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• Fully templated and editable 12 or 20 page themed special sections (InDesign & Quark documents)
• 100% unbranded article content (average of 8 - 15 articles per section)
• Designed with ready-to-sell ad spots in place 
• Copyright-free features to “localize“ any way you like 
• Promotional ad materials to market your special section
• Coordinated online themed websites & directories 
• Purchase by subscription for unlimited section access or a la carte 
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2023 SCHEDULE

Expand your print and digital
ad sales with an easy-to-use,
coordinated sections program! 
• 100% unbranded article content 
• Designed with ready-to-sell
ad spots in place 
• Copyright-free features to
“localize" any way you like 
• Purchase by subscription for
unlimited section access
or a la carte 

Themed Special
Sections (TSS)

Weddings
available Nov. 7, 2022

Health & Medical Guide
available Nov. 21, 2022

In the Classroom (mini)
available Nov. 21, 2022

Spring Home & Garden
available Dec. 5, 2022

Senior Lifestyles
available Dec. 20, 2022

Be My Valentine (mini)
available Dec. 20, 2022

DRIVE Into Spring 
available Jan. 5, 2023

Modern Agriculture
available Jan. 20, 2023

Local Fix It (mini)
available Jan. 20, 2023

Add on
Coordinated Online
Themed Websites & Directories
available for every section!

1st QUARTER

All 2023 TSSs
are available in
TWO SIZES:
• Tab: 10.5” x 11.25”
• Magazine: 8.25” x 10.75”

Curb Appeal
available Feb. 6, 2023

Paws & Claws
available Feb. 20, 2023

Easter (mini)
available Feb. 20, 2023

Graduation (mini)
available Feb. 20, 2023

Celebrating Nurses
available March 6, 2023

Women Today
available March 20, 2023

Active Seniors (mini)
available March 20, 2023

Summer Living 
available April 5, 2023

Cancer Awareness & Prevention
available April 20, 2023

Get the Job (mini)
available April 20, 2023

2nd QUARTER

Introducing the  
mini section
12-page templates for
fresh hot topics

9

$

Sell earlier!
Check the “available” date
for each title: This is when
each full section will be
ready to download. 

Fitness & Nutrition
available May 5, 2023

Tie the Knot
available May 20, 2023

Fun & Games
available May 20th, 2023

Fall Home
available June 5, 2023

School Year
available June 20, 2023

Pet Health (mini)
available June 20, 2023

Holiday Gift Guide 
available July 5, 2023

Drive & Ride
available July 20, 2023

Shop Local (mini)
available July 20, 2023

3rd QUARTER

Holiday Lifestyle
available Aug. 4, 2023

Think Pink
available Aug. 21, 2023

Halloween (mini)
available Aug. 21, 2023

Dine Out
available Sept. 5, 2023

Home Interiors
available Sept. 20, 2023

Holiday Recipes (mini)
available Sept. 20, 2023

Money Matters 
available Oct. 5, 2023

Organizing Your Home (mini)
available Oct. 20, 2023

Holiday Hosting (mini)
available Oct. 20, 2023

4th QUARTER
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in the business!

CALL 800-223-1600 or
EMAIL service@metro-email.com
TO GET STARTED TODAY!

n

2023 Themed Special Sections (TSS)

Weddings
available Nov. 7, 2022
As the calendar turns to a new year,
engaged couples ramp up their wedding
planning. Weddings has everything couples
need to maximize the time they have left to
plan the perfect wedding as they get closer
to saying, “I Do.”

Health & Medical Guide
available Nov. 21, 2022
Millions of people begin the new year
looking to turn over a new leaf in regard to
their overall health. Features focusing on
healthy living make Metro's Health &
Medical Guide a go-to resource editors and
advertisers won't want to miss.

In the Classroom (mini)
available Nov. 21, 2022
A new calendar years marks the start of a
new semester in many schools and
universities. In the Classroom is the section
students, educators and parents need as
they refocus their efforts to make the school
year a success.

Spring Home & Garden
available Dec. 5, 2022
Homeowners know that the first signs of
spring also mark the return of renovation
season. Editors and advertisers can utilize
Spring Home & Garden to reach readers
itching to remodel their homes and get their
hands dirty in the yard.

Senior Lifestyles
available Dec. 20, 2022
Modern seniors are a diverse group. With
features on fitness and nutrition, activities,
finance, and more, Senior Lifestyles is tailor-
made for older readers and the many
businesses looking to help them make the
most of their golden years.

Be My Valentine (mini)
available Dec. 20, 2022
Few holidays are as lucrative for retailers and
small businesses as Valentine's Day. Be My
Valentine is the perfect conduit to connect
readers with the many businesses that can
help them make this Valentine's Day one to
remember.

DRIVE Into Spring 
available Jan. 5, 2023
The great outdoors beckons each spring,
and millions of people take to the open road
to answer that call. DRIVE Into Spring is the
ideal resource for automotive retailers who
want to connect with drivers as the busy
spring driving season begins.

Modern Agriculture
available Jan. 20, 2023
The agricultural sector is ever-changing.
Modern Agriculture shines a light on the
challenges facing today's farmers and the
many innovations that are helping them
overcome those obstacles.

Local Fix It (mini)
available Jan. 20, 2023
Reliable contractors are a homeowner's best
friend. With a handful of renovation-focused
features, Local Fix It is the ideal way for local
contractors to showcase their businesses and
connect with homeowners looking to
improve their properties.

1st QUARTER

Curb Appeal
available Feb. 6, 2023
Real estate professionals know there's
significant value in curb appeal. Covering a
range of topics designed to help
homeowners make their homes the envy of
their neighbors, Curb Appeal provides
ample tie-in opportunities for local
contractors who specialize in transforming
home exteriors.

Paws & Claws
available Feb. 20, 2023
Pets are beloved members of the family.
Paws & Claws is a go-to resource for
devoted pet owners and the many
businesses who can help them ensure their
four-legged friends have everything they
need to be happy and healthy.

Easter (mini)
available Feb. 20, 2023
Easter is a festive time for the faithful. This
special section is an invaluable resource to
the many local businesses who help
celebrants make Easter even more special.

Graduation (mini)
available Feb. 20, 2023
Graduation season is a lucrative time of year
for local businesses. Graduation provides a
great opportunity for business owners to
highlight their goods and services during this
busy and celebratory season.

Celebrating Nurses
available March 6, 2023
Nurses are the unsung heroes of the medical
community. Celebrating Nurses is a vital
community resource that highlights the
many hats worn by modern nurses.

Women Today
available March 20, 2023
Modern women wear many hats. With
features focusing on career, family, finances,
health, and more, Women Today presents a
great opportunity for advertisers across
various sectors to connect with a diverse and
driven consumer base.

Active Seniors (mini)
available March 20, 2023
The days of seniors sitting idly by are a thing
of the past. Active Seniors shines a light on
the many ways modern seniors get up and
go, making this an invaluable resource for
local businesses who want to connect with
this influential demographic.

Summer Living 
available April 5, 2023
The vibe is undeniably different in summer.
Summer Living is designed to facilitate
connections between readers and local
advertisers so both can make the most of this
relaxing and potentially lucrative time of year.

Cancer Awareness
& Prevention
available April 20, 2023
People from all walks of life are affected by
cancer every day. Cancer Awareness &
Prevention is an invaluable resource for
editors and local advertisers who want to
educate readers about this deadly yet often
preventable disease.

Get the Job (mini)
available April 20, 2023
Whether it's a newly minted college grad
looking to get a foot in the door or a
seasoned professional hoping to make a
career move, everyone can use a little help
when looking for a new job. Get the Job is a
go-to resource that can help people at
various stages of their professional lives find
the opportunity they're looking for.

2nd QUARTER

Fitness & Nutrition
available May 5, 2023
Diet and exercise are the foundations of
healthy living. Fitness & Nutrition provides a
great opportunity for local businesses to
showcase how their services can help
readers utilize these two pillars of preventive
care to create healthier versions of
themselves.

Tie the Knot
available May 20, 2023
Wedding season is a lucrative time of year
for a range of local businesses. With features
focusing on floral arrangements, reception
venues, transportation services and more,
Tie the Knot is a valuable resource for
vendors who can help couples ensure their
special day goes off without a hitch.

Fun & Games
available May 20th, 2023
Puzzles and games are as popular as ever.
Fun & Games makes it easy for local
businesses to capitalize on that popularity
and reach a diverse range of consumers.

Fall Home
available June 5, 2023
The home renovation sector is big business.
Fall Home offers tips on home projects that
address every part of the home, making it an
invaluable means for local contractors to
connect with homeowners hoping to
improve their properties.

School Year
available June 20, 2023
Students, parents and educators know how
important it is to start a new school year off
on the right foot. With features focusing on
everything from study tips to balancing
academics and extracurriculars and more,
School Year has all students need to start
strong this fall.

Pet Health (mini)
available June 20, 2023
The health of our furry friends is of
paramount importance. Pet Health is a great
opportunity for local businesses to advertise
their services to pet owners who recognize
the importance role that fitness and nutrition
play in the lives of pets.

Holiday Gift Guide 
available July 5, 2023
The holiday season is the busiest, most
lucrative time of year for retailers. Holiday
Gift Guide is loaded with gift ideas for
people from all walks of life, making it an
ideal tie-in opportunity for an equally
diverse of array of local businesses.

Drive & Ride
available July 20, 2023
Stunning foliage beckons millions of drivers
to take to the highways each fall. Drive &
Ride is tailor-made for readers who can't
resist the call of the open road and the many
local advertisers who can ensure their road
trips are safe and memorable.

Shop Local (mini)
available July 20, 2023
Small businesses are the backbone of
thriving local economies. Shop Local is the
ideal way for local business owners to
connect with readers looking for ways to
support the people and retailers who make
their communities special.

3rd QUARTER

Holiday Lifestyle
available Aug. 4, 2023
The holiday season is a special time of year.
Loaded with features focusing on decor,
celebrations, and more, Holiday Lifestyle is a
unique opportunity for local businesses to
highlight the many ways that they can help
readers and their families make this holiday
season even more special.

Think Pink
available Aug. 21, 2023
Great progress has been made in the fight
against breast cancer in recent decades.
Think Pink shines a light on that progress
and focuses on the many things women can
do to reduce their risk for the disease and
overcome a diagnosis.

Halloween (mini)
available Aug. 21, 2023
Halloween might be scary for youngsters,
but it's especially lucrative for retailers.
Halloween focuses on fun and safety, all the
while providing ample opportunities for local
businesses to cash in on this wildly popular
holiday.

Dine Out
available Sept. 5, 2023
People are passionate about the foods they
eat. Offering tips on home cooking as well
as dining out, Dine Out is the perfect
opportunity for local businesses in the food
and beverage sector to make their presence
known to readers who can't wait to sit down
for their next delicious meal.

Home Interiors
available Sept. 20, 2023
Few things can give a home a fresh feel
more effectively than some adjustments to
its interior. Home Interiors is the perfect
place for a range of local businesses to
advertise how they can help homeowners
transform any room in the house.

Holiday Recipes (mini)
available Sept. 20, 2023
The kitchen is a hectic place in many homes
come the holiday season. This collection of
holiday recipes can inspire home cooks to
serve up something special during family
dinners and holiday parties.

Money Matters 
available Oct. 5, 2023
Effective money management is a key to
long-term financial success. Money Matters
covers a range of topics, from budgeting
tips to retirement planning and more,
making it an ideal opportunity for local
finance professionals to connect with readers
looking to secure their financial futures.

Organizing Your
Home (mini)
available Oct. 20, 2023
As the hectic holiday season draws to a
close, homeowners may need a little help
getting their homes back in order.
Organizing Your Home is an invaluable
resource for local businesses who can help
readers looking to regain control of the
places they call home.

Holiday Hosting (mini)
available Oct. 20, 2023
Holiday gatherings are back in full swing.
Holiday Hosting is designed for readers who
will be welcoming their loved ones with
open arms between Thanksgiving and
New Year's Day.

4th QUARTER37
TITLES!

introducing the  
mini section!
12-page templates
for hot topics.

24 full TSS
13 mini sections
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Anatomy of a Themed Special Section
Tabloid-Sized Full 20-page TSS

TABLOID
PAGE SIZE

10.5” x 11.25”

LIVE AREA
9.375” x 10.25”

LIVE AREA
minus header space

9.375” x 9.875”

HEADER SPACE 9.375” x 0.3”

20 PAGES
1 Cover
9 Pages of ad space
10 Pages of editorial
30 ad spaces (various sizes)
13-15 articles
45/55 ADS/CONTENT

PAGE SIZE 10.5” x 11.25”
LIVE AREA 9.375” x 10.25” • HEADER 9.375” x 0.3”

Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your A�ention
Please
Toasting 101 for
best men and maids of honor

BRIDAL SHOP
Advertiser Here

SALON
Advertiser Here

Planning a wedding requires making
many different decisions. The choice
of wedding attire is among the most

crucial decisions that couples must make.
Whether the wedding is traditional or
customized to suit couples’ personalities,
brides and grooms want to look their best
when they say, “I do.”
Many brides-to-be spend a significant
amount of time looking for their ideal
wedding dresses. What defines the right
gown depends on personal preference and
is unique to the person doing the search.
For example, a dress that sets a fairy tale
scene for one bride may not necessarily
align with the tastes of another. According
to Bridal Atelier, the average bride-to-be

tries on try three to seven dresses before
finding the right one. The following tips
can help those shopping for dresses find a
look that makes their big day even more
special.

1. Don’t get hung
up on perfection
Many brides get caught up as they search
for the one dress they consider perfect. No
dress is likely to check every box. Getting
hung up on a desire to find a dress that has
it all may make it hard to see the beauty in
other dresses. Remember, with the talents
of an experienced tailor or seamstress,
most dresses can be tweaked to suit your
vision of the ideal gown.

2. Consider the season
Getting married during the hazy and
humid days of summer is an entirely
different experience than tying the knot
during the heart of winter. The fabric of
the wedding dress should complement the
season, whether it’s lightweight and
breezy for a warm day, or more substantial
and cozy when darting to the ceremony in
snowfall.

3. Flatter your figure
Chances are brides-to-be know which cuts
and styles are most flattering. Mimic those
style choices in the wedding dress. If you
want to take focus off of full hips, choose
a basque or asymmetrical waistline.
Gowns with substantial straps or higher
necklines may be better if you have a
larger chest. Sheath and mermaid style
gowns are options if you are confident
with your figure and want to show off your
curves.

4. Try a bit of this and that
Don’t go into a wedding dress
appointment with firm parameters.
Although you may have a ball gown style
in mind, after trying on other options
something with a less voluminous
silhouette may actually catch your eye.
Many brides also automatically defer to
strapless gowns, when various straps and
sleeves can be very appealing.

5. Arrive with a firm budget
Weddings can be costly. It’s important to
set a budget for the wedding dress just as
you will with other expenses. There are
plenty of dress designers across a wide
spectrum of price points. A willingness to
consider and ultimately purchase a less
costly dress can help you stay on budget.
Browsing through magazines and looking
online can provide wedding dress
inspiration as well. Also, when in doubt,
defer to the experts at bridal shops who
have experience choosing dresses that
brides are inclined to love.

How to pick the
perfect wedding dress

The average
bride-to-be tries on

3 to 7
dresses before
finding the right one.
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Anatomy of a Themed Special Section
Tabloid-Sized Full 20-page TSS

IN EVERY
SECTION
• Cover
• Table of Contents
• Ready-to-Sell Ad Spaces
• Multi-Advertiser Directory
• “Did You Know?” branded article
• Directory of Advertisers
• Back Page Ad Space

2

FLORIST
Advertiser Here

VIDEOGRAPHER
Advertiser Here

Why a wedding planner can be a couple’s best asset
Fun ways to utilize social media in your wedding
Explore various wedding styles during planning
4 tips for finding the right wedding venue
Unique locations to host a wedding
How to give weddings a modern touch
Did you know? - Multicultural weddings
Navigating an interfaith wedding
Questions to ask prospective wedding officiants
The rise of the microwedding
How to take the hectic out of your wedding day
Your wedding timeline guide
Timeline tips: Factors to consider when
planning your wedding day timeline
Picture perfect wedding day photography tips
Wedding day tipping guidelines
Directory of Advertisers & Sponsors

4
5
6
7
8
9
10
11
12
13
14
15
16

17
18
19

3

Sell more for every section with the
Pulse + Metro Special Sections Sales Tool.

BRIDAL STORE
Advertiser Here

*How much of that revenueis in your advertising area?

Email service@metro-email.com now to get started.
If you are already an AdSeller client, go to:

https://app.pulseresearch.com/a/focus/prospects/buying_power

1.7%
of U.S. consumers

will shop at a Bridal Store.
That’s $3,315,000,000*

in annual spending!

All ads spaces
will have
advertiser
suggestions
based on the
article they are
shown next to.

Our full page
ad spaces will
also have stats
listed!

TSS Tab Size ads:
Full = 9.375 x 9.875
Half horizontal = 9.375 x 4.85
Half vertical = 4.85 x 9.875
Quarter = 4.6 x 4.85
Eighth = 4.6 x 2.35

Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your A�ention
Please
Toasting 101 for
best men and maids of honor

Wedding planning is a unique
experience unlike any endeavor
most couples will ever encounter.

Much effort goes into planning a wedding,
and that includes building a budget that
ensures the big day will be fun without
breaking the bank.
Most couples planning a wedding have
never tied the knot before, so it can be
difficult to determine a reasonable amount
to spend. It’s easy to go overboard when
planning a wedding, and couples may find
their list of wants and, consequently, their
expenses, growing as they get into the
weeds of wedding planning. Though it
might require some difficult decisions,
couples can keep these tips in mind so they
can build a wedding budget that won’t land
them in debt after saying, “I do.”
• Determine funding.The days when a
bride’s parents would finance the wedding
entirely on their own are largely a thing of
the past. According to a recent
WeddingWire Newlywed Report, parents
now pay for 52 percent of wedding
expenses. As couples begin establishing a
wedding budget, it’s imperative that they
first determine who, if anyone, will be
helping them finance the big day. Fifty-two
percent of wedding expenses is a significant
amount of money, but in that scenario,
couples will still need to come up with
roughly half of the money needed to fund
their weddings. Couples without substantial
savings may be forced to cut back in order
to avoid beginning their life as a married
couple in debt.
• Make a list of potential expenses.
Location will be a significant factor when
determining potential expenses. For
example, a 2022 ValuePenguin analysis of
data from The Wedding Report found that
the average wedding in Massachusetts cost
roughly $30,500 in 2020, while couples

tying the knot in Arkansas spent around
$12,500 on their weddings. With such wild
fluctuations, it’s important that couples get
an accurate estimate of how much it may
cost them to get married in a given city.
Couples who met in a city and still live in a
city but grew up in a suburb might save a
considerable sum by getting married in their
hometowns. Compare and contrast prices in
locales you’re considering, and then build
your budget accordingly. This can help you
avoid sticker shock and going over budget.
Notable expenses to budget include the
venue, attire (i.e., wedding dress and tuxedo
rental), hairstyle and makeup, entertainment,
photography, and transportation, among
others.
• Make a list of what’s most important.
Most couples will have to compromise in
order to avoid taking on debt to finance their
weddings. An earnest discussion about
what’s most important to each person can
ensure you both get what you want. Each
person can make a list of their priorities,
ranking them from most important to least
important. Once lists are shared, couples can
see where their priorities converge and
where they diverge. Any items that rank low
on each person’s list of priorities can be
afforded less funding, while those that are
high on each list can take up more of the
budget, if necessary.
• Commit to a limit before spending a
dime.Committing to a limit before
spending a dime can help couples keep
wedding costs more manageable. Once that
number is defined, couples can then work
within its parameters, which can make
potentially difficult decisions a little easier
by narrowing options at a time when options
can seem endless.
A well-planned budget can be just what
couples need to begin married life on strong
financial footing

How to build a
wedding budget without

breaking the bank

6

CREDIT UNION
Advertiser Here



Anatomy of a Themed Special Section
Tabloid-Sized Full 20-page TSS

IN EVERY
SECTION
•Cover
• Table of Contents
• Ready-to-sell Ad Spaces
• NEWMulti-Advertiser Directory 
• NEW “Did You Know?” branded article
• Directory of Advertisers
• Back Page Ad Space
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PHOTOGRAPHER
Advertiser Here

JEWELER
Advertiser Here

According to
The Knot 2021
Real Weddings Study,
the average
engagement
length among
couples in the
United States
is 16 months.

Getting engaged is an exciting moment in the lives
of a couple. One might think that excitement
would lead to couples hurrying their way down

the aisle to tie the knot, but studies have shown that
couples spend a significant amount of time between
getting engaged and saying, “I do.” According to The
Knot 2021 Real Weddings Study, the average engagement
length among couples in the United States is 16 months.
Though those figures are likely affected by the COVID-
19 pandemic, which undoubtedly contributed to longer
engagements as couples waited to get married until large
gatherings were deemed safe, it’s worth noting that
lengthy engagements are not specifically a COVID-
related phenomenon. In fact, The Knot reports that the
average length of engagement in 2019 was 14 months.
Taking more time to get to know one another also seems
to be a popular approach among modern couples, as The
Knot Jewelry and Engagement Study found that three-
quarters of all couples who wed in 2021 had dated for two
or more years prior to getting engaged.

5

□ VENUE
□ CATERER
□ PHOTOGRAPHER
□ DJ
□ OFFICIANT
□ HOTEL
□ FLORIST
□ INVITIATIONS
□ PHOTO BOOTH
□ TRANSPORTATION
□ DRESS SHOP
□ SUIT SHOP
□ SALON
□ FAVORS
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Anatomy of a Themed Special Section
Tabloid-Sized Full 20-page TSS

IN EVERY
SECTION
•Cover
• Table of Contents
• Ready-to-sell Ad Spaces
• Multi-Advertiser Directory
• “Did You Know?” branded article
• Directory of Advertisers
• Back Page Ad Space
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Sell more for every section with the
Pulse + Metro Special Sections Sales Tool.

WEDDING VENUE
Advertiser Here

*How much of that revenueis in your advertising area?

Email service@metro-email.com now to get started.
If you are already an AdSeller client, go to:

https://app.pulseresearch.com/a/focus/prospects/buying_power

2.6%
will hire a Wedding Venue

or Banquet Hall.
That’s $19,942,000,000*

in annual spending!
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Anatomy of a Themed Special Section
Digital Component

Available for
EVERY
SECTION
• Themed Website
• Themed Directory

Strategic Special Section
Program Planning 

Themed Website

Themed Ad Directory

Themed Directory
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• 13 mini sections
• Magazine sized TSSs
• Fonts
• Alternate covers
• Graphic headers
• “Did you know?” column
• Multi-advertiser directory layout
• Additional promotional ads

2023 Themed Special Sections (TSS)
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13 mini sections

Brides
available Nov. 7, 2022

Health & Medical Guide
available Nov. 21, 2022

In the Classroom (mini)
available Nov. 21, 2022

Spring Home & Garden
available Dec. 5, 2022

Senior Lifestyles
available Dec. 20, 2022

Be My Valentine (mini)
available Dec. 20, 2022

DRIVE Into Spring 
available Jan. 5, 2023

Modern Agriculture
available Jan. 20, 2023

Local Fix It (mini)
available Jan. 20, 2023

1st QUARTER

Curb Appeal
available Feb. 6, 2023

Paws & Claws
available Feb. 20, 2023

Easter (mini)
available Feb. 20, 2023

Graduation (mini)
available Feb. 20, 2023

Celebrating Nurses
available March 6, 2023

Women Today
available March 20, 2023

Active Seniors (mini)
available March 20, 2023

Summer Living 
available April 5, 2023

Cancer Awareness
& Prevention
available April 20, 2023

Get the Job (mini)
available April 20, 2023

2nd QUARTER

Fitness & Nutrition
available May 5, 2023

Tie the Knot
available May 20, 2023

Fun & Games
available May 20th, 2023

Fall Home
available June 5, 2023

School Year
available June 20, 2023

Pet Health (mini)
available June 20, 2023

Holiday Gift Guide 
available July 5, 2023

Drive & Ride
available July 20, 2023

Shop Local (mini)
available July 20, 2023

3rd QUARTER

Holiday Lifestyle
available Aug. 4, 2023

Think Pink
available Aug. 21, 2023

Halloween (mini)
available Aug. 21, 2023

Dine Out
available Sept. 5, 2023

Home Interiors
available Sept. 20, 2023

Holiday Recipes (mini)
available Sept. 20, 2023

Money Matters 
available Oct. 5, 2023

Organizing Your Home (mini)
available Oct. 20, 2023

Holiday Hosting (mini)
available Oct. 20, 2023

4th QUARTER

12-page templates for hot topics including 6-8 articles per section



Strategic Special Section
Program Planning 

TABLOID
PAGE SIZE

10.5” x 11.25”
LIVE AREA

9.375” x 10.25”
LIVE AREA

minus header space
9.375” x 9.875”

HEADER SPACE 9.375” x 0.3” Tabloid TSS
Page Size

MAGAZINE
PAGE SIZE

8.25” x 10.75”

Magazine TSS
Page Size

All 2023
titles will be
available in
tab size and
magazine
size!

LIVE AREA
7.625” x 10.25”

NOVEMBER 00 2022 ¥ DINE IN DINE OUT¥ PAGE 5

LIVE AREA
minus header space

7.625” x 9.9”

HEADER SPACE 7.625” x 0.2”

TSS Tab Size ads:
Full = 9.375 x 9.875
Half horizontal = 9.375 x 4.85
Half vertical = 4.6 x 9.875
Quarter = 4.6 x 4.85
Eighth = 4.6 x 2.35

TSS Magazine Size ads:
Full = 7.625 x 9.85
Half horizontal = 7.625 x 4.85
Half vertical = 3.75 x 9.85
Quarter = 3.75 x 4.85
Eighth = 3.75 x 2.25
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Using Google Free Fonts!
Google Free Fonts: https://fonts.google.com/
Google‘s open source fonts are free to download for personal and commercial use.
In your TSS download package you will see a “SectionSetupandFonts” pdf.
This document will have links to all the Google fonts used in the section.
As well as other valuabe information on setting up your TSS.

Each TSS will use 2 or 3 Google fonts.
Two fonts will be used for the Title, Subheads and Headlines.
One body copy font: Tinos Regular will be used for body copy in all 2023 TSSs.
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Alternate Cover & Title Option

TSS Cover: Weddings 2023
• TSS exclusive photo

Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your A�ention
Please
Toasting 101 for
best men and maids of honor

Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your
A�ention
Please
Toasting 101 for
best men and maids of honor

Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your
A�ention
Please
Toasting 101 for
best men and maids of honor

Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your
A�ention
Please
Toasting 101 for
best men and maids of honor

Alt Cover: I Do 2023
• Image available on MCC

Magazine
sized covers

Fonts and colors will be consistent to match interior article layouts

No placeholder text
“Name Newspaper”
month or QR code
included on cover. Sell as is.
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Create a smaller
insert section using
these branded
graphic headers

6 col x .75” 

BRIDAL SHOP
Advertiser Here

SALON
Advertiser Here

Planning a wedding
requires making many
different decisions.

The choice of wedding attire
is among the most crucial
decisions that couples must
make. Whether the wedding
is traditional or customized
to suit couples’
personalities, brides and
grooms want to look their
best when they say, “I do.”

Many brides-to-be spend a
significant amount of time
looking for their ideal
wedding dresses. What 

defines the right gown
depends on personal
preference and is unique to
the person doing the search.
For example, a dress that
sets a fairy tale scene for
one bride may not
necessarily align with the
tastes of another. According
to Bridal Atelier, the average
bride-to-be tries on try three
to seven dresses before
finding the right one. The
following tips can help those
shopping for dresses find a
look that makes their big
day even more special.

1. Don’t get hung
up on perfection
Many brides get caught up
as they search for the one
dress they consider perfect.
No dress is likely to check
every box. Getting hung up
on a desire to find a dress
that has it all may make it
hard to see the beauty in
other dresses. Remember,
with the talents of an
experienced tailor or
seamstress, most dresses can
be tweaked to suit your
vision of the ideal gown.

2. Consider
the season
Getting married during the
hazy and humid days of
summer is an entirely
different experience than
tying the knot during the
heart of winter. The fabric of
the wedding dress should
complement the season,
whether it’s lightweight and
breezy for a warm day, or
more substantial and cozy
when darting to the
ceremony in snowfall.

3. Flatter your figure
Chances are brides-to-be
know which cuts and styles
are most flattering. Mimic
those style choices in the
wedding dress. If you want
to take focus off of full hips,
choose a basque or

asymmetrical waistline.
Gowns with substantial
straps or higher necklines
may be better if you have a
larger chest. Sheath and
mermaid style gowns are
options if you are confident
with your figure and want to
show off your curves.

4. Try a bit
of this and that
Don’t go into a wedding
dress appointment with firm
parameters. Although you
may have a ball gown style
in mind, after trying on
other options something
with a less voluminous
silhouette may actually
catch your eye. Many brides
also automatically defer to
strapless gowns, when
various straps and sleeves
can be very appealing.

5. Arrive with
a firm budget
Weddings can be costly. It’s
important to set a budget for
the wedding dress just as
you will with other
expenses. There are plenty
of dress designers across a
wide spectrum of price
points. A willingness to
consider and ultimately
purchase a less costly dress
can help you stay on budget.
Browsing through
magazines and looking
online can provide wedding
dress inspiration as well.
Also, when in doubt, defer
to the experts at bridal shops
who have experience
choosing dresses that brides
are inclined to love.

How to pick the
perfect wedding dress

The average
bride-to-be tries on

3 to 7
dresses before
finding the right one.

BRIDAL SHOP
Advertiser Here

SALON
Advertiser Here

BRIDAL SHOP
Advertiser Here

SALON
Advertiser Here

Weddings are such
momentous
occasions that it’s

no wonder couples want to
share their big days with as
many people as possible.
Though a wedding where all
friends, family members and
acquaintances are in
attendance may be a dream
scenario, reality often calls
for a more carefully curated
guest list.  
Data from The Wedding
Report indicates that the
average cost of a wedding is
slightly more than $20,000,
though that figure could be
substantially higher, or even
lower, depending on where
couples tie the knot. Both
The Wedding Report and
The Knot report that a
wedding venue and catering
make up a significant
percentage of the overall
cost of a wedding, with
some figures indicating that
these expenses account for
around 65 percent of the
final price tag. The number
of guests couples will host
on their wedding day will
affect which venue they
book and how much food
and beverages they’ll need to
satisfy guests. Couples who
hope to stay within budget
can consider these tips as
they try to build a guest list
that won’t break the bank.
• Accept input. Parents may
no longer foot the entire bill
for their children’s
weddings, but couples who
are accepting some financial
help from parents must also
accept Mom’s and Dad’s
input regarding the guest list.
Even if parents’ desired

guests do not ultimately
make the cut, it’s best to
respect their wishes and
consider who they want to
invite. Couples who are
financing their own
weddings without outside
help need not feel beholden
to invite anyone who does
not meet their invitation
criteria.
• Make a preliminary list
without regard to budget.
Couples can have fun
making preliminary guest
lists without considering
their budgets. A preliminary
list can serve as a solid
starting point, and couples
may even realize that their
list is within budget. Once
the preliminary lists have
been created, couples can
categorize guests (i.e.,
distant cousins, coworkers,
etc.) and then work together
to determine if any
categories can be eliminated
from the invitation list. For
example, couples who may
be going over budget with
their guest lists can each
agree to remove distant
cousins from their
prospective invitees.
• Seek advice.Many
couples face difficult
decisions regarding their
wedding day guest lists, so it
can be helpful to speak to a

recently married friend or
relative to see how they
handled paring down their
guest lists. Some might have
done it by category, while
others might have limited
guest lists to local friends
and family. When taking this
approach, couples can speak
to friends about how they
approached handling people
who were surprised that they
were not on the final list of
invitees.
• Throw a less formal party
down the road. A less
expensive backyard
barbecue within weeks of
tying the knot can serve as a
less costly alternative to a
large wedding reception.
Couples who take this
approach can keep their
wedding day guest lists to a
minimum, but invite
everyone they hope to see to
a post-wedding day
backyard barbecue or pot
luck picnic so they can
celebrate with everyone they
love.
Curating a wedding day
guest list is no small task.
However, couples can try
various approaches to keep a
guest list more manageable
and less expensive.

Tips to help
master your

wedding guest list

CRAFT SUPPLY STORE
Advertiser Here

INVITATION SHOP
Advertiser Here

Both The Wedding Report and
The Knot report that a
wedding venue & catering make
up a significant percentage of
the overall cost of a wedding .

INVITATION SHOP
Advertiser Here

According to
The Knot 2021
Real Weddings Study,
the average
engagement
length among
couples in the
United States
is 16 months.

Getting engaged is an exciting moment in the lives
of a couple. One might think that excitement
would lead to couples hurrying their way down

the aisle to tie the knot, but studies have shown that
couples spend a significant amount of time between
getting engaged and saying, “I do.” According to The
Knot 2021 Real Weddings Study, the average engagement
length among couples in the United States is 16 months.
Though those figures are likely affected by the COVID-
19 pandemic, which undoubtedly contributed to longer
engagements as couples waited to get married until large
gatherings were deemed safe, it’s worth noting that
lengthy engagements are not specifically a COVID-
related phenomenon. In fact, The Knot reports that the
average length of engagement in 2019 was 14 months.
Taking more time to get to know one another also seems
to be a popular approach among modern couples, as The
Knot Jewelry and Engagement Study found that three-
quarters of all couples who wed in 2021 had dated for two
or more years prior to getting engaged.
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Promotional Ads & Rate Card

Space & Copy Deadline January 00 | Publication Date January 00

Full Page         10.5 x 11.25”......... $000
Half Page        9.375 x 4.85”......... $000
Half Page         4.6 x 9.875”........... $000
Quarter Page   4.6 x 4.85”........... $000
Eighth Page         4.6 x 2.35”.............. $000

Ad Sizes & Rates

Call 000.000.0000 or
email name@namenewspaper.com for 
advertising rates, reservations and information.

Advertise Online
Optimize your audience reach with a
print and online advertising package.
Ask your ad consultant for details
about our Weddings e-section!

Weddings are back in a big way, and niche special section
advertising is a great way to reach more couples planning
to tie the knot here in our community. With targeted
distribution to a local audience of more than 00,0000
households, our Weddings section is a unique and effective
way to put your products, services and expertise in the
spotlight. To learn more about the opportunities for your
business, talk to one of our helpful ad consultant today!

Focused Bridal
Advertising for
Your BusinessHere Comes

the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your A�ention
Please
Toasting 101 for
best men and maids of honor

SPECIAL SECTION ADVERTISING OPPORTUNITY

Newspaper Logo

A D V E R T I S E   H E R E

ADD
COLOR

to any ad for only

$00

www.namespaper.com | 000-000-0000 | email@newspaperadvertising.com

+ Group page advertising and listing ad spaces available.

Full Page Half
Page

Half Page

1/4
Page

1/8 Page

Weddings are back in a
big way, and niche special
section advertising is a great
way to reach more couples
planning to tie the knot here in
our community. With targeted
distribution to a local audience
of more than 00,0000
households, our Weddings
section is a unique and effective
way to showcase your products,
services and expertise this
bridal season.

RSVP
to Put
Your Bridal
Business
in the Spotlight

Newspaper Logo

Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your A�ention
Please
Toasting 101 for
best men and maids of honor

Call 000.000.0000
or email name@
namenewspaper.com to
speak with an ad consultant
and learn more about the
opportunities for your
business!

Advertising Deadline:
January 00
Publication Date:
January 00

A Special Section From

From tips to pick the
perfect gown and master
your guest list to valuable
advertising and special
offers, our upcoming
special section is here to
help you and your bridal
party plan the perfect day!

Here
Comes

the
Guide!

Newspaper Logo

Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your A�ention
Please
Toasting 101 for
best men and maids of honor

Coming
Sunday,
January 00

in print and online
at namenewspaper.com/
weddings.
To subscribe or renew, 
call 000.000.0000.

A Special Section From

Rate Card

Advertiser Promo

Reader Promo

Web Ads

Social Post

Sunday, January 00
Here Comes the Guide!Here Comes

the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your A�ention
Please

  
     

CLICK HERE TO ADVERTISE

Newspaper
LogoFrom tips to pick the perfect gown and master your guest list to

valuable advertising and special offers, our upcoming special section.

From tips to pick the perfect gown
and master your guest list to valuable
advertising and special offers, our
upcoming special section.

Here Comes
the Guide!

Sunday, January 00Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your A�ention
Please
Toasting 101 for
best men and maids of honor

CLICK HERE TO ADVERTISE

Newspaper Logo

Here  
Comes
the

Guide!

Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your A�ention
Please
Toasting 101 for
best men and maids of honor

From tips to pick the
perfect gown and master
your guest list to valuable
advertising and special
offers, our upcoming
special section.

Sunday, January 00
CLICK HERE TO ADVERTISE

Newspaper
Logo

my newspaper

my newspaper #metrocreativegraphics
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Custom Cover

Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your A�ention
Please
Toasting 101 for
best men and maids of honor

Use a custom photo with branded title or create your own title with packaged fonts.

Custom Cover with Ad Placement

Here Comes
the Gown
How to pick the
perfect wedding dress

Invitation
Only
Tips to master your
wedding day guest list

Your A�ention
Please
Toasting 101 for
best men and maids of honor

PHOTOGRAPHER
Advertiser Here
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Original Spread

Edit photos and article text to fit your region.

BRIDAL SHOP
Advertiser Here

SALON
Advertiser Here

Planning a wedding requires making
many different decisions. The choice
of wedding attire is among the most

crucial decisions that couples must make.
Whether the wedding is traditional or
customized to suit couples’ personalities,
brides and grooms want to look their best
when they say, “I do.”
Many brides-to-be spend a significant
amount of time looking for their ideal
wedding dresses. What defines the right
gown depends on personal preference and
is unique to the person doing the search.
For example, a dress that sets a fairy tale
scene for one bride may not necessarily
align with the tastes of another. According
to Bridal Atelier, the average bride-to-be

tries on try three to seven dresses before
finding the right one. The following tips
can help those shopping for dresses find a
look that makes their big day even more
special.

1. Don’t get hung
up on perfection
Many brides get caught up as they search
for the one dress they consider perfect. No
dress is likely to check every box. Getting
hung up on a desire to find a dress that has
it all may make it hard to see the beauty in
other dresses. Remember, with the talents
of an experienced tailor or seamstress,
most dresses can be tweaked to suit your
vision of the ideal gown.

2. Consider the season
Getting married during the hazy and
humid days of summer is an entirely
different experience than tying the knot
during the heart of winter. The fabric of
the wedding dress should complement the
season, whether it’s lightweight and
breezy for a warm day, or more substantial
and cozy when darting to the ceremony in
snowfall.

3. Flatter your figure
Chances are brides-to-be know which cuts
and styles are most flattering. Mimic those
style choices in the wedding dress. If you
want to take focus off of full hips, choose
a basque or asymmetrical waistline.
Gowns with substantial straps or higher
necklines may be better if you have a
larger chest. Sheath and mermaid style
gowns are options if you are confident
with your figure and want to show off your
curves.

4. Try a bit of this and that
Don’t go into a wedding dress
appointment with firm parameters.
Although you may have a ball gown style
in mind, after trying on other options
something with a less voluminous
silhouette may actually catch your eye.
Many brides also automatically defer to
strapless gowns, when various straps and
sleeves can be very appealing.

5. Arrive with a firm budget
Weddings can be costly. It’s important to
set a budget for the wedding dress just as
you will with other expenses. There are
plenty of dress designers across a wide
spectrum of price points. A willingness to
consider and ultimately purchase a less
costly dress can help you stay on budget.

6. LOCAL
TIP HERE
A tip from local dress
shop pictured on the best
times to shop or
something specific to your
region.

Browsing through magazines and looking
online can provide wedding dress
inspiration as well. Also, when in doubt,
defer to the experts at bridal shops who
have experience choosing dresses that
brides are inclined to love.

How to pick the
perfect wedding dress

The average
bride-to-be tries on

3 to 7
dresses before
finding the right one.

4 5

Weddings are such momentous
occasions that it’s no wonder
couples want to share their big

days with as many people as possible.
Though a wedding where all friends, family
members and acquaintances are in
attendance may be a dream scenario, reality
often calls for a more carefully curated guest
list.  
Data from The Wedding Report indicates
that the average cost of a wedding is slightly
more than $20,000, though that figure could
be substantially higher, or even lower,
depending on where couples tie the knot.
Both The Wedding Report and The Knot
report that a wedding venue and catering
make up a significant percentage of the
overall cost of a wedding, with some figures
indicating that these expenses account for
around 65 percent of the final price tag. The
number of guests couples will host on their
wedding day will affect which venue they
book and how much food and beverages
they’ll need to satisfy guests. Couples who
hope to stay within budget can consider
these tips as they try to build a guest list that
won’t break the bank.
• Accept input. Parents may no longer foot
the entire bill for their children’s weddings,
but couples who are accepting some
financial help from parents must also accept
Mom’s and Dad’s input regarding the guest
list. Even if parents’ desired guests do not
ultimately make the cut, it’s best to respect
their wishes and consider who they want to
invite. Couples who are financing their own
weddings without outside help need not feel
beholden to invite anyone who does not
meet their invitation criteria.
• Make a preliminary list without regard
to budget. Couples can have fun making
preliminary guest lists without considering
their budgets. A preliminary list can serve as
a solid starting point, and couples may even
realize that their list is within budget. Once

the preliminary lists have been created,
couples can categorize guests (i.e., distant
cousins, coworkers, etc.) and then work
together to determine if any categories can
be eliminated from the invitation list. For
example, couples who may be going over
budget with their guest lists can each agree
to remove distant cousins from their
prospective invitees.
• Seek advice. Many couples face difficult
decisions regarding their wedding day guest
lists, so it can be helpful to speak to a
recently married friend or relative to see
how they handled paring down their guest
lists. Some might have done it by category,
while others might have limited guest lists to
local friends and family. When taking this
approach, couples can speak to friends about
how they approached handling people who
were surprised that they were not on the
final list of invitees.
• Throw a less formal party down the
road. A less expensive backyard barbecue
within weeks of tying the knot can serve as
a less costly alternative to a large wedding
reception. Couples who take this approach
can keep their wedding day guest lists to a
minimum, but invite everyone they hope to
see to a post-wedding day backyard
barbecue or pot luck picnic so they can
celebrate with everyone they love.
Curating a wedding day guest list is no
small task. However, couples can try various
approaches to keep a guest list more
manageable and less expensive.

Tips to help
master your
wedding guest list

CRAFT SUPPLY STORE
Advertiser Here

INVITATION SHOP
Advertiser Here

Custom pull quote
STAT ON HOW MANY
PEOPLE CAN BE
ACCOMMODATED
AT PICTURED
VENUE

LOCAL
WEDDING
VENUE PHOTO

LOCAL
DRESS SHOP
PHOTO
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Edit text from the TSS pdf
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Senior Life
Pulaski Citizen

View this section online
by scanning this code or  @
www.namenewspaper.com/
SeniorLife

Name Newspaper
February 2021
A Special Supplement to

On the
Road Again
How seniors can travel safely
during the pandemic

Managing
Your Money
Simple strategies to stretch
retirement savings

Into the
Great Outdoors
Outdoor activities that are
perfect for seniors

METRO
Original Cover

Senior Lifestyles
Tri-County Weekend | The Progress | Jeffersonian Democrat | Leader-Vindicator



Strategic Special Section
Program Planning 

TSS Success Samples

Fall Home & Garden
The Daily Review

View this section online
by scanning this code or  @
www.namenewspaper.com/
FallHomeGarden

Name Newspaper
August 2022
A Special Supplement to

FIRE’S IN
FASHION
Fireplace tends helping
to create attractive,
comfortable rooms

WINDOWS 101
What to know about
�oor-to-ceiling windows

BUILDING
A BETTER
BASEMENT
How to approach
a basement remodel

METRO
Original Cover

Health & Wellness
Pickens County Progress

View this section online
by scanning this code or  @
www.namenewspaper.com/
HeathyMindHealthyBody

Name Newspaper
May 2022
A Special Supplement to

Wise
Weight
Loss
Strategies to lose
weight safely
//////////////////////

Why
Your Core
Counts
The bene�ts
of building a
strong core
//////////////////////

Monitoring
Mental
Health 
Warning signs of
mental health issues
//////////////////////

METRO Original Cover

METRO Title 2019
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Shop Saraland
Call News in Citronelle, AL

View this section online
by scanning this code or  @

www.namenewspaper.com/
ShopLocal

Name Newspaper

December 2022
A Special Supplement to

Writing
That Resonates

How to make a review as bene�cial
as possible for local businesses

Collaborate
& Conquer

How communities can work
together to revitalize Main Street

Lifting Up
the Little Guy

How consumers can
help small businesses

METRO
Original Cover
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The Front Porch
Greene Publishing, Inc.

Embrace
Embrace Media, Inc

WordSearch
Clermont News Leader
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Thank You

View this section online
by scanning this code or  @
www.namenewspaper.com/
SeniorLife

Name
Newspaper

February 2021
A Special Supplement to

On the
Road Again
How seniors can travel safely
during the pandemic

Managing
Your Money
Simple strategies to stretch
retirement savings

Into the
Great Outdoors
Outdoor activities that are
perfect for seniors
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