -
Individual elements in lcon

N1506P57001C*-O o
i
\‘ X W Se_ts are lce“ymrde!:l as “jcon”
- b and “symbol." Use either, along
“berder” from the Image Type
Try keywords of “summer,”

with another keyword, to

3 - . quickly find what you need.

I I I ﬁ é * To search for borders, select
otk pull-down menu along with your

N"SCGPS?WQC.'O* N15Cﬁp570030'0* N'ESWPETCKMC‘-O* keyword(s] in the Search box.

*travel,” “Father's Day” and

“Independence Day” to access

1) _IU I_.Y borders on this page in the
-Iu MCC Creative Library.
- ! MO KEYWORDS: [CON SET, INDEPTNDENCE DAY

N1506P5?006£:*-o -‘- N1506857038C"-0

ZEMZENENT

M1506P57015C™-0 e

- = , .- —
N1506P‘5?MED‘-C}* N15mp57m;rc'.o* N1506PS7006C -0 o

DT FEYDT T 2 &

N1506P57008C-0) N1S06P57018C*-0 M1506P57018C"-0)

%: ; % (e

i 11
N1506P57011C*-0) N1506P5701 BC;-C} N15EBPE'-{}1 4C-0 N1506P57T012C*-0 N15:|3p5?g1g-:; O N1506P57O1TC-0)
METRO" Newsgaper Service JUNE 57
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MN1506P58006C-@ MN1506P58007C-@

Daily Hews

MNational Housing Markets are
Struggling to Stay Afloat

N1506P58013C-@

-

N1506P58004C-@

= = 2 p i N _- Ve
Subscribe Today! _ = A
N1506P58002C" -0 N1508PS58001C* -0 N1506P58005C -4

MCC Keyword Hints: newspaper, electronics,
58 ,une tablet, digital subscription, smartphone METRO® Newspaper Service
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-
e

Tuily Yows

Aational Housing Markets are
Seruggling to Stay Afiost

In Print.
Online.
Looking for

On rhe GO something

Your News, Your Way. ] to do with
the Kids?

N1E0EPS8013C-8

\e Your Local

N1506PS8002C*-0)

Staylng connecied bs now easier than ever...

LOCAL NEWS Want 1o find this week's

REGIONAL DEVELOPMENTS hest shopplng dials?

WORLD EVENTS Curious abouit the lntest

DINING local developuments”

ENTERTAINMENT We have you coversd with locally

BUSINESS ;ﬁm:;m:; y

SECRLS i

TRAVEL

RECREATION

REAL ﬁ:lﬁ'll::a;l; E Call or go online to activare vour free trial! ‘

aned se metich more ginm )
Start your FREE Trial Subscription® today,

and starl getting mere oul of every day in Name Ciunty!

The Somersville Press

i ki The Somersville Press
STUOR Sobeghe ot consmmases, 000000.0000 s
E of text NEWS to DN for our free mobile app! W“W_[]E]me“"cbsl te.com -= mﬁ:

AD#E N1506AED001C e e IR 1] AD# N1506A50002C PASS3COL & 10

Exclusive

Subseriber Benelits

= Print home delivery

& Themed specinl sections

# Pull-put shopping circulars
* Unlimited Web pocess

# 3-day article archive

* Free mobile app

» Free e-newsleliers

N1506P30009C @
N1506P39005C@ N1506P62014C-@
N1506P22007C-@ N1506P23002C-@

Stay in Lhe ksow withy
soamgrehensive

from apound 1 m&mLu
region and across the workd.

Text TRYME o 1001
1o get FREE Sunduy
Pelivery for e Month!

@ 09002Pd905 IN @-OZI0BEJ90SIN
N1506PS8008C@

Local Coverage
Where You Work, Your Town.

Play & Live Your Trusted
Catch up on sports, New Subscribers, L NBWS T'Eﬂm.

shopping deals,
i =
:ifﬁfﬂn;mﬁms. E’Et ll?j;“fee"s ™ Prefer Paperless News? I
politics, job openings, or 4] unlimiied online, tabl
homes for sale, cars for  Call or go online [ s b ety NI
snl:.':fndu::]:cewil: ! loday Lo get s slancd" g J .'i|'|t:li:'.::IIkllIgiln:lm‘j:ulmll|'|tiu:'|ﬂm
vour local daily wervice through 00.00,15, Onkne Introductory Rale
hewspaper! i % Qi $aea wusk lox 12 wosks
z
The Somersville Press The Somersville Press
In Print & Online print = onfine = mobile
000.000.0000 Q00.000.0000
www.namewebsite.com www.namewebsite.com

AD# N1506A52003C PASSICOL x 10 ADE N1506ASB004C PASS3COL x 10

METRO" Newsgape_r Service JUNE
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N1506PE001EC-@ N1506PE0015C-@

-

'fﬂ .:“'

gy

N1506PE0001C" -O N1506P80002C" 0 N1506PB0003C*-O

MCC Keyword Hints: travel, vacation, getaway, tropical,
60 ,une water, almplane, cruise ship, beach, world, getaway METRO* Newspa&‘r Service

TN Mt Crmative T, Printed {3 U 5.8



MN150EPE1025C-@

N1S06PE1024C-4 N1506P61020C-8

N1506P61010C"-C

N1506PE1017C*-0

Ty

N1E{£PB1DD5C, -0
N1506P61004C" 0

N1506P§1015C*-O

MILK

N1506P6 1006C*-C

N1508PE 1002C*-0
N1506P6'|00?C O

N1506P61009C"-0

ha (8 7

M1506P61001C"-0 i N1S06PE1003C-0)

N1506PE1011C%0)

MN1506P61019C-@

N1506PE 1023C-@

—
o _q‘-fg
M1506PE1021C-@

N1508P81012C*-0

o Teow

& Dairy Month!

N1506P61014C* -0

JUNE i

ﬂ1
Dairy sﬁpggIALs

N1506P61013C*-C

[ /

\ Nohodv

Name Sponsor

AD# H1S0BAB10MC [LET Tas B

METRO" NewsE_ggﬂ Service

L% Matrs Comathos Giaphicn, [ac.

1234 Washington Street
0ed L

m www.namewebsite.com
June is Dairy Month, and we'd like to thank our dedicated dairy
tarmars for producing the wholesome and delicious treats we anjoy i
all summer and all year. Wea salute your hard work and commitrmant Y,
to quality, and we greatly appreciate your important contribution to U
the health of our community and our economy! i W s . .

JUNE 61



N1506PE2006C-@ N1506P62002C-@
SASHIMI & SUSHI FLAME-BROILED STEAK

N1506P62002C-9 N1506PE2004C-@ N1506PE2013C-@
CALAMARI / SQUID RINGS BAKED POTATO WITH CHEESE

>

N1506PE2005C-9 N1506P62012C-@ N1506PE2014C-@ N1506PE2007C-@

SPINACH DIP SPAGHETTI CHICKEN FINGERS & FRIES JALAPEND POPPERS

N1506PE2003C-@ N1506PE2011C-@ N1506PE2010C-@
MEXICAN TACO DINNER ONION RINGS BEEF LO MEIN

N1506PE2008C-@ N1506P62001C-@
MOZZARELLA STICKS GLAZED DONUITS

62 june ME[RD"GﬁgﬂLpager Service

raphicy, g, Prinfed in U 5.8



N1506PE3001C-@

N1506P&3004C-8 - N1506P&3008C-@

=

N1506PE3010C-@ MN1506PE3011C-@ MN1506P63012C-@

MCC Keyword Hints: lifestyle, farmer's market, senior,
METRO" ‘I:Jiwsggger Service interior, house, desert, fishing, tablet, social media IUNE 63
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MN1E06PE4001C-@

NA1SDEPEA00TC - N1506P&4008C-@ N1EDEPE4006C-@

N1506P64002C-@

M1506P64005C-@ MN1SDEPE4004C-@

MCC Keyword Hints: water, underwater, ocean, fish, reef,
&4 june turtle, whale, scuba diving, eco-tourism, oceanography METRO® Newspaper Service

CEETY Mrtrm Crmsthve Craglhic, Tac., Prisied 1a U 54




Makeover Savings

From Your Beauty Supply Supe.rstore'

il

N1506P51006C-@

L

o z
2 &
g 5
g g
: :
=
i
g
o
[ ]

v
T past e g Sy £ ]
Ay |

N1S06P14011C-@  N1S06P14010C-@

@ DE0OF L JB0S LN

YOUR
SUMMER
SAVINGS
DESTINATI[]N

O-0510924905 1N

20% OFF

All Beach
I.‘.I'mirs

15% OFF |
S OAN Blnychs

N1506PES001C* -0 N1506P25008C*0 N1506P25003C" -0
Cre0El0S2d905IN  Or. 0510584905k N  Cr.0L00S249051 N

Btor Holsfi: Wendiy-Salurday 0 5. -9 ., S dey 10 am -5 pm

Variety General Store

17 Weabargion Tliset| Sorre weiie Heighls
500 000 | wowrw S merwrabedlin. conrt

AD# N1506AE5003C PASSICOL x 10

METRO" Newsgape_r Service

S E S Mntre Comation Etiphics, T, Frivtsd ' US4

N1506P62002C-@

N1E06P14013C-@

-9

M1506P15006C-@  M1506P14002C-@ N1B08P23004

N1506PE2012C@

N 1506PEE001C-@

2 J [k
JOIN US FOR
TACO TUESDAYS!

Halk-Price Tacos | 35 Mar garitas:
Free Chipa & Salsa

CHING'S

_ . MEXICAN
. CANTINA

Fvery Wedm:,-a.day
| UHI.\' $9 9‘9

Roma

1 Pasta Night

Italian
Kitchen

| Sunday Soul Foud Buffel
Served Al

oY 8139 .
""" t(:all:t':j

sountry

Kilchen

VR

e

1 SHEAR
Beauty Salon
MANICURE

ONLY $12

i

N SHEAR
Beauty Salon
MEN'S HAIRCUT

ONLY $18

et L1 g Lnd
(LR

— SHEAR
Beauty Salon
TANNING SESSION

DH_I:Ls?

..................

i
]
!
]
'

b
!
I

I
I
L

|| DAILY LUNCH SPECIALS
LONLYS$5998w |
(4,1
GREAT WALL 2
CHINESE | 3
RE{TAHR:_I.'MT g
mus | 8
.‘ = P
| Appy Mondays!
Half-Price -
Ples, hapyy hour deh spweial +8 WG =
b @
p
S
ofBEon | -
:
S

SALON SAVINGS

Boak pour appointmemt teday for big deals an surmost populsr salon services!

..................

..................

[ SHEAR
Beauty Salon
WOMEN'S HARGUT

. SHEAR
Beauty Salon

SHEAR Beauty Salo
050.000 0008 | ermrmi——_—

ADE N1506AGS004C PASS3COL x 10

__________________

ONLY $27 i

@ DZ005849051N

@-D.L006E4905L N

A
i
L]
1
L}

©- 05008249051 N

&

i
i
L}

@ 02002 L dI05EN
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N1206P66002C-@ N1506PE6009C-8 N1306PE6008C-@ MN1506PE6021C-@
MACARONI & CHEESE CAULIFLOWER BRUSSELS SPROUTS ROOT BEER FLOAT

ICED TEA y
N1506PE5018C-@ MN1506PEED14C-@
TURKEY ON FLATBREAD MIXED VEGETABLES

] B |

N1508PEB022C-8
VANILLA ICE CREAM CONE

N1506PE6028C-C

N1506PEE004C- 8
MIXED BERRIES

N1506P&6001C-@
SOUL FoOD

N1506P6E029C-C>
TURKEY DINNER

N150BPEBD31C-O
WATERMELON

N1506P66010C-@
FRUITS & VEGETABLES

N1506P66015C-@
TURKEY SANDWICH

N1506PE6027C-»
MD{ED VEGETABLE PLATTER

N1506PEE030C-C
SHRIMP FLATTER

N1506P66007C-@

MN1506PEE019C-8
ROASTED TURKEY

@

N1506PE6023C->

CUCUMBERS
Al T B ; "
N1506PEE017C-@ N1506PB6026C-> N1506PE6032C-C> N1506P6E011C-@
CRAB LEGS MIXED VEGETABLE BASKET MDLED FRULT MIXED VEGETABLES

v 3
N1506PE6012C-@ N1506PEE016C-@

MIXED VEGETABLES & DIP TURKEY SANDWICH
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YOUR SUMMER SAVINGS

Save all season on
delicious fresh
produce and
premium groceries.

online for weekly
dr email or mobile coupons'

p‘f"”_' _' . Raspberries or

Blueberries
" by the pint

2 for $5

Organic
& Locally
Grown

N1506PEE003C-@

MN1508PEE022C-@

Name Brand
Ilce Cream
half gallon

@-021099d905 N
& 0010994205 LN

Fresh Party
Platters for Pre-sliced

Summer Vegetables for
Celebrations 1 Quick & Ea

Summer Meals

N1506P6E013C-@

{F01E09942051N

Watermelon

19¢ .

N1506PEE0CAC-@
N1506PEE014C-@

Boneless
| 4—’ Premium Cold Pork Loin
T

- e o N ' = $2.19.

“+ Sandwiches

N1506PEE016C 4@
N1506PE6030C-0>

@-06L0884905LN

Hummonds Gmcery

1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com —
Advertised offers gocd June 00=00, 201 5. Lis details, terms and conditions. hena. Lisl dotais,

s and conditons here. List datlls, temms and conditiona. hars, List detnis, temms and conditions
e, List dofoils, femns and condiions hare, List detalls, lerms and condiiions hare,

AD#E N150BABTOOC [ TiTe o I8 &)
ADE N150BABTDO2C 10213

METRO" NewsEaEer Service JUNE

L Wtre Comation Giapliics, [ac, Frinled m LSS

for fresh recipe ideas,
contests, in-store
events and more!

Cr.06009Fd202 LN



M ETRO Canada

N1506P68040C"-0

N ¢

AR

N1506P68026C"-0

N150BPB8025C" -0

MN1506P&8023C" 0

Ad B

N1506P68032C"-0

N1506PE8031C"-0

N'I5USPEBOZ1C 0

ol Py

» L L
M1506PEBO30C™-0O N1508P68020C*-0) N1S06PEs0IEC .y TV1S0BPEAOIACTO o pesn7e0 E:
1 ; 1 ll1‘ 1::#': F 1 “’ “r N1506PE8035C™-0)
! N1506PES020C*
N1506PBBONG -0 N1506PEROKXC* -0 Lt i
P \J
& | ; \ FiEs
= * *
TH o
« : M1 014C0 _
N1506P68008C -0 M1506PEBO0SC™-C  N1506PE8010C™0 N1506PEBO13C' O N1506PEA012C"-0)

HC{ KEYWORD HINT: metrobiz

g .,.L A:; N1506PB2015C* -0 N1506P68024C*-O
CANADA“-‘& DA * 2 T

Canada Day - Mupll AgEpTing oy
Sales b oty FES TIVAL ~-% i I 'Jf;_

NI&DBPBBDOEC -C:l N15€EPM1C _O N1506P5901QC"O
[ ] - N1506P68036C -0
N1506PE8022C* -0

Ies pros:.)
Miiade

ol @ Cest/lal
<3 (fin/des/clacges!

O,

€
{PROUD TO BE QUEBECERS!) (JUST FOR YOU DAD) (SCHOOLS OUTY) (BARBECUE PROS)
N150EPEA004C* -0 N1506PE8003C -0 N1506P6R006C -0 MN1506PE8005C -0
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Metro is pleased to present this monthly page of content specifically designed for the Canadian market.
If you have special requests for this page, please submit them via e-mail to service@metro-email.com.
(MCC Creative Library / Keyword: "Canada” + subject)

M1506PES008C-@

N1506P82006C-@
MN1506PE2001C-@

N150EPE900EC-@ N1506P63004C-@ N1506P62010C-@
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Use these spec ads, headings and art to share faith-based messages. Secular versions

of the art Is available in the MCC Images Library under the second file number.
(MCC Craative Library / Print Ad Type pull-down menu: “Religious/Spiritual™)

METRO spirituar

MCC KEYWORD HINT: week2
This is your illustration and copy for June 11, 2015.

MCC KEYWORD HINT: week3
This is your fllustration and copy for June 18, 2015,

MCC KEYWORD HINT: weeké
This is your llustration and copy for June 25, 2015.

The Age of 2 Avoiding zz Smile! It Will ==
the Selfie g2 the Neai 23 Make You g8
S p Occasion 33 and Others 33
e s e S &
EECER 82 . g8 Happy! gE
. — v . o] o
AT I qq (o a8 e Qo
S AU Il S e . i b e o s 4, T b 1 iy o By ek Bt Laming é
ﬁd_::‘i#—w-h- b O o ] bor v of wt il b O (] ey S k4 o S B O
[ T p— - S ————— -:.“;‘;lm'_‘.: T T ——
T I frirrryiepieg y i o il
W by v = [ L T e e e T
e ERmmRIE R
i i m e | o s i i v b v e 7 Sy e e
e Pt o o e
ety eyt Pl rmLrdy s ke = sl T e
| g Sy E:T- e s _:':u o e o '.u:j b it
Semsen T T e
Anperiacr in i ¥ g o b e — R -
B 4 sbaabond pransutn, ST e ] L o . Ve o
e T I T . Co—— i
s iy b ek T et e i

s

AD¥ N1506ATO002C [ELGEFEe e BER - AD# N150GATO00AC [EELELFEe S )

ADE N150GATOO0AC [ Fdve IS -]

iBLE.
dvip

N1506P70014C"-0 N1506P70010C™-O

M !SOSF‘T-"ODOGC O

N1506P70007C*-0
N1506P70003C" -0

MCC KEYWORD HINT: weekl
This is your illustration and copy for June 04, 2015,

N1506PT0012C"-C

o

)

NAME SPONSOR NAME SPONSOR

Obedience

The sawy o Adkam sad Fow 0 dhificudng
nrstinsed Wk win gy i e 1 e i
Rl o .wll:?rlh—r"llv

NAME SPONSOR otapychad sl e

Eaatly prmsed The
e e s Wk i B

NAME SPONSOR

oot brerm e e o the hcarbrdge of poosd smd

il (o e i et oo @ o el

cotuinly ds.” a2 4] Ty Wl et it — — .
s [ i b ey o s | X e

e Theae s vt remssmramiabie i !

NAME SPONSOR oty fot ey T NAME SPONSOR
s ks o e b it

ot of e o sty pnd i ko S T

e b an oy o e ] Wk e e

Sty comws the rubsn, e 0 0 e g

el At ed v e o ol o

[P Sy -y

[ Sy w—

whrudyrmt o Clons woll. sorept my s gy

Amf g ormon dewh vu b e Ary

Bcing chodinst o ods will o o lis™

NAME SPONSOR B NAME SPONSOR

ADH N1GDGATOOC ERLCEER= B ]

-~
£

&
.

L NAME SPONSOR NAME SPONSOR

e
NAME SPONSOR HAME SPONSOR NAME SPONSOR :IE
o

AD¥ N1GDGATOODSC [ =R e B

W=

o
O

N1S06PT0011C* O

70 june METRO Newspaper Service

S Wrtre Craative Graphvics, Tnc., Printsd ia U 58



Cada mes Metro ofrece una variedad de titulos en espaiiol, estos pueden ser encontrados en la

- biblioteca de imagenes de MetroCreativeConnection, usando “Spanish” como palabra clave.
spal'IISh (Each month Metro presents a selection of Spanish headings.)

(MCC Creative Library / Keyword: "Spanish” / Image Type pull-down menu: “heading” )

Diversion = Ilenta \
ParaToda PR de veran&o

{SUMMER SALE)
MN1506PT1006C"-0 MN1506PT1010C 0

DEL 4 DE'ULIG' -

(JULY 4TH SALE & CELEBRATION!)

N1506F71004C"0) G La Familia

(FAMILY FUN)
N1806P71007C*C

(GIFTS FOR DAD) . "
N1506P7 1002C™-0 (HAPPY FATHER'S DAYY)
M1S06PT 10015 D
=% x
’ DEL-< *

) L M
) L VERANO

e wd— 1 (SUMMER EVENTS)
(GARAGE SALE) (WEDDINGS) (THE assr FOR THE BRIDE) NISDERTI006C-0
MN1S06FT 100300 MN1S0EPT1008C* O NAS06PT1009C*)

Use special event headings to launch or expand promotional opportunities for your advertisers.
M E T R Eve nts Use them in ads as a springboard to larger promotions, sections or full-page developments.

(MCC Creative Library / Keyword: “Event” / Image Type pull-down menu: “heading”).

INTERNATIONAL

SUSHII
D

MONTH

MN1506P71018C*-0

N1506P71021C*0
N1506P7 1022C-0

N15S08PT1014C™0)

e s om0
mm q NATIONAL
"“" o CAMPING
ﬂﬁ\' . N150BP71013C"-0 Mo I.NIT H

& national
¥ | N1606PT1019C°0

N1S0EPT1012C"-0 ¢ S mon
N1506P71020C"

& %0 & ae & 8
e & E!’-é; '“"‘? ‘;ﬂ@ @

AD@PT—E"SHELTG R-CAT

NlﬁﬂﬁPTmHC -O N1506PT1024C*-0
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M E TRO Customer Requests

M1506P72023C-@
(Free Range Beef Cattle)

=

N1506PT2008C"-0
(Buffalo)

N1506P72005C"-O
(Native American)

\
N\

N1506PT2014C"-0
(Bow and Arow)

'|~ .."I 4
N1508P72013C"-O
(Tom Tom Drum})

N1S06PT2012C"-0
(Peace Pipe)

N1506PT2006C -0
(Headdress)

N1506PT2008C"-O)
(Tomahawk)

N1506PT2011C*-O
(Canoe)

’ N1506F72007C*-0)
(Teepes)

r.

Thanks to your feedback, we've included a number of customer-requested
art, headings, photos and spec ads in our service. Have a request?
Share your suggestions by e-mailing us at service@metro-email.com!

[MCC Images Library / Keywords: Art Subject)

MN1806PT2025C-0O
(Deciding to Join a Gym)

N1506P72021C"-0
(Fish Fry)

N1506P72002C* -0
{Native American Art)

&
N1506Pf20010'0
{Native American Barder)

B
i

¢

N1S06PT2003C"-C
(Mative American Art)

NP Y -
v QA
N1506PT2015C"-0 N1 SWP?ZOE"O

(Spear Head) {Fish Fry Cook)

N1506PT2010C*-O
(Campfire)

MN1508P72024C"-0
(Cuts of Beef)

- - & J i o
N1506P72020C-0 N1506P72019C* -0 N1506PT2018C* -0 MN1506PT2017C*-0 M1506PT2016C*-0
(Simmental Cattle) {Limousin Cattle) (Hereford Cattle) (Gelbvieh Cattle) (Angus Cattle)
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COMING SOON...THE NEW MCC! Test-drive the
Soon our transformation to the NEW Metro Creative Connection (MCC) new MCC before
will be complete, and you will automatically access its intuitive interface our officlal launch
and enhanced features when you log on to metracreativeconnection. date, and let
com. Whether you are creating a dynamic ad layout or seeking spec ads us know your

to present to multiple sales prospects, the new MCC makes it easier feedback.

than ever to successfully navigate any job at hand. If you have not yet We welcome
tried out the beta version of our new site, now is the time to experience t
the difference, and see how the new MCC can help everyone, in every yOur commens,
department, generate new ideas, quality results and better sales! suggestlons and

guestions!

We've refined
our search tools
to generate
more ideas and
targeted results

Access your latest
Metro Service like
never before with
clickable pages
that connect you

with features directly to every
like type- idea, image and
ahead keyword ad for instant
suggestions downloading.
and automatic Highlighted
generation of features let you
related content . easily browse
results, as well ideas by page
as the ability to or thumbnail,
search images and spec ads simultaneously and no flash is required, making this feature fully
and by top download numbers. compatible with your iPad®.

Please note: Should you need to access the original MCC site for any reason,

a link will be available to connect you through the new site.
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J
M ETRO
COMING SOON...THE NEW MCC!
Soon our transformation to the NEW
Metro Creative Connection (MCC)
will be complete, and you
will automatically access Its
intuitive interface and enhanced
features when you log on to
metrocreativeconnection.com.
MADSPEC) Whether you are creating a dynamic
T ' ad layout or seeking spec ads to
“u M present to multiple sales prospects,
the new MCC makes it easier than
ever to successfully navigate any job
at hand. If you have not vet tried out
the beta version of our new site,
now is the time to experience the
difference, and see how the new
MCC can help everyone, in every
department, generate new ideas,
quality results and better sales!
>
We've refined our Access your latest
search tools to Metra Service like
generate more ideas never before with Test-drive
and targeted results clickable pages that the new MCC
Temraime s eies with features like connect you directly before our
type-ahead keyword to every idea, image official launch
suggestions and and ad for instant date, and let
automatic generation downloading. us know your
of related content Highlighted features feedback.
results, as well as let you easily browse
the ability to search ideas by page or We welcome
images and spec ads thumbnail, and no your CU'““_'lems-
simultaneously and flash is required, suggestions
by top download making this feature and questions!
numbers. fully compatible with
your iPad®

Please note: Should you need to access the original MCC site for any reason,

a link will be available to connect you through the new site.

Like Us on Facebook Follow Us on Twitter [ Follow Us on nstagram @ BUUR O Lo UV
facebook.com/ @MetroConnection ‘LJ metrocreativeconnection

MetroCreativeConnection




